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1—Organization of an integrated and articulate construction industry 
which will provide more and better building products to consumers at 
lower real costs with fair wages and profits to all who serve in the in- 
dustry. 24-Coordination of all production, marketing, research and 
professional activities concerned with the development, sale, and delivery 
to the consumer of building products—including the functions of the 
manufacturer, wholesaler, retailer, architect, realtor, contractor, me- 
chanic, financier, association official and public servant. 3—TIdentifica- 
tion of the building products merchant as a central headquarters for the 
industry’s consumer selling activities in the local community. 4—Per- 
petuation of the American ideal of a free people as the basis of a more 
abundant and meaningful life for all. 5—Informative, educational and 
merchandising-minded journalism and service toward these ends. The 
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Fashion-Right Display in Long-Bell Lumber 
Company, Little Rock, Arkansas. 












"We started using the Acme Fashion-Right Color 
System about six months ago and are very pleased 
with the amount of increased business we have 
enjoyed in our paint and wallpaper departments.” 


That sums it up, Mr. Lumber Dealer! Proof-positive 
that the Acme Fashion-Right Custom Paint Color 
System is a powerful sales and profit-builder! 


NOME Zakir Lor 


The ONLY Custom Paint Color System 
that gives you all these advantages 


» No large investment . . . you can easily make hun- 
dreds of colors from only 9 base colors and white. 

@ Match colors of wallpapers, draperies, slip covers, rugs, 
towels, other household furnishings, kitchen equip- 
ment, even bathroom fixtures 

@ Any quantity customers need 

@ Choice of 4 finishes . . . flat, eggshell, semi-gloss and 
enamel... also primer and sealer 

@ Mixed quickly without mess or guesswork 

¢ Ata greater profit than almost any other paint item 

















LONG-BeLl 


hails ACME 
fashion-Hight 





“Fashion-Right"’ Custom Paint Color System 
for as little as $150.00 

Cash in on the tremendous demand for smart, modern 
paint colors in home decorating! Make your yard ‘“‘Color 
Headquarters” in your area with the Acme Fashion- 
Right Custom Color System . . . which allows even the 
most inexperienced dealer to furnish professional Cus- 
tom Color Service free! NO OTHER PAINT COLOR SYSTEM 
OFFERS YOU AND YOUR CUSTOMERS SO MUCH FOR SO 
LITTLE! OR SUCH A BIG PROFIT OPPORTUNITY! 


It is impossible, of course, to give you all the details 
on Acme Fashion-Right in this advertisement. For 
further information, ask your Acme Distributor, or 
mail coupon today! 
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ASH eR pith ee 
LITTLE ROCK, ARKANSAS 


46501 


Hayne Exuis J. 


Acme Quality Paints, Inc. 

8256 St. Aubin | 
Detroit, Michigan 

Gentlemen: : 
Enclosed is photograph I thought would be of 

interest to you. 

We started using the Acme Fashion-Right Color System 
about six months ago and are very pleased with the 
amount of increased business we have enjoyed in our 


paint and wallpaper departments. 


We feel this increase is a real tribute to Fashion— 
Right because we are located five miles from the 
business district and the only advertising has been 
with spot radio announcements. 
the new wallpaper colors, we believe we'll soon. be 
realizing at least twenty-five percent of our. retail 
paint business from Fashion-Right. 


Sincerely yours, 
THE LONG-BELL LUMBER COMPANY 


Hayne Ellis, Jr. 
Manager 


lern 
olor 
ion- 
the 
yus- 
TEM 
. SO 


- HE/1eb 
ails 


For 











QUALITY 
PAINTS 


BUILDING Propucts MERCHANDISER 


TELEPHONE; 3- 


MAIL THIS COUPON TODAY! 
















AAT? 


May 29, 1951 





With the addition of 


Acme Quality Paints, Inc., Advertising Department 
8256 St. Aubin Ave., Detroit 11, Michigan 


We are interested in receiving more details on Acme’s 
Fashion-Right ColorSystem. Please send, free, catalog 
giving complete information. 


Name. 





Store. 








Address 


City 





























Fordyce Bows to = 
Insistence on Quality... 
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ROM gracious days of the carriage trade up to now, Fordyce too, has catered with 

understanding and pride to those who'll have nothing but products of established name 
and unquestioned value. “ Dealers whose success is firmly founded on customer loyalty 
have long recognized Fordyce’s effective contribution to confidence and good will. This it 
achieves through the sustained premium quality of its famous branded products comprising 
Royal Oak Flooring, Arkansas Soft Pine, Hardwood Trim and Mouldings, Wolmanized* 
treated lumber. “ For the long pull, or a short one, depend on Fordyce, and 


Buy : Brands You Know . a ee 


FORDYCE LUMBER COMPANY 
wctsrmo FORDYCE, ARKANSAS 
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WASHINGTON REPORT 





CMP Reg. 6: This regulation, prominent of late 
among Washington rumors, has been issued 
and is ready to do business. The purpose is to 
let the construction industry share in the allo- 
cation of controlled materials. 


The NPA states in its news release that this regu- 
lation is “largely permissive” in character; 
which seems to mean that neither owners nor 
contractors are compelled by law to apply for 
allotments. However, getting needed control 
materials, especially for large construction 
projects, without asking for allotments may 
take quite a bit of doing. 


Some CMP officials think it may be dangerous to 
start any kind of construction that will not be 
completed before the end of September, unless 
the owner or contractor has applied for an 
allotment. Some B&L associations, according 
to the NRLDA, are reluctant about making 
loan commitments to builders who don’t have 
authorized construction schedules, together 
with the necessary allotments. 


A new form, CMP-4C, which can be gotten from 
any field office of the National Production Au- 
thority, is to be used if and when it’s necessary 
to apply for authority to commence construc- 
tion under M-4. However, if you want to apply 
for an adjustment or an exception to Order 
M-4, you should use Form NPAF-24. 


Form CMP-4C can be used for either or both of 
two purposes: To ask for authority to com- 
mence construction. To ask for an allotment 
of controlled materials and a rating for other 
materials. 


This Form, if it deals with house construction 
applications, should be filed with an FHA field 
office. If it has to do with farm construction, it 
should go to the State office of the Production 
and Marketing Administration. 


A contractor who has already been authorized on 
Form NPAF-24, under M-4, to start construc- 
tion, or who is doing a kind of building that 
doesn’t need authorization under M-4, may 
none the less apply on Form CMP-4C for an 
allotment of controlled materials. 


The NPA press release refers to a coming self- 
allotment formula to be used by contractors 
doing projects that need no more than speci- 
fied minimum quantities of controlled mate- 
rials. But, as of now, a contractor who wants 
an allotment of these materials for any kind of 
construction must file Form CMP-4C. 


There’s a lead time of 45 days under the CMP; so 
the Form would have to be filed and processed 
by July 15 if an allotment under CMP Reg. 6 
were to be doing business in the first part of 
September. The offices are prepared to work 
hard; but it’s safe to say the September date is 
a possibility but not a probability. 


The CMP men think the fourth quarter will see 
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their machinery operating rather efficiently. 
They also expect the defense program to be 
making a lot of hay and using a lot of scarce 
materials. So the top men are saying, soberly 
and with conviction, they think the fourth 
quarter will see nearly all construction con- 
trolled under CMP Reg. 6. 


Keep in mind that this regulation applies only to 
owners and contractors doing the actual con- 
struction work. 


Charles E. Wilson, the Defense Mobilizer, has 
told the U. S. Chamber of Commerce he thinks 
the total physical volume of new construction 
in 1952 will be roughly 80 percent of the 1950 
total. Note that this includes ALL types of 
construction. 


Home building, the Mobilizer added will be less 
in 1952 than in 1950; but not, he thinks, less 
than this year. He didn’t hazard a guess about 
the number of living units to be built this year; 
but the standing estimate of government offi- 
cials has been from 800,000 to 850,000; and so 
far as this page knows, that estimate hasn’t 
been changed. 


Well-known analysts outside the government are 
saying now there’ll be a million starts this 
year. These estimators think if a building 
slump gets going, this year or next, Uncle will 
relax the credit and materials controls. 


The optimistic estimate of a million starts is 
based upon several uncertain factors. One is 
the belief that the ratio for the first five months 
of ’51 will boom right along through the year; 
or at least not sag very much. 


A second factor is the hope that war-scare pres- 
sures will back off ; permitting defense produc- 
tion to be reduced or stretched out enough so 
there’ll be scarce metals not only for defense 
but also for a big program of civilian goods, in- 
cluding houses. ° 


Congress and especially the Senate, at this writ- 
ing, seems to be laying its money on an infla- 
tion lull. This indicates a Congressional belief 
that the peace rumors are the real McCoy, that 
they’ll be contagious enough to hush the war 
dogs in all areas, that American production 
can shift to civilian goods enough to restrain 
prices without rigid price regulations. 


Wilson and Johnston think the tough actings up 
of inflation are still ahead of us. 


John D. Small, chairman of the Munitions Board, 
doesn’t think it’s quite bright to consider a 
cease-fire agreement a signal for general demo- 
bilization and whooping ’er up for uninhibited 
business. Uncle Joe Stalin hasn’t got religion; 
not yet. And, tough as it’s been, Korea is but 
an incident in the global mix-mux of this gen- 
eration. We’re likely to need that pistol; right 
bad. 











TALK ABOUT 


You get it with Fiberglas* Building Insulation! 
It’s the fastest-selling home insulation on the 
market today. And no wonder! Fiberglas is uni- 
versally known, universally accepted. It’s the 
first-choice insulation of architects, builders and 
financial people alike, because: 


© It’s compression-packed, easier to handle; ship and 
store more insulation in less space. 


® It goes up fast... with less cutting and fitting, thanks 
to the longer, compression-packed rolls. 


OWENS-CORNING 


FIBERGLAS 





*Fibergias ig the trade mark (Reg. U.S. Pat. Off.) 
of Owens-Corning Fibergias Corporation for a 
variety of products made of or with fibers of giass. 








TURNOVER! 


¢ it has a self-contained vapor barrier that more than 
meets FHA requirements. 


© It affords superior protection against upward or down- 
ward heat flow. It’s the all-purpose, all-weather, all- 
climate insulation. 


Wherever you are, whatever you sell, you'll 
find Fiberglas Building Insulation a big help 
to your profit picture. You'll sell more, profit 
more with Fiberglas. If you’re not already 
handling this great insulation, contact one 
of the five industry leaders listed beiow—now. 
Owens-Corning Fiberglas Corporation, Depart- 
ment 64-G-2, Toledo 1, Ohio. 


BUILDING INSULATION 


AVAILABLE THROUGH 5 DISTRIBUTORS 
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POERTAINTEED THE FLINTKOTE | MINNESOTA AND, KELLEY ISLAND LIME 
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NEWS BRIEFS 





The lumber market is still showing the results of housing 
cutbacks and industry uncertainty over what the government will 
dictate buildingwise for the second half of 1951. But for all that, 
it looks like prices have leveled out and those in the know don’t 
look for much if any more decline. 

* es 7” 

It seems reasonable to expect restrictions will be relaxed if 
the Korean affair is brought to any sort of peaceful conclusion. 
Political pressure undoubtedly will force this course over the pro- 
tests of some elder statesmen. a 

Bernard Baruch, in a telegram protesting the proposed cut- 
ting of wage-price controls down to boy size, made this statement: 


*« ok on 
“Many of our present difficulties are due to the failure to act 
in time and with courage. But... the mistakes of the past must 


not be seized upon as an excuse for making new mistakes. This 
is no time to legislate further inflation.” 
* * x 


So Congress took the old statesman’s advice; to the extent of 
continuing the control law—but with prohibitions against roll- 
backs—for another month. Four months, as the NAM indicated, 
would have been better; giving us a chance to see if the autumn 


inflation spiral shows up as predicted. 
* * * 


The Bureau of Labor Statistics cost-of-living report for May 
hit a new all-time high. In fact the national index has shown an 
increase for every month since February of last year; and in 
twelve months it’s gone up 9.5 percent. 

* * + 


The Department of Labor has also gotten out some com- 
parative house-building costs. Using a dollar’s worth of various 
building materials at 1939 prices as the unit of comparison, a 
buyer would now pay $2 for the same amount of brick and tile; 
$1.61 for the same amount of cement; $4.01 for the same amount 
of lumber; and $2.01 for the same amount of paint. 

oa * * 


A house costing $10,000 to build in ’39 would cost $25,500 
now. A year ago it would have cost $22,600. 


HHFA is expected to announce a change in regulations about 
the matter of getting a permit to build a big house. At present, if 
the owner plans to spend more than $35,000, he has to get that 
special permit. The story is it’]] be changed to 2,500 square feet of 
habitable space; exclusive of basement, attic and garage. 


Business has estimated its second quarter investment in 
plants and equipment at $6,400,000,000. That’s a new high. But 
estimates for the third quarter, now beginning, are still higher. 
These are SEC and Commerce Department reports. 


National Production Authority lists Port Orford cedar, 
cypress, and softwood exterior plywood as among species and 
patterns in very short supply. Top grades of twenty hardwoods, 
including maple, oak, red gum and yellow poplar are in tight 
supply. Also in tight supply are top grades of quite a list of 
softwoods; including Douglas fir, hemlock, southern and sugar 
and white pine, and redwood. ae 

The NRLDA, to straighten out some contradictory state- 
ments by OPS district legal counsel, has gotten an interpretation 
from the Division counsel, Forest Products Division, OPS, stating 
that “wooden window frames, knocked down or set up, and glazed 
or unglazed wood sash are millwork and as such are exempt from 
the coverage of CPR-22.” 
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Western Pine Reports 
Second Quarter Record 


The following report of sec- 
ond quarter, 1951, production 
and shipments of Western Pine 
region lumber and lumber 
products and estimate of prob- 
able third quarter shipments 
was released by the Western 
Pine association, Portland. The 
report covered Idaho White 
Pine, Ponderosa Pine, Sugar . 
Pine and Associated Woods. 


“Both the production and the 
shipments of lumber from the 
Western Pine region held close 
to record levels through May 
and then, judging by prelim- 
inary reports, broke rather 
sharply below the ‘booming 
rates that prevailed all through 
1950. Nevertheless second 
quarter production of 2,198 
million board feet was only .5 
percent below the 1950 second 
quarter and production for the 
entire first half of the year was 
up 8.5 percent. 


“Second quarter shipments 
were 1,997 million feet, down 
6.7 percent from last year but 
still considerably above the vol- 
ume expected at the beginning 
of the quarter. Shipments for 
the first six months of the year 
were down 1.9 percent from 
1950. 

“Failure of the industry’s 
shipments to taper off as soon 
as anticipated is due largely to 
the unexpectediy large volume 
of residential construction. The 
comparison of this year’s non- 
farm housing starts with last 
year’s all-time record has been 
less favorable each month. 
Meanwhile the volume of nearly 
all types of non-residential 
construction is running well 
ahead of last year. 

“In spite of the fact that 
both orders and _ shipments 
slipped rather badly during 
June, there are reasons for 
thinking the demand won’t de- 
crease much more. It was well 
known that many retailers ac- 
cumulated more stocks than 
they should have during last 
fall and winter, perhaps in an- 
ticipation of lumber shortage. 
Later they reduced their buy- 
ing in order to work off excess 
stocks and then, as mill prices 


9 








softened, were in no hurry to 
s order more lumber. 

“Based on such factors and 

Ss f h on over ea eed all other available information, 

it now seems probable that dur- 

ing the third quarter of 1951 

shipments (consumption) of 

lumber will approximate 2,000 

million feet. This figure is ap- 

proximately equal to second 

quarter production and is 15 

percent under the third quarter 
of 1951.” 


Next Year's Convention 
Dates Announced 


BMEA has announced the 
following list of convention lo- 
cations and dates for 1952. Al- 
though there are possibilities 
of changes, most dates are defi- 
nite. Corrections will be made 
in these columns as they may 
occur. 


January 14, 15, 16—Kentucky Retail 
Lumber Dealers Assn., Brown Hotel, 
Louisville, Ky. 


January 15, 16, 17 — Northwestern 
Lumbermen’s Assn., Minneapolis, Au- 
ditorium, Minneapolis. 


January 23, 24, 25 — Southwestern 
Lumbermen’s Assn., Municipal Audi- 
torium, Kansas City, Mo. 


January 20, week of — Ohio Retail 
Lumbermen’s Assn., Cleveland Audi- 
torium, Cleveland, Ohio. 


January 21, 22, 23—Western Retail 
Lumbermen’s Assn., Olympic Hotel, 
Seattle, Wash. 


January 28, 29, 30—Northeastern Re- 
tail Lumbermen’s Assn., Hotel Stat- 
ler, New York City. 


January 29, 30, 31—Wisconsin Retail 
Lumbermen’s Assn., Municipal Audi- 
torium, Milwaukee, Wis. 

February 5, 6, 7—Michigan Retail 
Lumber Dealers’ Assn., Civic Audi- 
torium, Grand Rapids, Mich. 
February 6, 7, 8— Middle Atlantic 
Lumbermen’s Assn., Chalfonte-Had- 
don Hall, Atlantic City, N. J. 


February 6, 7, 8— Mountain States 


ELECTRIC ano GAS POWERED Lumber Dealers’ Assn., Shirley-Savoy 
# Ld 2 4 FO R K ¥ R U C KS Hotel, Denver, Colo. 


AND POWERED HAND TRUCKS - INDUSTRIAL TOWING TRACTORS February 6, 7—Lumber Dealers Asso- 
he Hs 4 ciation of Western Pennsylvania, Wm. 








Penn Hotel, Pittsburgh, Pa. 


February 12, 13, 14—TIllinois Lumber 
& Material Dealers Assn., Sherman 
Hotel, Chicago, Ill. 


February 13, 14, 15—Virginia Build- 
ing Material Assn., Richmond or Roa- 
noke. 





INDUSTRIAL TRUCK DIVISION » CLARK EQUIPMENT COMPANY + Battie Creek 40, Mich. 
Please send me a copy of your new booklet, “Safety Saves.” 
Name 





! 
! 
For valuable tips ; 
on making savings a 
j 
i 
! 
' 





Firm Name 
Street 
City Zone State 





through safety, 
send for a copy of 
Clark's newest booklet, 


February 17, 18—Mississippi Retail 
Lumber Dealers’ Assn., Buena Vista 











« b ia . 
Safety Saves. AUTHORIZED CLARK INDUSTRIAL TRUCK PARTS AND SERVICE STATIONS IN STRATEGIC LOCATIONS Hotel, Biloxi, Miss. 
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A home remodeled with 


does not look repaired, patched-up 


or remodeled...it looks like a 
NEW home ...for it has the 
same siding 4. 


(made of certigrade Straight- FE Ss 
grain red cedar) eet ties 








specified for sie ai 
new, high - priced Homes 





.. next time remodel with Dua-Laps 


CHOICE TERRITORIES 
STILL AVAILABLE... 


Write teday 


THE 


STAINED SHINGLE CO. 


Genera | Office: Spruce & Dennison Ave. 
Columbus 8, Ohio 
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February 24, week of—Intermountain 
Lumber Dealers’ Assn., indefinite. 
February 26, 27, 28—Indiana Lumber 
& Builders’ Supply Assn., Murat 
Temple, Indianapolis, Ind. 

February 27, 28, 29—Nebraska Lum- 
ber Merchants Assn., City Auditorium, 
Omaha. 


March 11, 12—North Dakota Retail 
Lumbermen’s Assn., Fargo or Bis- 
marck, N. D. 


March 12, 13, 14—Iowa Retail Lum- 
bermen’s Assn., Iowa Exhibit Bldg., 
Des Moines. 

Between March 15 and April 15— 
Montana Retail Lumbermen’s Assn. 


March 18, 19, 20—Carolina Lumber & 
Building Supply Assn. 


March 19, 20—Louisiana Building Ma- 
terial Dealers’ Assn., Jung Hotel, 
New Orleans. — 


March 25, 26, 27—Tennessee Building 
Materials Assn., Nashville. 


March 27, 28—Independent Retail 
Lumber Dealers’ Assn., Hotel Radis- 
son, Minneapolis, Minn. 

April 13, week of—Florida Lumber & 
Millwork Assn., indefinite. 


April 15, 16, 17—Southern California 
Retail Lumbermen’s Assn., Ambassa- 
dor Hotel, Los Angeles, Calif. 
















Just the assort- 
ment of sizes and 
styles you need 
to tap the huge 
kitchen moderniz- 7 
ing market. 


Think of it! Over | 
21 million of the | 
42 million homes 
in the U. S. are 
over 30 years old. 
What a_ kitchen 
modernizing sales 
cpportunity for 
you! 


I-XL in versatility. 


Birch or baked on white enamel. 





value. 


All Daned on while ename: palioiMe are aieo Guplitated in futural tinen, wie 
Birch doors and drawer fronts. 


Sizes and Styles to Meet Every Need 


I-XL built-in kitchen units are more salable, because the I-XL line of 130 
patterns and sizes ranging from 12” to 84” in width enables you to meet 
every customer need, every space requirement. No other line surpasses 


I-XL Leads the Field in Style and Value 


IXL built-in kitchen units have the new-style flush ends. 
Single or double bowl sinks. 
linoleum tops. All cabinets 100% kiln dried hardwood, sealed against mois- 
ture. Durable construction for lifetime service. Center drawer bearers for 
easy opening. No detail is overlooked which will add to customer satisfac- 
tion. Backed by 97 years of woodworking experience. 


A Postcard Brings You Complete Information 
Don’t be satisfied with less than you can get with I-XL. 
After all, your sales results are directly related to the 
merits—the consumer appeal—of the products you sell. 
And in built-in kitchen units I-XL leads the field in 


Write today for I-XL descriptive folder. 


I-XL Kitchen Cabinets 


(1-EXCEL) 
Available In Complete 
Range of Sizes 12" to 84’ 














Natural finish 
Formica or 





THE I-XL FURNITURE CO., INC. 


Dept 


61-A (GG 


Tavaltelnte) 






April, first week of—Mississippi Re- 
tail Lumber Dealers’ Assn., indefinite. 


April 20, week of—Texas Line Yard 
Retail Lumber Dealers’ Assn., indefi- 
nite. (Possibly Galveston.) 


April 23, 24, 25—Lumber Merchants’ 
Assn. of Northern California, San 
Francisco, Calif. 


Market Centers 


TACOMA—An unusually 
serious forest fire hazard is the 
chief problem confronting the 
lumber and logging industry in 
this area. Despite the serious- 
ness, only ten fires were re- 
ported today and they were 
burning over a relatively small 
acreage, according to state for- 
estry officials. Logging in this 
vicinity is being conducted on a 
“hoot owl” shift basis, an ar- 
rangement whereby work in the 
woods ceases at noon each day. 
All burning permits have been 
cancelled in western Washing- 
ton’s forested areas and logging 
operations have been com- 
pletely shut down in Clark and 
Skamania counties. With no in- 
dications of weather relief in 
sight, both state and logging 
company officials are preparing 
to conduct their watchfulness 
campaign indefinitely. Except 
for the consequent implied 
threat to log supplies, produc- 
tion has been going ahead at a 
good pace. However at nearby 
Aberdeen, five planing mills re- 
opened Wednesday following a 
two-day shutdown after agree- 
ment on a retroactive wage in- 
crease of 1514 cents hourly for 
47 lumber inspectors. The in- 
crease is effective as of May 1, 
subject to wage stabilization 
board approval. Present pay is 
$2.1514 cents an hour. The re- 
maining two mills involved in 
the dispute scheduled annual 
vacation shutdowns coincident 
with the controversy. An- 
nouncement was made yester- 
day that the Anderson and 
Middleton Lumber Company at 
Aberdeen has bought 47,000,000 
board feet of timber in the 
Olympic national forest at pub- 
lic auction. The company bid 
$409,370 for the first 20,000,000 
board feet, the price for the re- 
maining timber to be set later. 
This is the largest single stand 
of timber ever sold in the Quin- 
ault district. A “working cir- 
cle” method of cutting will as- 
sure a sustained yield. 
SEATTLE—One of the most 
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End Service and 


Installation Worries 
A NEW PLAN offering YOU — 


'- LOCAL CONSULTING SERVICE — to help you sell the big jobs. 


2. LOCAL INSTALLATION HELP — which you must have on big 
jobs. 


3» LOCAL SERVICE ORGANIZATION — to keep your jobs run- 
ning right. 


* COMPLETE LINE — sizes up to 30' wide by 18' high. 

>» ELECTRIC CONTROLS — all types including radio. 

°- COMPETITIVE PRICES — you can meet ANY competition. 

‘ QUICK DELIVERY of popular sizes from your distributor's ware- 

| house — no inventory problems for you. 

3. LOCAL ADVERTISING MATERIAL — newspaper mats, folders, 
letters, booklets, blotters, etc. 

7. 


NATIONAL ADVERTISING 


Your local Crawford Door Distributor has a 
proposition for you enabling you to handle 
the complete Crawford line (including the big 
industrial jobs where, naturally, the profit is 
biggest) with minimum investment and effort. 
Crawford has a twenty year reputation for 
building fine doors. Crawford Doors are known 
for easy, dependable operation. 


Phone your nearest Crawford distributor 
or wire us direct. 





Cranford Door Company 


. 


| CRAWFORD MARVEL-LIFT DOORS 
CRAWFORD MARVEL-LIFT OPERATORS 
FLEETWOOD DOORS 
CRAWFORD DOORMASTER 
CRAWFORD STYLIST 
are available through 


in the following cities: 

ALBANY, Sherwood Park, Rensselaer, N. Y., Phone: 77-3374 
ATLANTA, Olive & Washington St., Decatur, 

Phone: Crescent 3858 
BALTIMORE, 5910 Falls Road, Phone: Hopkins 1210 
BILLINGS, 1311 Fourth Ave., N., Phone: 9-2463 
BIRMINGHAM, ALA., 2630 N. 12th Ave., Phone: 4-1712 
BOONTON, 430 William St., Phone: 8-3018 
BRIDGEPORT, 756 Railroad Ave., Phone: 4-5191 
BUFFALO, 587 Winslow Ave., Phone: Fillmore 3800 
CADILLAC, 313 Haynes St., Phone: 1800 “ 
CANADA, Ottawa, Ont., 335 Roosevelt Ave., Phone: 7253-23 
CHARLESTON, S. C., 316 Bay St., Phone: 8467 


CHARLESTON, W. VA., Day and Night Bidg., 
Phone: 63331 


CHARLOTTE, 1730 Tryon St., Phone: 4-8671 
CHATTANOOGA, 2704 E. 28th St., Phone: 2-9964 
CHICAGO, 1431 W. Lake St., Phone: Haymarket 1-3930 


CINCINNATI, Montgomery and Lexington, 
Phone: Jefferson 8342 


CLEVELAND, 2066 E. 70th St., Phone: Express 1-7000 
COLUMBUS, 554 West Rich St., Phone: Main 7858 
DALLAS, 8627 Yale Bivd., Phone: Emerson 2823 
DENVER, 1001 Bannock, Phone: Cherry 3114 € 
DES MOINES, 1209 Keo Way, Phone: 4-3293 
DETROIT, 4651 Beaufait, Phone: Walnut 4-9300. ; 

EL PASO, 1630 E. Missouri, Phone: 2-2659 

ELKHART, 1714 S. Tth St., Phone: 4-0808 
EVANSVILLE, 421 Fulton Ave., Phone: 3-6192 
HARRISBURG, PENNA., 31 S. 31st St., Phone: 4-5075 
HOLLYWOOD, FLORIDA, P. 0. Box 65, Phone: 3534 
HOUSTON, 5229 Griggs Road, Phone: Olive 4326 
HUNTINGTON, 1303 Sixteenth St., Phone: 2-8783 
tNDIANAPOLIS, P. 0. Box 6028, Phone: Broadway 2417 
JACKSON, MISS., P. 0. Box 1313, Phone: 5-6478 
JACKSONVILLE, 6114 Norwood Ave., Phone: 6-6405 « 
KANSAS CITY, 1730 Oak St., Phone: Baltimore 3010 
KNOXVILLE, 1918 W. Cumberiand Ave., Phone: 2-603 
LAWTON, 18 ‘‘C’..St.,, Phone: 1792 30 Pell 


LONG a he yh 32-16 37th Ave., 
Phone: Stillwe' 


Los ANGELES, in cel St., El Segundo, Cal., 
: Oregon 8-2169 
LOUISVILLE, 2425 Lexington Rd., Phone: Hiland 3003 
| LUBBOCK, 2217 Clovis Rd., Phone: 2-3125 
MASON CITY, 521 First National Bank Bidg., Phone: 329 
MEMPHIS, 886 Madison, Phone: 37-7381 
MERIDIAN, 2211 Fourth St., Phone: 3-3301 


MILWAUKEE, 1940 W. Forest Home Ave., 
e: Evergreen 3- 


NASHVILLE, 915 Church St., Phone: 85-7011 
NEW ORLEANS, 1537 Melpomene, Phone: Raymond 7319 
NEWARK, 36-38 Broadway, Phone: Humboldt 2-7508 
NEWTON UPPER FALLS, 90 Linden St., 

Phone: Bigelow 4-5495 - 


| ODESSA, 106 N. Belmont St., Box 829, Phone: 3122 


OKLAHOMA CITY, 4826 N. W. 10th St., 
Phones: 9-4768 and 5863-46 


OMAHA, 4601 Dodge, Phone: Regent 1000 
| PHILADELPHIA, 840 Cottman St., Phone: Fidelity 2-7000 
| PHOENIX, Box 2268, Phone: 5-2183 

PITTSBURGH, 86 S. 26th St., Phone: Everglade 1-6200 
PORTLAND, OREGON, 936 S. W. First St., 
' Phone: Broadway 2658 


ROANOKE, 615 Salem Ave. S. W., Phone: 3-8812 


ROCHESTER, =e YORK, 622 Scio St., 
Phone: Hamilton 5868 | 


ST. LOUIS, 1617 | Lafayette, Phone: Laclede 6500 
ST. PAUL, 180-184 E. 6th St., Phone: Garfield 4807 
SALT LAKE CITY, 185 W. Second S. St., Phone: 4-6531 
SAN ANTONIO, 427 Westwood Drive, 

Phone: Shadyside 4-3177 


SAN FRANCISCO, 693 Mission St., Phone: Garfield 1-6971 
SAVANNAH, Montgomery at A.C.L. Railroad, Phone: 7568 
SCRANTON, 313 Mulberry St., Phone: 5240 
SHREVEPORT, 111 Patton, Phone: 17-6776 
SPRINGFIELD, ILL., 447 N. Wainut, Phone: 3-9912 
TACOMA, P. 0. Box 1614, Phone: Main 0786 

TOLEDO, 1011-18 Utica, Phone: Adams 8166 

TULSA, 1215 So. Evanston St., Phone: 9-7424 

“UTICA, 1321 Rutger St., Phone: 4-6444 

_ WASHINGTON, 610 Half St., S.W., Phone: National §9°3 
WICHITA, 1445 S. McLean Bivd., Phone: 2-0458 
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WNu-Glaze GLAZING COMPOUND 














ALWAYS “STAYS PUT!” 


GS Applica Like Putty, But is Not A Putty! 


N-Glar i 


“LAZING COMPOUN? 


WNu-Glaze 
INSTEAD OF 





Gur Does Not Dry Out, Harden, Crack or Peel! 


Perfect for All Glazing, Filling Cracks, 
~*—) Boat Work of All Kinds! 




















DOES THE JOB BETTER 
Sets to a rubber-like consistency 











ae 


Nu-Glaze is so easy to use that every job can be 

















USE 


4 , y done expertly, whether by a professional or the 

: ae bg average home-owner. It’s time-tested and recom- 
\" 7 oN mended by scores of builders and sash and door 
N houses. Nationally advertised, nationally known 


and nationally used. Sells fast and repeats. Pack- 
aged in attractive cans—' pint, pint, quart, 5 Ibs. 
Also available in drums from 50 Ibs. to 880 Ibs. 

















PUTTY! 














Strong-selling ads in the leading magazines 
tell millions of readers to buy our quality 
products from you. Keep well supplied! 





i 


RDER NOW-Your order will be shipped same dc a 


PRODUCTS PTE TUTULETIELITI LILI errreeresrrerererererrrrrrriry socvceeeagrneceecees COOH OTHE OEE e rere ee eeeeEeserereseseset! 


















Me 
ave FIRST CHOICE with 
Rend HOME-OWNERS alike! 





) | Ac@u SPEED TOAD 


THE MOST EFFICIENT, MOST PRACTICAL 
CALKING LOAD ON THE MARKET! 


The World's Best Calking 
fmoee) Compound! 


Always has a Smooth, Even Flow 
men) and Easy Trigger Action! 

oH Non-Staining — Always Remains 
exe) Pliable! 


Forms a Perfect Bond with Any 
ics) Surface! 





No house or building is weather-tight until 
it is calked! Builders know it, and home- 
owners, too! That’s why more and more 
y people use Nu-Calk SPEED LOAD! It’s 
so easy to use, it makes calking a snap. Just 
slip a handy Speed Load into the Speed 











be ‘ 
Loader gun and you're ready! 

he 

- CG-4 SPEED LOADER 

ual Here’s the other half of this unbeatable 

wn combination. CG-4 Speed Loader 
Calking Gun is light, sturdy, fool-proof. 

*k- First pressure on trigger automatically 

~* breaks seal on load. 





STANDARD CG-3 GUN AVAILABLE, TOO! 











Still favored by many experienced calk- ” PACKED 10 LOADS 
ing appliers. Has easy trigger action and mco-a__ a 
powerful piston action. May be used . \ TO CARTON 
with either Nu-Calk SPEED LOADS or 

Each carton contains 10 





bulk calking. 

— me loads (approx. one gal- 
lon) — 4 cartons per 
shipping case. Freight 
allowed on 8 cartons of 
more. 


And don’t forget 


Nie (ALK CALKING COMPOUND 


IN CANS! 
"W/o = cans to 55 gal. drums 


sdofesives MACKLANBURG-DUNCAN CO. 


eeeeeseeeeeeee SESSHHHHESEHHHHHHHHHHH HHH ETESHEHE HE SHEESH ETEHEHEE SHEE EHO EE ESTOS EHHESEOE EEE HOSE SE SESESESETESE EE ERES 


OKLAHOMA CITY 1, OKLAHOMA | mtaal 
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A dependable 
source for 


SUPERIOR 
QUALITY 


BIRCH 


x * * 
CARLOAD SHIPMENTS OF 


BIRCH 
PLYWOOD 


STOCK PANELS 
Grades A-A, A-l, A-2, A-3, 1-1, 
1-2, 1-3, 2-2, 2-3, 3-3. All thick- 
nesses: 14” to 34”. Complete stock 
sizes. 


BIRCH DOOR PANELS 


; Grades available: A-3, 1-3, 2-3, 
3-3, in 4%" and 3%”. All panels are 
3-ply. 

All Birch plywood meets Bureau of 
Standards specifications. 


BIRCH VENEER 


Rotary and Sliced Cut Face Ve- 
neer. Standard Thicknesses, 
Lengths 30” to 100’. Backs, Cross 
Banding and No. 1 Sheet Stock. 


L.C.L. or CAR 
SHIPMENTS 


now availab om our new 


DETROIT WAREHOUSE 
includiffy. 
DOOR PANELS 
birch and gum \% and 3%. 


STOCK PANELS 


birch and gum, all sizes 


SHEATHING 


fir and gum, all sizes 
Specify your Requirements 


* * 


W.R.BRAUND 
Company 


Room 214 Wabeek Building 
276 West Maple Avenue | 
Birmingham, Michigan 


Telephone— Midwest 4-3450-51-52-53 
Birmingham TWX 500 
Detroit Warehouse— 
Tel. TY 4-4095 





potentially dangerous forest 
fire periods in recent years “it’s 
like sitting on a powder keg” 
has struck the Pacific north- 
west. At this writing fires have 


. been minimized except on Van- 


couver Island. 

Shutdowns of logging camps 
and mills have been accelerated 
by the fire weather. Camps on 
different days were ordered to 
operate only on the owl hoot 
shift and later were closed 
down entirely. Some 60 per- 
cent of shingle mills are down. 
British Columbia closures are 
expected to last two to four 
months. Many cedar siding 
mills have closed. 


Early closures when included 
in the traditional July 4th 
shutdowns will in effect repre- 
sent a long period of small or 
no production which in a month 
or two may be a considerable 
factor in the market picture. 

Demand for lumber and 
shingles is weak and getting 
weaker. Most common items 
and shingles have little call. 
Plywood is firm except for 54th 
rough sheathing. Plywood mills 
have good order files. 

Some 400 millmen and rep- 
resentatives attended an auc- 
tion at Portland. Prices re- 
ceived were lower. Green fir 
dimension sold at $60 to 62.00. 

In the fir market here prices 
on No. 1 and 2 green fir dimen- 
sion in specified lengths 
dropped $2 and No. 3 two to 
three dollars more. Dry hem- 
lock items are down $5.00 to 
10.00. Shingles have settled at 
prices of about two weeks ago 
which are two to three dollars 
under six weeks back. Cedar 
siding, pine items and spruce 
prices show declines. 

MEMPHIS — The hardwood 
market throughout the South 
began to show weakness in 
spots as the first half of the 
year neared its end. Prices had 
been consistently firm because 
of advance orders booked and 
housing starts. But with the 
reduction of available mortgage 
money and credit restrictions 
on television sets and other 
household equipment reducing 
production demand began to 
decline. 

Substantial price reductions 
began to show up in several 
items, particularly No. 2 com- 
mon red and white oak. This is 
the grade that is used most 
largely by manufacturers of 
flooring. In less than a month 


the prevailing quotations de- 
clined from $84 to 74, for 4/4 
stock, fob mills. 

Largely responsible for this 
situation was the terrific slump 
that hit the oak flooring indus- 
try which, for a year or more, 
has been producing a record 
quantity of flooring. 

Prices of oak flooring were 
knocked down $10 a 1000 feet 
in a month with the popular 
214, x 25/32 clear plain white 
and red selling at the mill for 
$220 or slightly less; select at 
$210; No. 1 Common plain, 
$175; No. 2 Common, $95 and 
No. 1 Common and Better 


shorts at $135. 


One stabilizing influence of 
the market was the purchase 
by the Government of large 
quantities of low grade hard- 
woods for dunnage and for am- 
munition boxes. At a contract 
letting late in May some 3,450,- 
000 feet of lumber, largely 
hardwoods for dunnage were 
bought at Montgomery, Ala. 
for delivery to New Orleans. 
This is largely 3A and 3B 
mixed hardwoods and brought 
prices ranging from $47.50 to 
$49.82, delivered. 

Another factor that has 
helped prop up the market has 
been the purchase by the 
United Kingdom of large quan- 
tities of oak and ash. 

Large quantities of southern 
hardwoods, such as pecan, have 
been bought for use in the 
manufacture of army cots and 
similar military equipment. 
This is principally in the 
heavier thicknesses, 6/4 and 


8/4. More than 400,000 feet of — 


6/4 pecan lumber was sold in 
one week. Finished S2S it sold 
at $155 for firsts and seconds, 
$135 for No. 1 common and 
$90 for.No. 2 common, fob mill. 
Hardwood manufacturers 
throughout the South are 
awaiting news from the Sum- 
mer furniture shows before 
making production plans. Many 
mills will be closed for vaca- 
tions during the first two weeks 
of July. This is also true of oak 
flooring manufacturing plants. 
Hardwood mills throughout 
the South now are, almost 
without exception, back on a 
40-hour, or less, work week. 


Pine prices have declined $5 
or $6 a thousand feet, in sym- 
pathy with the drop in West 
Coast woods. Douglas fir doors, 
of which the country’s stock at 
the end of April, was estimated 


July 14, 1951, AMERICAN LUMBERMAN & 





E 
5 





|e- 


/4 


is 
ap 
[s- 
e, 
rd 


et 


st 


bD 
n- 
st 
Ss, 


ed 





NORTH CAROLINA ‘RR 
Report No. 4143 


L£CONOM Y 








My Ford Pickup runs 
for 2'4¢ a mile!” 





““My Ford Pickup is the right truck 
for light construction work,” says Miller. 
“You can’t beat it for oil, gas and repair economy!” 


Cc. W. Miller, of Concrete Con- 
struction, Inc., entered his 1950 
Ford F-1 Pickup, with POWER 
PILOT, in the nationwide Ford 
Economy Run. He was one of 
5,000 operators who helped roll up 
50 million miles in this demonstra- 
tion of Ford Economy. Miller 
reports: ‘“The daily running cost 
records we kept in the 6-month 
Run show we traveled 8,189 miles 
on construction jobs. Total cost 


RUN 





—says C. W. MILLER, 
Contractor, Wilmington, N. C. 





for gas, oil and maintenance, 
with no repairs, was $182.16. 
That’s a running cost of only 
2.23 cents a mile!”’ 

Like others who rely on Ford 
for low running costs, Miller is 
sold on the periodic, money-sav- 
ing service he received from his 
local Ford Dealer. For more facts 
on the trucks that last longer 
and save you money every mile 
—mail the coupon below. 





FORD TRUCKIN 
COSTS LESS 








a aaa 8 


Low 2-ft. loading height saves 
work in the 1951 Ford F-1 Pick- 
up. New wide-vision rear window, 
new fingertip gearshift! Two new 
cabs—the 5-Srar and, at slight 
added cost, the 5-Star ExTRA. 
Choice of V-8 or Six engine. 


because FORD TRUCKS LAST LONGER! 


Using latest registration data on 7,318,000 trucks, life insurance experts prove Ford Trucks last longer! 


BurItpInGc Propucts MERCHANDISER 











POWER PILOT 
helps 


CONSTRUCTION MEN 


hold down hauling costs 


The Ford Truck POWER PILOT is a 
simpler, fully-proven way of getting 
the most power from the least gas. 


e It automatically 

meters and fires the 

right amount of 

gas, at precisely 

the right instant, 
to match constantly changing speed, 
load and power requirements. 

Unlike conventional systems, the 
Power Pilot uses one control instead 
of two, yet is designed to synchro- 
nize firing twice as accurately. 

You can use regular gas... you 
get no-knock performance. Only 
Ford in the low-price field gives you 
Power Pilot Economy! 


MAIL THIS COUPON TODAY! 


FORD Division of FORD MOTOR COMPANY 
3270 Schaefer Rd., Dearborn, Mich. 


Send me without charge or obligation, de- 
tail specifications on Ford Trucks for 1951. 








Full Line [_] Heavy Duty Models [| 
Light Models ["] Extra Heavy Duty Models | | 
Name. 

(Please print plainly) 
Address. 
City Zone. ae 
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at 1,600,000, have dropped con- 
siderably in price. The Doug- 
las Fir door manufacturers 
have stopped producing doors 
and have gone fishing, accord- 
ing to the president of the 
Douglas Fir Door Institute. 

Curbs on mortgage credits 
have slowed down housing 
starts throughout the South but 
it is believed, in business cir- 
cles here, that the restrictions 
will be relaxed. 

However C. Arthur Bruce, 
executive vice-president of the 











to address the meeting. 








E. L. Bruce Co., Memphis, the 
Nation’s largest manufacturers 
of oak flooring, told the South- 
ern Sash & Door Jobbers Asso- 
ciation meeting here in June 
that they might expect restric- 
tions on their business as the 
defense program got under- 
way. Mr. Bruce is hardwood 
lumber adviser to the National 
Production Authority at Wash- 
ington and came to Memphis 


KANSAS CITY—A further 
easing of lumber prices was 





































































































HARDWOOD FLOORING 
1S QUALITY CONTROLLED/ 


That’s why STEWART precision finished 
flooring is absolutely uniform in grade 
and quality. From STEWART forests 
through STEWART’S modern mill we 
keep a constant vigil. Whatever you 
need—oak or pecan—STEWART can fill 
your requirements better. In the Missis- 
sippi Valley delivery is to your door. 
Write. wire or phone today. 













E. A. STEWART LUMBER COMPANY, INC. 


KILN DRIED HARDWOOD DIMENSION © HARDWOOD FLOORING © HARDWOOD TIMBERS 
PHONE 3-5137 TEXARKANA, U.S.A. 















Lumber-National 








noted in the last two weeks as 
the larger mills, pressed for 
business, reduced their lists in 
order to keep their crews em- 
ployed. For the first time this 
year some of the major opera- 
tors were out of orders and 
price cuts of $2 and $3 a thou- 
sand were effected to stimulate 
business. 

Lumbermen attending the 
big government auction at 
Memphis reported that bids 
were relatively low, that com- 
petition was keen and operators 
anxiously sought business in 
light of the slow retail demand. 

The forecast of lumber ship- 
ments for Missouri, Kansas, 
northern Oklahoma and Ar- 
kansas for the third quarter 
ended September 30, based on 
reports by railroads at the 
meeting of the Trans-Missouri- 
Kansas Shippers’ board, indi- 
cated that 13,249 cars would be 
required to handle the move- 
ment. This would be virtually 
the same as in the same 1950 
period. 


Lumber shipments of the 494 
mills reporting to the National 
Lumber Trade Barometer were 
11.3 percent below production 
for the week ending June 23, 
1951. In the same week new or- 
ders of these mills were 20.4 
percent below production. Un- 
filled orders of the reporting 
mills amounted to 51 percent 
of stocks. For the reporting 
softwood mills, unfilled orders 
were equivalent to 25 days’ 
production at the current rate, 
and gross stocks were equiva- 
lent to 46 days’ production. 

For the year-to-date, ship- 
ments of reporting identical 
mills were 4.6 percent above 
production; orders were 0.1 
percent above production. 

Compared to the average cor- 
responding week of 1935-1939, 
production of reporting mills 
was 76.7 percent above; ship- 
ments were 66.3 percent above; 
orders were 49.2 percent above. 
Compared to the corresponding 
week in 1950, production of re- 
porting mills was 2.5 percent 
below; shipments were 12.9 
percent below; and new orders 
were 26.7 percent below. 


Western Pine 


The 105 mills reporting to 
the Western Pine Association 
for the week ending June 23, 
1951, cut a total of 78,875,000 
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BROWN-GRAVES CO. 
Akron I, Ohio 


BurtpInGc Propucts MERCHANDISER 


light and airy 
modern wood 
windows... 

for every home 


BEE GEE Modern Wood Windows are exactly 
what your customers want—modern, light, airy— 
and beautifully styled to lend a decorator touch 
to every home. BEE GEE Windows meet every 
need, satisfy every desire, fit every budget. And 
with over 42 styles and sizes to offer, your sales 
profits are assured. 


BEE GEE Modern Wood Windows are complete 
pre-fit units consisting of frame, fully glazed sash 
with all hardware and copper screens installed 
at the factory...ready to set in the wall. 


“Clean the Outside from the Inside” 














feet, compared to 89,085,000 
feet for the same period a year 
ago. Orders for the week 
amounted to 69,459,000 feet as 
compared to 91,950,000 feet for 
the same period a year ago. 


The following index is intended merely as a check on buyi 
8 compilation and average of mill prices at press time an 


The Lumber Market at Presstime 


Shipments during the week to- 
taled 69,303,000 feet compared 
to 91, 614, 000 feet last year. The 
week saw an increase of 6.1 
percent in orders accepted over 
the previous week. 


g practices. It is 
should not be con- 


sidered as current on the day the magazine is received. The prices should be 


useful in following market trends and as a check on 
mately ten days before receipt of the magazine—the 


DOUGLAS FIR 
Vertical Grain Flooring 
B&Btr. Cc D 
BE: escadenanune 170.00 160.00 120.00 

Flat Grain Flooring 
eer err. 145.00 135.00 103.00 
eS 165.00 160.00 110.00 

Drop Siding 
1x6 (Pat. #106).160.00 155.00 120.00 
1x6 (Pat.#116)).160.00 155.00 120.00 

Ceiling 
DOE Scaneeeees 115.00 110.00 70.00 

Bee ésenaeus 120-130 1132325 100.00 

Boards and Shiplap and 2” 

(green) 1x6 1x8 1x10 1x12 
mes 3 cccctuee 76.00 74.00 76.00 
No. 2 ....69.00 68.00 67.00 70.00 
No. 3 ....57.00 60.00 57.00 60.00 

No. 1 Dimension 

12’ 14’ 16’ 18’ 20’ 
2x 4 77.00 77.00 78.00 77.2 77.00 
2x 6 76.00 76.00 77.00 79.00 79.00 
2x 8 76.00 76.00 75.00 75.00 75.00 
2x10 76.00 76.00 76.00 76.00 76.00 
2x12 76.00 76.00 76.00 76.00 76.00 

No. 2 Dimension 
2x 4 70.00 70.00 73.00 70.50 70.50 
2x 6 69.00 68.50 69.00 73.00 73.00 
2x 8 69.00 69.00 68.50 68.80 68.50 
2x10 68.50 68.50 68.50 68.50 68.50 
2x12 67.00 67.00 67.00 67.00 67.00 

No. 3 Dimension R/L Only 
BE “rapa: atc ao: alae: @: oe erie cosa eae 54.00 
ES A rent en enemy ye 52.00 
OS ee eee nee 51.00 
= Fe Whee eel: eae aia ANC la aaa 51.00 


hdd 10-12 for dry lumber) 





WESTERN PINES 


PONDEROSA PINE 


Selects 
S2 or 48 4/4RW 5/4RW 8/4 RW 
C&Btr. RL ...275.00 285.00 280.00 
Shop 82S No. 1 No. 2 
DE Wansaveddesdvdawowus 175.00 160.00 
MN de weve nee wesw ewamar 170.00 155.00 
Commons 
S2 or 48 No. 2 No. 3 No. 4 
Be Mt scesene 130.00 96.00 82.00 
Dee BOP ecvceee 130.00 96.00 80.00 
Idaho White Pine 
Selects 
S2 or 48 1x4 1x6 1x8 5/64 
C&Btr. RL.250.00 265.00 270.00 265.00 
See 205.00 225.00 230.00 235.00 
Commons, S82 or 48 in 2 No. 2 No. 3 
een a2 50.00 140.00 100.00 
Ee Sseeneusaee 160, 00 140.00 100.00 
Sugar Pine 
Selects 
S2 or 48 4/4 RW ws RW ws RW 
B&Btr. RL...300.00 300.00 305.00 
EEE 275.00 275.00 195.00 
7 a - 255.00 240.00 175.00 
Shop, $28 
No. No. No. 3 
a <a: gain warueeanl 175.00 135.00 100.00 
, Sa ener 175.00 135.00 100.00 
De vevedeweans 175.00 135.00 100.00 





urchases made approxi- 
ditors. 


SOUTHERN PINE 


Vertical Grain Flooring 
B&B 


Cc 
BRE cicicccescos 210.00 200.00 


185.00 
EEE dcsvereceeeed 220.00 210.00 
Drop Sidin 
1x6 (Pat ¥ 106). 206.00 
1x6 (Pat. #116).206.00 
Boards and we 


195.00 
195.00 


1x8 1x10 1x12 


No. 1 a 00 = 00 148.00 173.00 
No. 2... 86.00 1.00 91.00 96.0 
No. 3 ... 76.00 33. 00 83.00 89.00 


No. 1 Dimension 
12’ 14’ 16’ 18’ 20’ 
2x 4 95.00 96.00 
2x 6 89.00 91.00 
2x 8 94.00 94.00 96.00 102. a 
2x10 104.00 105.00 105.00 113.00 116.00 
2x12 110.00 110.00 110.00 121.00 126.00 
No. 2 Dimension 









2x 4 88.00 89.00 91.00 101.00 101.00 
2x 8 84.00 85.00 86.00 95.00 97.50 
2x10 88.00 88.00 88.00 93.00 95.0 
2x12 88.00 88.00 88.00 95.00 103.00 
No. 3 Dimension R/L Only 
ee * veces Sees “abe eee 
ei Se. tees ease e666 
Be FEE cece 40 p : 
Sa20 «6TLGO kee “ 
i) a | ° 
REDWOOD 
Finish 
pxé BEDE. BIGME cccccccccesse R00 
x8 A&Btr. Being coceccsecees BOO 
% x8 r=. . _ Vianiceuwre ks 185.0 
4 B/D BSB. ...0- évovcoeoce SET 
6 R/ Y aecemneeewenee : 
1% S Bfts Be. cccccccocccces BGO 
ESIG FEsas Beer. cccccecvccccese Sree 
TS9S fds Be ccccvnsc 220.00 


Prices for red cedar siding “in mixed 
cars, new bundling, 6 to 18’ are: 
Reveled Siding, % inch 


Clear ease conn? 
me SOR. 2 6+cee Se 83.00 75.00 
x5 inch -120.00 118.00 88.00 
MO TNC cccces 155.00 143.00 120.00 
SERO WOR. ccvivins 185.00 173 a 130.00 
Clear Bungalow me % Inch 
OS Me cvecvcves 210.0 198.00 160.00 
1 ee écensuws 230. 00 218. 00 175.00 
Se PD. eescuend 230.00 228.00 165.00 
Finish, B and Btr. S28 or 4S, 
6-16’ or Rough 
1x eveeeee tebccnencees 145.00-165. r+ 
DEE sneveteendsdececens 175. 
SESE sadeeteccecotucces a 185. 00 
Ceiling or Flooring, 
B and Btr., 9-16’ 
B&Btr Cc 
1x3 pevetews 100.00 97.00 85.00 
BEE ovteeswacees 100.00 97.00 85.00 





RED CEDAR SHINGLES 


nor 
da eee ---18.00 
294". a ¢scencaes manure 11.50 
PME nbenec¢+cceseccesseen Mee 
Perfections 
1—18"-5/2% wc cc eeeee +<eeeee 
2—18”-5/2 waiweteewae ooee, Bene 
se +eeveee oaceee ee 
Tay aie Miele aeons - 11.50 
16”-5/2 vctoes Et mae 
SSE EEE 06csorseveceses - 5.75- 6.00 
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ENGELMANN SPRUCE 


ee “ary) ix6 1x8 1x10, 1x13 
piap (dry x x x x 
No. 2&Btr..114.00 112.00 115.00 126.09 
No Reet 1 bs:00 -pa.00 10n00 Linn 
No. 1 Dimension 
12, (14’)—s6” 8" 
x 4 90.00 90.00 
6 90.00 90.00 90.00 
2x 8 90.00 90.00 
2x10 90.00 90.00 90.00 90.00 90.00 
81.00 81.00 81.00 81. 































2x10 85.00 85.00 i 
8x12 81.00 81.00 81.00 81. Ry 
(Boards graded No. 1, flat 





2, 3, 
price; no price for straight ‘No. 2 Sie 
do not grade out No. 3 Dimension sepa- 
rately as in fir 


WESTERN HEMLOCK 


Vertical Grain Flooring 





















































B&Btr. Cc D 

1x4 -+-+-165.00 155.00 115.0¢ 
Flat Grain Flooring 

BEE ccccccosccecdaee 10048 98.0 

BMG .ccaees vowees 160. 00 155.00 110.0¢ 
Drop Siding 

1x6 (Pat. #106).155.00 150.00 113.00 

1x6 (Pat. #116).150.00 145.00 110.08 
Ceiling 

GEE .cccce e+ee+-110.00 105.00 60.06 














ca «+---115-125 110-120 95.00 
Boards and Shiplap and a. Sac 


$6.00 86.00 
81.00 81.00 
66.00 66.00 


14’ 16’ 18’ 20’ 
0 9 













































































2x12 82.00 82.00 









eccccccce eoccccccccccccccs 65.00 
ox 6 eoccee eee cccccesccccccces ‘64.00 
MED cictdcevecnecerenrmes et eee -- 63.00 
BELG vcccccee eee ccccccccs 62.00 
| re soccccccce 62.00 











OAK FLOORING 









Clear Pin. Ax 2 #x1% %x2 %x1% 
White 55.00 225.00 197.50 187.50 
Red -255.00 225.00 197.50 187.50 

Sel Plain 
White 225.00 205.00 177.50 162.50 
Red . 225.00 205.00 177.50 162.50 
































































































ed 200.00 170.00 92.50 77. 50 
#2 Mixea i” Shorts 
105.00 80.00 80.00 70.00 
#1 Com. & Tl 
Btr. -140.00 110.00 92.50 77.50 % 
#2 Com. ::100.00 80.00 62.50 50.00 lit 
WESTERN RED CEDAR . 
Prices for red cedar siding in mixed S 
cars, new bundling, 6 to 16’ are: 
Beveled Siding, % Inch a 
Clear “A” “——" 
%x4 inch ...... 95.00 92.00 70.00 ( 
%x5 inch ......120.00 118.00 88.00 s 
MG TRG ccccee 155.00 153.00 120.00 
[or 185.00 183.00 145.00 

















Clear Bungalow Siding, % Inch 
8 inch ........210.00 208.00 
eeecee 230.00 228.00 
Cf 230.00 228.00 
Finish, B and Btr. 82 or 4S, 
6-16’ or rough 
oS es cee eenew ewes gi weg 165.00 
DEED v60 0064 &tene 





160.09 
190.00 
165.00 

























































| nasnneoe 
Ceiling or Floorin AA and “ — 

1x3 cesses ees 108.00 100.00 90,00 

ee 120.00 115.00 965.00 

Discount on mouldings, 6-20’ odd 
————, 











es 8,000— 
“Listing under $4.00—iist plus 125 per 


Listing 4. 00 and over—list plus 130 
per ceut. 
Clear Lattice, 5/16”, 9 to 16’ 
100 Lin. Feet 
BEE iveuseesscaeesedeteeeveoseee sae 
SPOT 60scweeesdbenceseseceenwee BO 














Kinzua Tree Farm Assures You Long-Term 
Supply of Kinzua Pine 


The illustration above shows how thriving seed- 
lings are growing up on the Kinzua Tree Farm, 
among the stumps of yesterday's log harvest. 
Soon these seedlings will be saplings — and in 
another generation or so saw logs, to provide 
sons or grandsons of present Kinzua customers 
with famous "Quality Guaranteed" Kinzua Pon- 
derosa Pine. 


‘Looking ahead and providing future supplies of 
timber, Kinzua is also continually on the alert to 
improve manufacturing methods. 


Kinzua's constant objective is to produce the 
finest lumber products that choice logs from our 
own tree farms, modern manufacturing equip- 
ment and a skilled organization can produce. 


KINZUA PINE MILLS CO. 
KINZUA, OREGON 


MEMBER. NATIONAL WOODWORK MFRS. ASSN. INC. 


BUILDING Propucts MERCHANDISER 


BER) WESTERN PINE ASSOCIATION 








DEALERS REPORT OUTSTANDING SUCCESS WITH 


Greater value in 
Modern Small Homes 


ARCHITECT-DESIGNED » WEYERHAEUSER-ENGINEERED 


es Shes We SR = rn =e 
lig : 
lias “ARES <i iS 


‘ttn 
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THE 





1 happs 
blending of 
ldvanced and 
fraditional 

design 


Tue Weyerhaeuser 4-Square Home Building Serv- 
ice was developed to help our retail lumber dealer 
customers in strengthening their position in the 
new home field. 

Evidence indicates that nearly twice as many 
homes were built from this Service in 1950 as in 
1949 . . . which previously was the largest twelve 
months in the history of this effective selling tool. 

The 4-Square Home Building Service is continu- 
ously growing in value. A modern, practical home, 
with complete working drawings and material lists, 
is added each month. Today there are over one 
hundred such homes in the Service offering a wide 
variety of styles . . . truly modern, fast-selling homes 


Home 


Bur_tpinG Propuctrs MERCHANDISER 


4-SQUARE HOME BUILDING SERVICE... 


A complete Dealer Program 
for effective Home Selling 


A FRESH DESIGN EVERY MONTH 





. . . each architect-designed and Weyerhaeuser- 
engineered for top value. 

Each month dealers subscribing to this Service 
are furnished a complete set of materials for local 
promotion programs. Each month a new design 
and the complete Service are advertised in national 
shelter magazines to millions of readers. Last year 
more than 85,000 inquirers were referred to dealers 
who have the Service available. 

4-Square Dealers employing the Service report 
greater selling values with every ensuing year. 


WEYERHAEUSER SALES COMPANY 
SAINT PAUL 1, MINNESOTA 
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HASKO ARCH-KOR DOORS 


The proved engineering principle of the arch has 
stood for centuries as one of man’s most beautiful and 
useful creations. This is why HASKO ARCH-KOR 
DOORS, utilizing the strength of the arch, and only the finest of materials and crafts- 
manship in their construction, have been of similar value in building and upholding the 
wholesalers’ and retailers’ reputations as suppliers of quality materials. 

Because there is always a demand for quality, HASKO DOORS have risen to a position 
of top leadership in their field . . . another proof of their worthiness of your endorse- 
ment and use. Ask your supplier for HASKO DOORS. Write for complete information. 


HASKELITE MANUFACTURING CORP., Grand Rapids 2, Mich. 






The ARCH-KOR construc- 
tion assures resistance to 
warping and complete 
support of the faces of 
the Hasko doors. 


Hasko ARCH-KOR and SOLID-KOR Flush Doors are 


West Coast Agents: Clay Brown & Co available faced with birch, mahogany, oak, maple, 


Portiund, Ore., and Los Angeles, Calif walnut, and gum. 





One of the world’s largest manufacturers of plywoods, metal clad plywood, 
and other laminated materials for use in industrial and consumer products. 
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"Business opportunities appear brighter now that 


EVERYTHING HINGES ON HACER /“ 





C. Hager & Sons Hinge Mfg. Co. « St. Louis, Mo. 
Founded 1849—Every Hager Hinge Swings on 100 Years of Experience 
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Here’s another Winner at Churchill Downs! 
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When these stables—housing the most valuable horses 

in America— required re-roofing, CERTAIN-TEED 

Universal Asphalt Shingles were selected as the winner 

because they met every rigid re-roofing requirement: 
Universal Shingles, surfaced with carefully 
selected mineral granules, are fire resistant. 
Universal Shingles, with their self-locking fea- 
ture, provide the exceptional strength required 
to defy the most vicious winds and driving rains. 
Universal Shingles, ideal in size and weight for 
re-roofing, are laid quickly and easily. 
Universal Shingles, economical at the start, 
provide years of faithful protection. 





Universal Shingles, in a variety of colors, add 
charm to any building. 


Back a winner—stock and promote CERTAIN-TEED 
Universal Asphalt Shingles for any re-roofing 
requirement, 


r\\ II 7 ° 
<Certain-teed ) 
pivotia Cortain-lteed ASPHALT ROOFING » SHINGLES » SIDINGS 
Produc on ASBESTOS CEMENT ROOFING AND SIDING SHINGLES 


Quality made Certain... Satisfaction Guaranteed GYPSUM PLASTER + LATH + WALLBOARD + ROOF DECKS 
CERTAIN-TEED PRODUCTS CORPORATION ACOUSTICAL TILE INSULATION —_FIBERBOARD 
ARDMORE, PENNSYLVANIA 
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To cash in on the big demand for large window areas 





This stainless steel frame makes 





stocking and handling this 
fast-selling unit easier and safer. 


HERE is a big and growing opportunity 

for building supply and lumber dealers 
to cash in on profitable, easy-to-get picture 
window business, in which large areas of glass 
are utilized. Are you equipped to get your 
share? 

Your first step is to make sure that you 
handle a proven and widely accepted prod- 
uct. That means Twindow — Pittsburgh’s 
window with built-in insulation. For Twin- 
dow is the result of more than fifteen years’ 
experience by Pittsburgh Plate Glass Com- 
pany in the manufacturing of double-glazed 
units. When you supply Twindow, your cus- 
tomers are assured the highest possible 
quality, dependability and economy. Twin- 
dow gives all the advantages of large win- 
dows, without sacrificing heating and _air- 
conditioning efficiency. What’s more, Twin- 
dow’s exclusive stainless steel frame protects 
the seal and glass edges, makes handling and 
storing easy, quick and safe. 

Why not survey your needs now? Arrange 
to carry an adequate stock of the sizes most 
popular in your territory (there are forty- 
seven standard Twindow units available). 
Then, go after this business vigorously. 

You can obtain Twindow from many lead- 
ing glass jobbers, from your nearest Pitts- 
burgh Plate Glass Company branch, or, on 
the west coast, from the nearest branch of 
W. P. Fuller & Co. For further information, 


simply fill in and return the coupon. 











Pittsburgh Plate Glass Company 
2207-1 Grant Building, Pittsburgh 19, Pa. 


descriptive literature and installation details on 


| 
r | 
| 
| Without obligation on my part, please send me 
TWINDOW. | 
| 
| 
| 
| 
| 
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GLASS CHEMICALS + BRUSHES - PLASTICS 





PAINTS 






PITTSBURGH PLATE cm eS ee COMPANY 


BuILDING Propucts MERCHANDISER 















































THE EXCITINGLY NEW STRAND 
dae @7\ (©) 09 dd CT-N VNC) a O10) 4 


When open, this door 
provides a protecting canopy 


Builders responded IMMEDIATELY and IN A BIG 
WAY to recent announcement of a new Strand 9’ Re- 
ceding (track-type) Door. Now—a completely new 
9’ x 7’ Canopy-type Door, quickest and easiest of all 


Doors to install, will be ready to ship July 15th, 1951. 


Orders will be filled in the order of receipt. 


Builders will quickly recognize the bigger value they 
can give their customers with a 9’ garage opening to 
accommodate the new wider cars. Horizontal lines add 
beauty to the garage. Difference in cost over the 8’ 
door is slight—the 9’ door adds only $7 to the factory 
list price. 





You and Your Customers SAVE MONEY 3 WAYS! 


1. Low First Cost—the result of standardization on 3 models 
—and large scale production concentrated in one plant. 
Strand is America’s greatest garage door value! 


2. Low Installation Cost—one piece construction and packaged 
hardware make this the easiest of all doors to install. 


3. Low Maintenance Cost—as the result of rugged all-steel 
construction, galvannealing and Strand dependability. Your 
customers will be happy with their Strand Doors! 


Available in 8 x 7’ Receding (track) and Canopy types; 
9’ x 7’ Receding (track) and Canopy types; 16’ x 7’ Receding 


(track) type only. Order from your jobber now—or mail 
coupon for more information and jobber’s name. 
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ALABAMA 
BIRMINGHAM 
Birmingham Sash & Door Company 


ARIZONA 
PHOENIX 
Arizona Sash, Door & Glass Company 
TUCSON 
Arizona Sash, Door & Glass Company 


ARKANSAS 


LITTLE ROCK 
Southland Bidg. Products Co. 


COLORADO 
DENVER 
C. A. Crosta, Inc. 
Denver Reserve Supply 
GRAND JUNCTION 
The Biggs-Kurtz Company 


CALIFORNIA 

FRESNO 

Building Material Distributors, Inc. 

California Builders Supply Company 

Kendall-Addington Company 

Pacific Coast Aggregates, Inc. 
HAYWARD 

Pacific Coast Aggregates, Inc. 
OAKLAND 

California Builders Supply 

Pacific Coast Aggregates, Inc. 

Wholesale Building Supply 
SACRAMENTO 

Building Material Distributors, Inc. 

California Builders Supply Co. 

Pacific Coast Aggregates, Inc. 
SAN FRANCISCO 

Pacific Coast Aggregates, Inc. 
SAN JOSE 

Building Material Distributors, Inc. 

Pacific Coast Aggregates, Inc. 
STOCKTON 

Building Material Distributors, Inc. 

Pacific Coast Aggregates, Inc. 


DISTRICT OF COLUMBIA 
WASHINGTON 
Contact Detroit Steel Products Company 
District Office 
FLORIDA 


JACKSONVILLE 
Huttig Sash & Door Company, Inc. 


MIAMI 
Huttig Sash & Door Company, Inc. 


GEORGIA 
ATLANTA 
Addison-Rudesal Company 


MACON 
Bir ger & C y 
McNair Lumber & Supply Co. 
IDAHO 








BOISE 
Morrison-Merrill & Company 
POCATELLO 
Morrison-Merrill & Co. 


ILLINOIS 
CHICAGO 
Reserve Supply Coop. Corporation of 
Chicago 


PEORIA 
A. Lucas & Sons 


INDIANA 
EVANSVILLE 
_— Whol 1 s, Inc. 





INDIANAPOLIS 
Building Materials Service Division 
Capitol Paper Company 

SOUTH BEND 
E. R. Newland Company, Inc. 

















| 


BurLpING Propucts MERCHANDISER 


IOWA 
BURLINGTON 
C. D. Barngrover 
DES MOINES 
Lemke Builders Supply Company 
WATERLOO 
Zierath Builders Supply Company 


KANSAS 
WICHITA 
Wichita Building Material Company, Inc. 


KENTUCKY 
LEXINGTON 
E. H. Straus Company 
LOUISVILLE 
Huttig Sash & Door Company, Inc. 


LOUISIANA 

ALEXANDRIA 

Davidson Sash & Door Company 
BATON ROUGE 

Baton Rouge Sash & Door Works 
LAFAYETTE 

Davidson Sash & Door Company 
LAKE CHARLES 

Davidson Sash & Door Company 
MONROE 

Allen Millwork Manufacturing Company 
NEW ORLEANS 

Cole Manufacturing Compan 

New Orleans Sash & Door 
SHREVEPORT 

Allen Millwork Manufacturing Co. 


MARYLAND 
BALTIMORE 
Central Building Supply, Inc. 


MASSACHUSETTS 


BOSTON 
Contact Detroit Steel Products Company 
District Office 


MICHIGAN 
DEARBORN 
Smith-Orr Company 


DETROIT 
R. L. Taylor, Inc. 


GRAND RAPIDS 
Porter-Hadley Company 


KALAMAZOO 
Miller Sash & Door Company 


MINNESOTA 


ompany, Inc. 


ST. PAUL 
F. |. Products Company 


JACKSON 
Allen Builder's Supply Company 
Jackson Sash & Door Company, Inc. 


MISSOURI 


ST. LOUIS 
Huttig Sash & Door Company, Inc. 


SPRINGFIELD 
Farm Home & Supply Company 


MONTANA 


BILLINGS 
Building Specialties Company 


NEBRASKA 


HASTINGS 
Hansen Building Specialties, Inc. 


NEVADA 
RENO 


Flanagan Warehouse Company 








STRAND GARAGE DOOR DIVISION 


DETROIT STEEL PRODUCTS CO. ¢ | 











2250 E. Grand Bivd., Detroit 11, 


NEW HAMPSHIRE 
Contact Detroit Stee! Products Company 
District Office & Warehouse, Boston 


NEW JERSEY 


JERSEY CITY 
Atlas Steel Products Company 
Engler Millwork Corporation 
Jersey Millwork Corporation 


_NEW MEXICO 
ALBUQUERQUE 
New Mexico Company 


NEW YORK 
ARDSLEY 
White Wholesale Millwork, Inc. 
BRONX 
Julius Fehrlein, Inc. 
BROOKLYN 
Herb Helmus Hardware Corporation 
Metropolitan Millwork Company 
Parshelsky Brothers, Inc. 
BUFFALO 
Eugene F. Lerch Company 
LONG ISLAND 
Sturtevant Millwork & Lumber Corp. 
Empire Millwork Corporation 
Northern & Willet Pt. Blvds., Corona 
Universal Millwork Company 
Jericho Turnpike & Sherrill Lane, 
Floral Park 
Sorries Supply Company 
Royal Glass Works Corporation 
Becker-Danowitz Company, Inc. 
American Millwork Company 
Nassau Terminal Rd., New Hyde Park 


ROCHESTER 
Gordon Motor Parts, Inc. 
Munroe Builders Supply Company 


SYRACUSE 

Saltpoint Supply Corporation 
YONKERS 

Octavius Leon, Inc 


NORTH CAROLINA 


CHARLOTTE 
Huttig Sash & Door Company, Inc. 


GREENSBORO 
Binswanger & Company, Inc. 


OHIO 


CINCINNATI 
Acme Sash & Door Company 


CLEVELAND 
Contact Detroit Stee! Products Company 
District Office & Warehouse 


COLUMBUS 
Huttig Sash & Door Company, Inc. 


DAYTON 
Dayton Sash & Door Co. 


WARREN 
Ohio Glass & Sales Company 


OKLAHOMA 


ID 

Long-Bell Lumber Co. 
OKLAHOMA CITY 

Long-Bell Lumber Co. 

OREGON 

PORTLAND 

C. E. Sand Plywood Company 

PENNSYLVANIA 


PHILADELPHIA 
Contact Detroit Steel Products Company 
District Office & Warehouse 


PITTSBURGH 
Contact Detroit Stee! Products Company 
District Office & Warehouse 


RHODE ISLAND 


PROVIDENCE 
E, A. Gillerin Company 


Mich. 


openings. 


Name 


SOUTH CAROLINA 
COLUMBIA 
Binswanger & Company, Inc. 
FLORENCE 
Binswanger & Company, Inc. 


TENNESSEE 

KNOXVILLE 

Huttig Sash & Door Company, Inc. 

Wilson- W eesner- Wilkinson Company 
MEMPHIS 

Fischer Lime & Cement Company 
NASHVILLE 

Huttig Sash & Door Company, Inc. 

Nashville Sash & Door Company 


TEXAS 

AMARILLO 

The Long-Bell Lumber Company 
AUSTIN 

Davidson Sash & Door Company 
CANADIAN 

Santa Fe Sash & Door Company 
DALLAS 

Huttig Sash & Door Company 
EL PASO 

Booker- Walker Supply Company 
FORT WORTH 

Texas Sash & Door Company 
HOUSTON 

Houston Sash & Door Company 

George C. Vaughan & Sons 
LUBBOCK 

Lubbock Sash & Door Company 
NEDERLAND 

George C. Vaughan & Sons 
SAN ANTONIO 

George C. Vaughan & Sons 
SWEETWATER 

Sweetwater Sash & Door Company 


UTAH 


SALT LAKE CITY 
Morrison-Merrill & Co. 


VIRGINIA 

BRISTOL 

Bristol Steel & lron Works 
DANVILLE 

Bi ger & C 
NORFOLK 

Eico Lumber Company, Inc. 
RICHMOND . 


Binswanger & Company, Inc. 


WASHINGTON 

SEATTLE 

Puget Supply Company 
SPOKANE 

Jensen-Byrd Company 

Lumbermen’s Supply Corporation 
WENATCHEE 

E. T. Pybus Company 
YAKIMA 

Aves Millwork Company, Inc. 


WEST VIRGINIA 
CHARLESTON 


Charleston Hardware Company 
Oscar F. Henry Company 
West Virginia Steel Corporation 


WISCONSIN 


MILWAUKEE 
Jackson & Foster 


6 
CANADA 
ONTARIO 
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SARNIA 

Belton Lumber Company, Ltd. 
TORONTO 

Edmund Hind Lumber Company, Ltd. 


STRAND GARAGE DOOR = 
Detroit Steel Products Compa 
Dept. AL-7, 2244 E. Grand Bivd., Detroit II, 


Please send full information about Strand All-Steel 
Garage Doors for 9x7’, 





Mich. 


8’x7’ and 16’x7* 





Address 





City. 





State. 
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\ pointing to 
\ GREATER PROFITS 


All Abesto building specialties . 
for better building are profit-makers for you. 


. .« designed 


Get your share of added sales by displaying 
Abesto roof specialties, wood preservers and 
chemical termite controls. 


manufacturers of _ 
ABESTO LIQUID 


for built-up roof construction uw 


ABESTO QUICK-SETTING PLASTIC # 

for flashing and counterflashing 

ABESTO SEMI-PLASTIC rz 

for coating old roofs i” 

for coating sloping roofs (a 
ABESTO SEALER 

for painting piping, castings, etc. 

ABESTO LUMICLAD 

for reflective roof protection 

ABESTO STAINTOX r 1 


ABESTO FIBERATED 
for staining and preserving woo 


ABESTO CLEARTOX 
for preparing wood for painting 


ABESTO CHEMICAL 
TERMITE CONTROL 

for prevention and 
extermination of termites 


iu 


Colorful consumer literature 
and newspaper mats are 
available without charge. 
Specifications for easy to 
apply Abesto cold applica- 
tion built-up roofs sent on 


request. WRITE TODAY! 
F.H.A. Approved 


ce Abesto 


MANUFACTURING CORPORATION 


MICHIGAN CITY, INDIANA 
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THE BIG 


DEMAND 


IS FOR 


AMWELD 


STEEL 


"he D”’ 


SLIDING CLOSET 3 
DOOR UNITS | 











Home owners want sliding closet door units 
. . . they are calling for AMWELD! Here's 
the original knocked-down steel unit that 
owners praise for beauty, low-cost and 
trouble-free operation. Smooth, satinlike 
factory primed door surface will take any 
desired color or finish. Header, jambs, track, 
doors, hardware and simple instructions all 
in one complete package. 


CHECK THESE ADVANTAGES: 


Vv Increased usable room and closet space 

¥ Quick and easy to install 

¥ Smooth — silent — trouble-free operation 
+ All steel construction 

¥ Won't crack, shrink, warp or burn 

v 4 Standard Sizes for 3’, 4’, 5’, 6’ openings 


DEALERS —lIf you don’t have these profitable AMWELD 
closet units in stock, send for prices and 
complete information. 





BUILDING PRODUCTS DIVISION 


ye, THE AMERICAN WELDING 


(os & MANUFACTURING CO. 
OY 320 DIETZ ROAD = WARREN, OHIO 
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| A NEW KIND. 
OF FIRE-INSURANCE 
saved this church 


renee NK GS mt, 


Rose Hill, N.C. Officials 
Praise Carey Fire-Chex Shingles! 


Excerpts from sworn statements by 
Chairman of Mt. Zion Building Com- 
mittee and Rose Hill, N. C. Fire Chief— 


“Owing to the fire-resistant quality of the (Carey) 
shingles, the fire was held in check for three hours. I have 
no hesitancy in saying quite frankly that all of us attribute 
the saving of our buildings . . . to your very fine shingle.” 
TPO rng 
Chm., Bldg. Comm. 
Mt. Zion Presb. Church 


“Tt is a pleasure for me to recommend your shingle, from 
the standpoint of fire-resistance, without any reservation. 
The evidence in this particular fire speaks for itself.” 


NE huh hf, 


Rose Hill Volunteer F.D. 
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CAREY F/PF-(HF\ SHINGLES 






With interior gutted by fire, this church at Rose 
Hill, N. C. still stands— a tribute to the amazing 
fire-resistance of Carey Fire-Chex Shingles! 


Despite intense heat and flames which gutted the interior of the Mt. 
Zion Presbyterian Church at Rose Hill, N. C., the Carey Fire-Chex 
roof remained virtually intact! Even when a section of the roof col- 
lapsed after supporting members burned through, Carey Fire-Chex 
shingles prevented spread of fire to adjacent roof areas and certain de- 
struction of the entire building! 


Carey Fire-Chex, made of a new, patented asbestos-plastic, are the 
first and only shingles ever to win Underwriters’ Laboratgyies, Inc. 
highest fire-protective rating—CLASS A*. And, in addition to un- 
equalled fire safety, Fire-Chex also offer longer life, greater beauty. 
Made extra-thick (weight 325# per sq.) for extra wind and weather 
protection, Fire-Chex feature new shadow-blend beauty—create roof 
designs copyrighted as works of art. 


If you are looking for new sales and profit action, order a stock of Carey 
Fire-Chex shingles today. No other shingle can compare for fire-safety, 
original beauty and enduring weather protection. Ask your Carey 
representative for all the facts. 


*Without asbestos underlaymen 


FROM THE HOUSE OF CAREY 
Bathroom Cabinets and Acces- 
sories « Ventilating Fans ¢ 
Ceramo Asbestos Siding « 
Corrugated Ashestos Cement 
Siding « Fire-Guard Rock Wool 
Insulation © Fire-Chex As- 
bestos-Plastic Shingles ¢ Other 
fomous products for home, 
farm and industry. 


The Philip Carey Mfg. Company, Lockland, Cincinnati 15, Ohio 
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American Fence nine you fl 


= + — = 7" - 

. ee ) | 
U-S‘S AMERICAN POULTRY FENCE. Made in two 
specifications with ample galvanizing. Wires 
are closely spaced at bottom to keep small 
chicks in and animals out. No bottom boards 
needed. 


AMERICAN GALVANIZED UTILITY WELDED WIRE 
FABRIC. Used extensively for turkey raising, 
fur farming, poultry batteries and a wide variety 
of other uses. 


U-S‘S AMERICAN NAILS, TACKS AND STAPLES. 
Made of steel that does not bend easily. Points 
are sharp and well made. Hundreds of styles 
to choose from for various applications. Can 
also be furnished in stainless steel for perma- 
nent rust resistance. 
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U-S-S AMERICAN STEEL POSTS. Can be 
driven easily without digging post 
holes. Big husky posts with slit wing 
anchors that root the posts into the 
ground. Made in “‘U” and studded 
“T”’ styles for extra strength. 


U-S‘S AMERICAN POULTRY NETTING. Stretches 
straight without bagging. Evenly coated with 
zinc before or after weaving to resist corro- 
sion. U-S‘S American Hex-Cel Poultry Net- 
ting gives years of extra service. 


LYMAN 4 POINT 


U-S‘S AMERICAN GALVANIZED BARBED WIRE. 
A year ’round good seller. Five styles in 2- 
and 4-point barbs. Convenient 80-rod lengths 
on non-collapsible wire reels. Barbs are sharp 
and evenly spaced. 








U-S‘S AMERICAN TIE WIRE FOR AUTOMATIC 
BALERS. Furnished in rewound coils to fit each 
make of automatic baler. A product pioneered 
by American Steel & Wire Company. It’s a 
strong, tough steel wire that works smoothly 
and evenly in any baler. Specially packaged 
and protected . . . ready for use. When order- 
ing, specify the makes of balers for which the 
wire will be used. 
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the country’s best customers 












One good farm customer may be worth a dozen city customers. For 
example, the man shown below buys hardware and supplies to operate 
farms totalling more than 10,000 acres. He orders fence in terms of 
miles rather than feet and buys related products in equally big amounts. 

Dealers who handle the complete line of U-S‘S American Fence and 
Wire Products attract good customers like this . . . and every depart- 
ment of your store benefits. 

During the period when it is going to be impossible to supply your 
customers with all they want, we will do everything we can to assure 
to each U’S'S dealer a fair proportion of U-S‘S American Fence. 


Theres more American Fence in ase 
Than any oer brand / 


Rs % ¥ 












U-S-S AMERICAN FENCE. Out- 
sells_.all other brands for gen- 
eral farm use. Sell the heavy 


“= Popes e 


# 
S Pi no , ' : °: , ; 
| Tthes wis-S i ET i ii 
A kA 3 R 5 cA ES ot gauge fence and the farmers’ 
y noe maintenance work is over for 
a LE A Gc oF A years to come. Made with 
_ ates Ap tension curve: to maintain 


tightness and hinge joint to ak a 5 
provide flexibility. 2 Rone MER Oa 


we AMERICAN STEEL & WIRE COMPANY, GENERAL OFFICES: CLEVELAND, OHIO » TENNESSEE COAL, IRON & RAILROAD COMPANY, BIRMINGHAM 
eac 
eered COLUMBIA STEEL COMPANY, SAN FRANCISCO + UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


oii U°S°S§ AMERICAN FENCE 
and WIRE PRODUCTS 


kaged 
order- 
th the 
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HAVE YOU GOT THE 
RIGHT ROOFING TO SELL THEM? 


Today, with many consumer goods hard-to-get, a 
prosperous public is turning to home building and 
to home maintenance and repairs. 


Here’s a tremendous roofing market! Some 800,000 
new homes this year, even after allowing for building 
restrictions. And, literally, millions of reroofing, 
maintenance, and repair jobs! 


Have you got the right roofing to sell them? 


Barrett* Asphalt Shingles—not only in a wide variety 
of “‘conventional’’ designs, but also top-flight, exclusive 
design, lock-type shingles—are approved by 
Underwriters’ Laboratories, and meet every roofing 
requirement at moderate cost. 


They are extensively advertised in smashing full-page, 
full-color space in The Saturday Evening Post and 

in farm magazines. An unmatched sales-promotion 
program is also available. It includes everything you 
need to find prospects and close sales—from colorful 
store and job signs to window and counter displays, from 
powerful direct mail campaigns to samples and 


THE BARRETT DIVISION selling manuals. 


ALLIED CHEMICAL & DYE CORPORATION 





40 Rector Street, New York 6, N. Y. So get in touch with Barrett today. Have your Barrett 
* 208 W. Wacker Brive, Chtenge 6, representative give you full information about 
doth & Grey's Fey Ave, Piiledeiphle 4, Pe. products, prices, deliveries, advertising and promotion 


*Reg. U. S. Pat. Off. backing that really help you sell. 
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The famous Bruce ‘Scratch Test” 


Half of this panel of flooring oak is finished by 
the Bruce penetrating seal method, the other half 
with a commonly used surface-type finish. When 
a coin is scraped across the panel, the ordinary 
finish scratches and chips away—but the Bruce 
finish is unharmed because it’s ‘tin the wood.” 












Other Bruce Products: Unfinished Flooring (Block, Strip, Plank) e Lumber and Wood Parts @ Terminix e Floor Cleaner, Waxes, Finishes 





® Bruce Hardwood Floors (Strip, Block, Ranch Plank) are 
prefinished because factory methods produce a penetrating 
seal finish that cannot be equalled on the job. Tests prove 
it will outwear ordinary finishes at least 3 to 1. The fac- 
tory-applied finish brings out all the natural beauty of the 
wood . .. doesn’t cover up or discolor the grain as surface 
finishes do. Housewives find, too, that prefinished Bruce 
Hardwood Floors are far easier to keep clean and beautiful. 
The use of prefinished floors also saves from 3 to 5 days’ 
time on a house job, because the floor is ready to use as 
soon as laid. Yet, with all these advantages, the cost of 
prefinished Bruce Hardwood Floors is normally less than 
for the same grade of unfinished flooring plus the expense 
of sanding and finishing on the job. Write for complete 
information—see our section in Sweet’s Files. 


E. £1. BRUCE CO., MEMPHIS 1, TENN. 


PREFINISHED Strip, Block, Ranch Plank 











TRUSCON...0 name you can, |duildl| on 












































the window in demand is the window for | better | business 











TRUSCON Series 138 Double-Hung STEEL wINDOws during the past 

12 years have been used in more residential buildings than any other similar type 
of metal window. Excellent engineering design, adequate 

strength and weight of materials, and efficient manufacturing methods 

combine to assure quality and price in a highly saleable unit. 






A wide range of styles and sizes in modular standards is available to meet 
every architectural requirement. Mass production technique results 
in unbelievably low costs. Prompt service to building supply 
dealers is available through the 24 nationwide warehouses and 
sales offices owned and operated by Truscon. 

MARK OF MERIT 


TRUSCON® STEEL COMPANY Youngstown 1, Ohio WUiGs 


Subsidiary of Republic Steel Corporation 
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ENAMELS...in colors and clear! 


NEW... An entirely re-formulated enamel that assures 


perfect results and a smooth gleaming paint job every time! 


NEW... Anew can featuring a better spray head. Just 


press the button and spray away — anyone can do it... 
truly PUSH BUTTON PAINTING. 


NEW... An attractive colorful label design that will 


D AT THE SAME OLD LOW PRICES...Hereis attract your customers — and help sell more QUIK-SPRAY 
onother progressive step by SHEFFIELD! QUIK-SPRAY has enjoyed 
sensational successes in stores everywhere ...now improved as it is, 


it should be even greater! FEATURE it...and watch your profits AJ EW... A modern design can that is easy to grip for 
zoom up! A full range of colors, as well as ALUMINUM and CLEAR en ‘ ; ‘ ; ; 
transparent finish. FREE COUNTER CARDS AND NEWSPAPER MATS $PFay Painting ... will not tip over easily. . .and is attractive 
to help you sell more. ORDER YOUR ASSORTMENT NOW! because of its size! 


= kro ——— 


PAINT THAT DOES THE ENTIRE JOB 


Now... the new and improved SUPER-KROME, even better than ever 
before! Featuring an ADDED OIL LENGTH<.. the NEW SUPER-KROME 
needs no oil added... even for priming! More than ever before... it 
is the one aluminum paint that does the entire job... covering wood... 
brick or metal surfaces with one coat! Interior or exterior... the NEW 
Super-Krome leaves a brilliant aluminum finish that lasts and lasts. 
Flows on satin smooth... NEW Super-Krome is ready mixed... and 
filis the bill every time. A great value... the fastest selling aluminum 

Poca tncane . paint in hardware and paint stores everywhere. 

Good Housekeeping For further details... descriptive folders and advertising sales helps... 

Steras aovennsto wie write today $0 wee 


Sheffield Zecoeze PAINT CORPORATION : 


ONE OF THE WORLD'S LARGEST [SEs 
“~ 
MANUFACTURERS OF ALUMINUM PAINTS on ae eee oe een aime) . 


for you! 
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GOOD BRICKWORK = GOOD DESIGN + GOOD WORKMANSHIP + GOOD MATERIALS 





FULL HEAD 
JOINTS, WITH 


BRIXMENT 











” aa Wee 


we ee ieee | LEAKY WALLS 
a 





x 
Sia & 


- GOOD WORKMANSHIP 


Plenty of mortar should be thrown on the end of the 
brick to be placed. The brick should then be pushed 
into place, so that mortar oozes out of the head joint. 





ake a look at the two examples shown at 

the left, and you'll instantly see why full 
head joints are an essential part of good work- 
manship in bricklaying. 


No mortar material alone, not even Brixment, 
can make watertight masonry walls, so long as 
open crevices and pockets are left in the mortar 
joints. 

Brixment mortar makes it far easier for the 
bricklayer to do good work. It is smooth and 
plastic — so soft and workable that the brick- 
layer can use enough mortar to fill the joint, 


and still “place” the brick easily and accurately 
to the line. 


Brixment mortar has greater plasticity, higher 
water-retaining capacity and bonding quality, 


m2 greater resistance to freezing and thawing, and 
e ° re] R we O R 4 baad A » Sy HIP freedom from efflorescence. Because of this 
combination of advantages, Brixment is the 

When dabs of mortar are spotted on the corners of Bes, 


the brick, the mortar does not completely fill the leading masonry cement on the market. 
head joint, and voids are still left. 








RINE TS a 


LOUISVILLE CEMENT COMPANY, Incorporated, LOUISVILLE, KENTUCKY 
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Lashed to the flight deck, soaked 
with salt spray, the Navy’s fight- 
ing planes ride out storms at sea. 
Then at a moment’s notice they 
must streak into the sky. Twist in 
aerial combat that strains every 
fiber of plane and pilot. 

The aluminum skin on these 
sturdy planes is protected by a 
highly corrosion-resistant clad- 
ding—applied by the same process 
used on Alcoa Aluminum Roofing 
Sheet. Aluminum serves best for 
both planes and roofs and today 
planes come first, so the supply of 


/n every hand of weather... 
ALUMINUM STAYS ON THE JOB! 


Alcoa Aluminum Roofing is limited. 


We are working at top speed to 
increase production; when all re- 
armament needs are met, we'll 
speed more Alcoa Roofing to you. 

In the meantime, help your cus- 
tomers to get full benefit from the 
Alcoa Roofing you are able to 
supply them. Make sure you have 
copies of the folders and wall 
charts for your store. They show 
in detail how to put up aluminum 
roofing for long life and lasting 
satisfaction. Satisfied customers 
mean more sales for you. Mail 
the coupon below for free copies. 


ALCOA 
ALUMINUM 


ROOFING SHEET 
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84 SQUARES OF AL 
PUT ON IN TWO DAYS 


Thirty-eight days after Oris Hostet- 
ler’s barn, near Wooster, Ohio, burned 
down, this new one was completed. 
The roof of large, easy-to-handle Alcoa 
Aluminum Sheet was put up in two 
days by four men. Says Mr-Hostetler, 
‘‘Now I have a fire-resistant roof that 
will shed sparks as well as wind and 
snow. Last month high winds did ex- 
tensive damage in this county, but 
didn’t affect my aluminum roof. I 
notice my barn is cooler on hot days. 
That gleaming aluminum keeps hot 
sun rays out.” The aluminum for this 
barn was supplied by A. S. Wengerd 
Slate Co., Millersburg, Ohio. 


MAIL THIS COUPON TODAY 


ALUMINUM COMPANY OF AMERICA 
2117G Gulf Bldg., Pittsburgh 19, Pa. 


Please send me copies of folders and wall charts 
showing how to apply Alcoa Corrugated and 5-V 
Crimp Roofing Sheet. 


Name___ = 
Company___ 
Address = 


City rae 


___State 
























America’s No.] 
LINE O 


HOME-BUILDING 
SPECIALTIES 


ng ond eum toa Tor ox botom cowris ©The Demand is There... 
tess The Profits Greater! 






And every time you sell a Gabriel product 
you know it means a Satisfied Customer! 
















SCAFFOLD BRACKETS 
Angle construction with au- 
tomatic locking. 





ASH DUMPS 
Double leaf. 4” x 8” 
opening. All steel weld- 
ed. Leaves cannot be- 
come disengaged and 
drep into ash pit. 


ASH PIT 
DOORS 
Close prac- 
tically air 

















tight. Sizes 
UTILITY WINDOWS al 
x . 

Designed for barns, gas stations and 
miscellaneous small buildings. Has 
the standard Gabriel Basement Win- 
dow advantages of side-arm locking JOIST 
detail, top or bottom opening and HANGERS 
automatic locking. Size 15” x 20”; DOME DAMPERS For 2”x 8”, 2”x 


Masonry opening: 4-Light, 32%” x 





10”, 2” x12” 
” ” ” i . ” : ” ” : 
621”; 6-Light, 32%” x 62% + ona par ap ly = 4” x8", 4” x 
a pa ’ ’ ’ 7, - x 12” 

and 48" openings. joists. 


National Sales Representatives: HARRIS, Inc., 200 E. Long St., Columbus 15, Ohio 


on BR 1 Et ee ee CO MPA N Y 
43700 Sherwood, Defrost /2, Mich. 
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‘ally Increased Sq/ 
tnd Profit with 


It’s Easy TO SELL THIS Setter 
PRODUCT THAT CUTS BUILDING COSTS 


“Average-sized lumber companies such as ours aim to get 
some fast-moving specialties to improve our average turn- 
over. Our Van-Packer Chimney stock turns approximately 
every two weeks. This, plus the economy of warehousing 
and low material handling expense due to its scientific 
packaging and immediate delivery from our nearby jobber, 
makes Van-Packer one of the best profit items in our line.” 

“Van-Packer Complete Chimneys have the time-saving, 
money-saving features for quick sales to builders every- 
where. Our capital investment is soon returned to us at an 
excellent profit.” — Carl Schwultz. 

We invite lumbermen interested in adding to their profits 
with small investment to send the coupon for complete de- 
tails and free literature. 








ow ABOUT YOU AND Your LUMBER 
Akp 


a | 


Van"Packen corporation 


DEPT. 1307, 209 S. LA SALLE ST. 
CHICAGO 4, ILLINOIS 


Yes, I want complete details and free literature. What is the name 
of my nearest jobber? 

NAME 
FIRM. 
ADDRESS. 
CITY. STATE. 
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f you haven't checked the beauty, convenience, and 
low cost of Mengelux fancy-face plywood, you’re 
missing one of today’s best building-material bets! 


Mengelux is hardwood plywood 
with fancy faces of Mahogany, 
Walnut, Oak or Birch. It’s avail- 
able in large 48” by 96” panels 
and in other standard stock 
sizes. It is quality-built and pre- 
cision-cut to perfect dimensions. 


Installation of Mengelux is a 
matter of hours, not days. And 
the result is an exciting eye- 
opener — wood-paneled walls 
which many people say are far 


Plywood Diuiscon, T 


F 


FANCY FACE 


DELUXE PLYWOOD 








fe 














more beautiful than costly “architectural panels”! 
Where fancy faces are not needed, Mengelbord fills 
the bill, completely, economically! It is '%,",3-ply hard- 


wood plywood with one-piece 
Gum face, for painted, stained or 
natural finishes. Cuts and works 
cleanly. Free from grain-raising. 
No patches. Available in 48” by 
96” panels and in other standard 
stock sizes. Most panels are all- 
white or nearly all-white. 


Check up now on Mengelux 
and Mengelbord! Samples, and 
addresses of dealers and dis- 
tributors, gladly sent on request. 


HE MENGEL COMPANY, Loucoudlle 7, Ky. 


The Mengel Company . . . America’s largest manufacturer of hardwood products @ growers and processors of timber © manufacturers 
of fine furniture © plywood @ flush doors @ veneers ® corrugated containers ®@ kitchen cabinets and wall closets 
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Introducing the Hw 


EWautr 400 


3 Here, in a single unit—the DeWalt “400"—are all the features 
diffe rent power-fed you need to do all your cutting faster . . . more accurately . . . 


with greater safety! 


* * é 
ma ch ines in one. The DeWalt “400” gives you seven power-fed machines in one— 
ripping, bevel ripping, ploughing, straight or bevel rabbeting, 
single head shaping, tongue and grooving, single head moulding. 


You can rip at speeds up to 90 feet per minute, split 2 x 8's, run | 
floorings, turn out window frames and many other items. All are 
STRAIGHT OR power feed operations. Just start the material. The DeWalt 400" 
BEVEL RABBETING does the rest. Power rollers feed the material—and remove it. 
This means greater safety. There is no kick-back. Material 
Sc cannot be incorrectly fed into the blade, and your hands are far 

& 7" from the cutting tool. 


Vig 
a ome A 
> > _ 


anti The material is guided by the hold-down and the hold-ins of the 
special Custom Table Top. Four table rollers keep the material 
moving smoothly. 





Now—remember—you can still use this DeWalt alone to cross- 
cut, miter, make compound miters, gain, rout, etc. Simply remove 
the Custom Table Top and swing the Power Feed unit out of 
position easily and quickly. 


| RIPPING 





=e x 
~S—.. @ (i 
— 
SINGLE HEAD = 
| SHAPING TONGUE AND 


GROOVING 





See the DeWalt “400” — the ideal specialty production machine. 
Write for complete information. DeWalt, Inc., AL-6, Fountain Ave., 
SINGLE HEAD Lancaster, Pa. 

MOULDING 


> x 4 
“¥ De Warr 


Ask to see the new DeWALT “400” Sound Movie! 





vy 
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PROMOTION 
PACK AGE! 















Continuous nationgl advertising in Better 
Homes and Gardems, Full-column ads in 
July, August, Septémber, November and 
December; full page olor ad in October. 








‘showing full page 
Grs(no charge) when 


ees 
tage color ad, 20” 


Big blow-up of full p 
x 29”. For wall of window display. No 
charge. eS 


Newspaper mats, ¥ ¢olumn x 6” sent to 


you (no charge) when you stock Tel-O- 
Posts. os 


GET FULL DETAILS, write: 


BRAINARD STEEL COMPANY ® warren.” oni0 


Manufacturers of 
Tel-O-Posts, Brite-Lite Areawalls and Steel-Strong Posts 
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Equipped with .« 


gytor 


offers YOU a 


COMPLETE LINE of 


Wood Sectional 


Overhead DOORS 


DESIGNED — Built and Proven to be the BEST! 


Vit 




















Cn cnmemervenin nnn wooleitannncabict vob 


The Finger Tip Control, outstanding beauty and 
moderate cost built into every Raynor door, regard- 
less of size, means lasting satisfaction to the buyer 
and profit to the builder. 


COMMER 

















Three-Way Stress Construction, the finest material 
and the most modern production methods used in 
building Raynor doors, guarantees lasting quality 








IEE gp: su ng 0 Sill Pee 


Designed by Raynor engineers — built complete in 
the Raynor plant— when you sell and install the 
complete line of Raynor doors you are offering 
your customers the BEST in wood sectional overs 
head door equipment. 













RAYNOR GRADUATED SEAL is 
accomplished by the Raynor Pat- 
ented Graduated Hinge. Simple 
and fool proof in operation-Grad- 
uated Seal is standard on every 
Raynor door. 





KNOX AVE., DIXON, ILL. 


_A 
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Coloy helps you sell coe tes 
SHAKERTOWN 


homeowners—when you offer Shakertown Sidewalls, 
the No. 1 Certigrade red cedar shingles. Architects and Ze! 


+ 
Cedar La, 


LEFF Y Shingles 


builders go for Shakertowns’ quick construction feat- 
6 SIDEWALLS 


ures—their distinctive appearance, their truly factory- 
stained exterior with no further finishing on the job. 
Labor costs are low, too. And winter or summer, rain are a quality product made by 
or shine, you can finish more homes faster—with a progressive manufacturer with 


: > ver a quarter c spe- 
Shakertown Sidewalls. er S eee Cannery of spe 
cialized experience in producing 


To step-up your sales and raise your profit margin, stained cedar shingles and allied 

i nee iin’ - " products. The Perma trademark 
why not offer customers these important advantages to- is your assurance of. excellent 
day? Write, wire or phone for further information—now! quality. 


WEST COAST PLANT AT CHEHALIS, WASH. 








$455 BROADWAY AVE. CLEVELAND 27, OHIO 
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5 PROFITS 
BY SELLING 


1 WINDOW UNIT 


Sash, frame, inside trim, outside trim, hardware—all in 
one low-cost, high-profit package! 

It’s the well-known Fenestra* Steel Casement—plus 
Fenestra’s brand-new combination Outside/Inside 
Metal Trim ...a 5-in-1 unit that’s easy to stock, easy 
to sell... easy to appreciate when the profits roll in. 

And do builders love it! No complications in order- 
ing (or delivery). It comes complete—ready to go 
in. No trimming! It’s already completely trimmed in- 
side and out. Carpenters make openings same for frame 
or brick veneer. Run sheathing right over stud and 
cripple—then saw it off flush. 

Complete unit is nailed to sheathing, anchored to 
studding. Wham, bam! Shingles, siding, stucco or 
brick butt against metal trim outside—plaster or dry 
wall butts against it inside. No finishing required 
inside or out. 

Trim is galvanized, Bonderized and has a baked-on 
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Send for your free book on how Fenestra Super Hot-Dip 
Galvanizing makes Fenestra Steel Windows stay new. 


WINDOWS °* DOORS ° PANELS 
engineered to cut the waste out of building 





coat of prime paint. Head and jamb members 18-gage 
steel. Sill 16 gage for even greater strength. 


Now Available... Fenestra Hot-Dip Galvanized Steel Windows 


Combination of the strength of steel and protection- 
plus of Fenestra Hot-Dip Galvanizing puts new mean- 
ing in the term “maintenance free” . . . protects per- 
manently, eliminates painting. Fenestra Windows are 
galvanized in Fenestra’s own plant (the only one in 
America especially designed to galvanize steel win- 
dows) where the whole process is completely and 
automatically controlled. 

Get complete information on the new Trimmed Unit 
and check on Fenestra Galvanized Windows. Call the 
Fenestra Representative (he’s listed under “Fenestra 
Building Products Company” in your Yellow Phone 
Book) or write Detroit Steel Products Company, Dept. 
AL-7, 2269 East Grand Boulevard, Detroit 11, Mich. 


July 14, 1951, AMERICAN LUMBERMAN & 




















Bi 



































































































{~ 
EASIER TO HANDLE 


B ostrich metal hath < EASIER TO PLASTER ON 


COSTS LESS TO USE 
3 


» 
| The demand for Bostwick Metal Lath and Metal 





Lath Accessories continues to grow because... 


Well, take Bostwick Boss-Rib for instance .. . 
a rigid, general purpose, low-rib lath, for use over 
any surface, Boss-Rib has specially designed 
oblique ribs . . . more and smaller openings per 
sheet and a smoother, more muscular body! 


Mortar spreads more evenly, and Bostwick 
Boss-Rib is easier to handle, easier to store. 
Stands firm under a trowel, too, on wider spaced 
supports! 

Bostwick Boss-Rib is formed from a single piece 


of metal into accurately dimensioned sheets of 
\ 24 x 96 inches or 27 x 96 inches. 


Get your Bostwick Catalog showing the entire 
| Boss-Rib is 2 self-furring lath Bostwick line. 


———— 
po 


supepoRT—=S—_-_ == 


—_ 
—— 
S.. 
——_ 
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with nesting ribs that auto- 
matically lock into position initia, J 
with adjoining sheets. 4 





THE BOSTWICK STEEL LATH COMPANY 


100 HEATON AVE. . - NILES, OHIO 
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Builders are enthusiastic about it. The “grid” 
frame of rabbeted 2 x 6’s is so easy to install—so 
easy and quick to glaze with standard-size Thermo- 
pane* insulating glass units. It adds the powerful 
sales appeal of a big 7hermopane window—and does 
it economically. 

And it’s an easy and profitable window to 
handle. You can make up the frames for delivery 


to the site all assembled. You can sell standard 









LOOK FOR THE NAME ON THE SEAL ‘BETWEEN THE PANES 
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THERE’S BETTER BUSINESS FOR YOU IN THis 


POPULAR TS hermopane WINDOW 













Thermopane units for it easily and profitably—a 
bigger glazing order for you. 

Experience has proved—in house after house, 
subdivision after subdivision—that the popularity 
of this window wall has meant good repeat business 
for dealers. 

Why not get in on the upswing? You can get 
full information—including construction detail 


sheets—by mailing the coupon. 


[fora snes "7-2 aaa aaa 


ibbey-Owens-Ford Glass Company 

1271 Nicholas Building, Toledo 3, Ohio 
| Please send me complete information on installation 
| methods for low-cost window walls of Thermopane. 






(Please Print) 


Pai.6o0 0b. siebawe wee dion cane enebeceausen coccce 


en oState. ccces 
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Step Up Profits 
with 
PLASTIFLEX 


beaded-type wall finish that (ie ng 
paints and plasters in | 
ONE coat! 





This outstanding, scientific, 
one coat wall paint covers 
practically any surface such 
as — wallboard, wallpaper, 
celotex, masonite, etc., in one 
application. 














Plastiflex, since it primes, 
seals, and finishes in one coat, 
is ideal for offices, homes, 
public meeting places, game 
rooms, basements, apartments 
—wherever a durable, wash- 
able, one coat paint is desired. 








& PLASTERS IN ONE 





\. NORTH BRANCH ST 
CHICAGO 22,uU.5-4 





SALES appeal is tremendous and so are your profit oppor- 
tunities with the amazing new PLASTIFLEX . . . the wall | 
finish that paints and plasters in a single coat. 


PLASTIFLEX is the result of long-term research and test- 
ing by the American Varnish Co. It has been tested and | 
proved 100% successful in every type of application. It | 
dries in just four hours and eliminates the need for prim- | 
ing or sizing most surfaces. It’s easy to apply and is ex- | 
tremely durable. 


PLASTIFLEX is available in nine eye-appealing pastel | 
colors plus black and white. 


. WRITE TODAY FOR COMPLETE INFORMATION 
AND COLOR CHARTS 











Manufacturers of varnishes — paints — stains — lacquers — synthetic 
enamels — cello film — soldering flux and special coatings. 
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Thomas 


AVAILABLE WITH THESE 
FACE VENEERS 


You can choose from Mahogany, Walnut, Ook or Birch. The Don ? dela ry! 


THOMASON Flush Door also comes faced with natural Gum that 
provides a satin-smooth surface for staining any color desired. If you do not know him, write us 





ALSO MADE FOR 
EXTERIOR USE 


You can order the exterior door either plain or with any one of 
the three standard light opening patterns. Or you may have the 
“THOMASON Flush Door with a solid all-wood core, faced with 
your choice of several fine veneers. 





ALL FLUSH DOORS ARE NOT ALIKE! 


“Shere ts ouly, one 





on 


FLUSH DOOR 


(All-Wood Throughout) 


This flush door, with its unique all-wood core construction, 
has been specified by architects and contractors for new homes, 
churches, schools, hospitals, apartments, hotels and 


public buildings in all sections of the country. 


Go to your THOMASON distributor and ask him to show you 
a cut-away of the THOMASON Flush Door. See for yourself 
how expertly it is made . . . see how extra strong it is, 

yet light in weight. Don’t be satisfied with anything less than 


the best when the best doesn’t cost any more than the ordinary. 


today for the name and address of 
your nearest distributor. 


SOLD ONLY THROUGH DISTRIBUTORS 
MANUFACTURED BY 


THOMASON 


em Benek emegek es Jel:y waren, 


FAYETTEVILLE «¢ NORTH CAROLINA 
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New! Improved! Scientifically 
designed for wardrobes, 
store fixtures and all types of 
kitchen and bathroom cab- 
inets. This double rail track 
is unquestionably the neatest 
and most practical method of 
sliding by-passing doors 
known today. Nylon wheel 
gives long, silent wear. 

































Features Kennatrack’s exclu- 
sive expansion plug mount- 
ing, which requires less head- 
room space than any other 
known overhead sliding door 
device. Each door is carried 
on not two...not four... 
BUT EIGHT neoprene-tired 
wheels. Extremely popular be- 
cause of its varied uses. 




































Today’s trend toward open 
pocket installation finds 
Kennatrack Series 325 the 
perfect answer. It practically 
duplicates Series 300, except 
for a flange which simplifies 
mounting in an open pocket. 
There are not two...not 
four ... BUT EIGHT neoprene- 
tired wheels. 

























SERIES 400 


Write Department 751 


The best engineered door 
track on the market. Com- 
bines proved mechanical 
features and finest quality ma- 
terials. Full-floating hangers 
assure equal load distribu- 
tion to not two... not four 
. .. BUT EIGHT neoprene-tired 
wheels. For heavy closed 
pocket doors. 


















for Full Details 









JAY G. McKENNA, inc. 


Waliaestiitian exclusively in the Manufacture of Sliding Door Hardware 






ELKHART, INDIANA 
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PRE-STAINED CEDAR SHAKES 
eliminate the peeling problem 


YOu NEED NEVER have a customer complaint about blistering walls if you recommend pre- 
stained cedar shakes. This wonderful rough wood wall material is treated with permeating 
stains that do not form a blistering vapor seal. 

This remarkable absence of peeling, coupled with the obvious beauty, the recognized 
insulation properties and low maintenance cost of pre-stained cedar shakes, is making history 
in the building material field. Top professional builders, architects and retail lumber dealers 
are increasing the use of cedar shakes so fast that the industry has had to quadruple capacity 
to produce them during the last three years! 

With remodeling your paramount sales outlet for building materials during the current 
housing cutback, you should take advantage of the increasing preference for pre-stained cedar 
shake walls. They go up right over virtually any old, outmoded wall mate- 

rial. Leading distributors can supply you with information on cedar shakes, 
or write direct to this Association. 











STAINED SHINGLE & SHAKE ASSOCIATION 


5527 WHITE BUILDING e SEATTLE 1,WASHINGTON 
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The big swing to insulating sheathing 


Just fifteen years ago, a house built with insulating 
sheathing was a novelty. Today a very large per- 
centage of the new houses are being built with this 
relatively new sheathing material. 


Remarkable as this industry progress has been, 
the growth of Armstrong’s Temlok® Sheathing is 
even more outstanding. In 1950, for example, two 
and one-half times as many homes were built with 
Temlok Sheathing as in 1949. 


This amazing trend hasn’t stopped. More people 
are turning to Armstrong’s Temlok every day, and 
for several good reasons. 


Armstrong’s Temlok Sheathing offers real econ- 
omy. The big boards go up faster, saving as much 
as 15% of labor costs in handling alone. There’s 
much less waste. Temlok Sheathing is extra tough. 
In the big 4’ x 8’ size, it exceeds FHA specifications 
for use without corner bracing. This means a 
stronger house, in less time. Temlok’s high insula- 
tion value means year-round comfort. Asphalt im- 
pregnation provides unusual weather resistance. 


Another reason for the popularity of Temlok 
Sheathing is Armstrong’s consistent program of na- 
tional advertising. Each year more people begin to 
know and trust the Armstrong name. Each year the 
name “Temlok” is easier to sell. 


Get complete details about Armstrong’s Temlok 
Sheathing. See your Armstrong wholesaler > 
or write direct to Armstrong Cork Company, ® } 
4707 Ross Street, Lancaster, Pennsylvania. “& 





TEMLOK 
SHEATHING 


1949 


TEMLOK 
SHEATHING 


a ie | 
The rapid growth in popularity of Armstrong’s Temlok 


Sheathing is shown above. Two and a half times as many 
homes were built with Temlok in 1950 as in 1949. 












































Armstrong's Ti emlok 
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| == pee=—>e| The MORRISON 

1 | Roly ‘Poor is 

: the only good 

" | garage door... 

4 | q But we do say: }}. 
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OF There’s no garage door 
MORRISON MORRISON 


sce | JPoly- Poor 


= RIGIDITY AND 
mf J\\Q LIGHT WEIGHT 
Of course, there are a number of good residential garage 


doors . . . some of them have almost everything a builder 
wants... 

But we believe that only the MORRISON Roly-Door has 
everything you builders want... 


















































WRITE 
FOR YOUR Four-Sectional YES ]__Construction ALL WELDED 
FREE GUIDE! All-Steel YES Protrusions NONE 

to the selection of Overhead YES Prime Coat INFRA-RED BAKED 
residential garage Extras to Buy NONE Moving Parts FULLY BALL-BEARING 
doors — and the Field Assembly MINIMUM Operation FINGER-TIP 
bhone number of Seaiiieen 
a aan tel acking INDIVIDUAL | Lock KEYABLE TO HOUSE 
Door distributor. Installation Time MINIMUM Weatherproof YES 














MORRISON 


Roly Poor DIVISION STEEL PRODUCTS, INC. 


691 AMHERST ST. BUFFALO 7, N. Y. 
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/n construction products CECO ENGINEERING 
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Maybe you haven’t worried too much about 
where you should buy steel windows, but in 
the uncertain times ahead, it’s important that 
every dealer take a critical look at the source of 
his supply. If you are a Ceco dealer, you know 
from both past and present experience that you 
have a supplier you can count on. If you are 
not a Ceco dealer, it might pay you... not only 
for today, but for tomorrow... to examine the 
Ceco franchise. 


First, look at the record: Ceco has a 38 year 
history of leadership and experience. Next, look 
at Ceco’s production policy: In Ceco windows 


Full-vented 
Residence 
Casement 














Commercial 
Projected 
Window 








pam 


TWO POPULAR TYPES FROM CECO'S 
WIDE RANGE OF STEEL WINDOWS 


Chicago General Offices 
and Main Plant—one of 
many distributing points 
serving the nation's 
building supply dealers. 


it’s engineering excellence that makes the big 
difference. Creative imagination . . . painstak- 
ing research ... careful, constant testing of 
results ... all of these things work together to 
insure future deliyeries of the same high qual- 
ity and dependability as those being made today. 


SELL CECO WINDOWS—BUILD YOUR PROFITS 


Look at the product: It’s what your customers want. For better 
light ... positive ventilation ... windows that won’t stick or 
warp... for the tightest weather seal ever... sell Ceco. Remem- 
ber, when you sell Ceco windows, you know you sell the very 
best... .*you’re sure of repeat profits, too. Ask for catalog of full 
line of steel windows, screens and accessories. 


CECO STEEL PRODUCTS CORPORATION 
General Offices: 5601 West 26th Street, Chicago 50, Illinois 


Offices, warehouses and fabricating plants in principal cities 


= 


makes the big difference 


BurttpING Propucts MERCHANDISER 











S99 9 








33-33 





9999 IA 
















Fh 9 8 9 8 99999 I 8S 4 II ISIS 

















= HARDWOOD 
FLOORING 


ecco? 





NORTHERN N LUMBE 


R Map 


— | 














/ IAT IAINI TIAN IIIA 


IS ILI IISIISISLIILIIIIIISIISISIISASSIIIAA 


—— 











For well over 50 years Northern Woods have been recognized for their high quality. The 
Northern Lumber Mills are better equipped today than ever before to serve you with well- 


manufactured, accurately-graded Northern Woods. 


requirements in Northern Woods. 


*+Holt Hardwood Co. =. «=. 6. jC.) (~~ «Oconto, Wis. 


Maple, Birch, Beech, Oak Flooring. Strip, Assembled Block 
Herringbone, Parquetry types: all types Heavy Duty Flooring. 


*+Boehm-Madisen Lumber Co. . 


Mills: Lake Linden, Mich., bags 3 Lake, Wis. Mirs. Hardwoods 
and Hardwood Flooring. K. D. facilities available. L.C.L. 
shipments kiln dried hardwoods from stock at Thiensville, Wis. 


Sault Ste. Marie, Mich. 


stapte @ Specialty. Hemlock, White 
ties for Suriaging, —— etc. 


Cadillac-Soo Lumber Co. . | . 


Northern Hardweods, Hard 
Pine. Modern Dry Kilns. Fa 


“Michigan Pole&Tie Co. . . . 


Nerthern Hardwood Lumber, Old Faithful Hemlock, Northern 
White Cedar Poles, Posts, Shingles. Piling. Sott 6 Hardwood Ties. 


“Abbott Fox Lumber Co. . . . . 


Menuiacturers and Concentrators of Hardwoods, Hemlock and 
White Pine. Planing Mills. Dry Kilns. 


tConnor Lor. & Land Co. (sits: Leone, Wis.) Stree Marshfield. Wis. 


EK. D. & A. D. Hardwoods, Hemlock, W. Pine—Cedar Shingles, 
Posts. Poles—Laytite Rock Maple & Birch Flg.—Dimension stock. 


*Diamond Pole & Piling Company . Escanaba, Mich. 


Lumber sales agent for Northwestern ‘a. & Plyweod Cor- 
oration; mills at Big Bay and Newberry. Michigan. Hemlock, 
hite Pine and Spruce. Modern planing mill. 


Schneider Bros. Lumber Co. . . . tt. 


Northern Hardwoods and Hemlock, Hardwood Dimensions, 
Rough Hardwood Turnings. Planing Mill and Dry Kilns. 


tMember Maple Flooring Mirs. Assn. 


Milwaukee 3, Wis. 


Newberry, Mich. 


iron Mountain, Mich. 


Marquette, Mich. 


Consult the firms on this page for your 


“Wm. Bonifas Lumber CO. (purMiit, “Sncn.) Seles, Neenah, Wis 


Northern Hardwoods, ‘a Pine, 
Modern Dry Kilns. Expert Millwork. 


“Underwood Veneer Co. . . =. wt 


Northern Hardwoods, Hemlock, W. Pine at Bessemer, 
Veneers and Panels at Wausau, Wis. 


Mich. 


“Goodman Lumber Company . . . . 


Northern Hardwoods, Hemlock, White Pine, Basswoed, Hard- 
wood Dimension. Planing mill. Dry Kilns. Rotary cut veneers. 


“Bay De Noquet Company . . . . 


Sales Office, 817 nym | Exchange, Chicago — White "Pine, 
Hemlock, Hardwood L er — Shingles, Cedar Products, Lath. 


*Roddis Plywood Corporation . Marshfield & Park Falls, Wis. 


Roddis Lumber & Veneer Co. of Mi - « Ironwood, Mich. 
Roddis Lbr. & Veneer Co., Ltd. hy Sie: Marie, Ontario, Can. 
Compl. stk. N. Hdwds., Hemlock, W. Pine, Cedar Prod., Maple, 
Birch, Flg. Hdwd. Ven’r'd Doers. Plywd. Mod. Dry Kiln facil. 


“Ahonen Lumber Co. . =. 2. 2 Ow 


Northern Hardwoods, Hemlock, White Pine, Spruce, Hardwood 
Flooring. Planing Mill — Modern Dry Kilns. 


*Copeland Lumber Co. . . 


Sales Office—CHICAGO—135 S. La Salle St., Hardwood Seniben. 
Dimension. Dry and Planer. 


*C. M. Christiansen Co. - 


An outstanding Wisconsin lumber manufacturer — Hardwood, 
White Pine, Hemlock and Cedar Products. 


*Member Northern Hemlock & Hardwood Mfrs. Assn. 








Bessemer, Mich. 


Ironwood, Mich. 


Atlantic & Ontonagon, Mich. 


Phelps, Wis. 
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Get a Dodge truck that’s ‘Job-Rated’”—factory-engineered 
for the building supply business—and you’ll cut costs by 
hauling bigger payloads. 


Your Dodge ‘‘Job-Rated” truck will have scientific weight 
distribution to permit you to carry bigger loads of building 
supplies without overloading. And increased rear axle capac- 
ity on many models assures greater Gross Vehicle Weights 
than before! 


What’s more, you can count on Dodge ‘‘Job-Rated” engineer- 
ing to provide a truck that saves in every way. You get 
Dodge dependability throughout—your assurance of low 
upkeep costs and long truck life. 


New Dodge "Job-Rated” trucks give you more power than 
ever. You get the right power for the job—the power you 
need with the economy you want. 


Let your nearby Dodge dealer show you the value and 
economy of a new Dodge “‘Job-Rated’”’ truck. Do it soon! 


JOb-Ralod TRUCKS DO THE MOST FOR YOU 


BurtpING Propucts MERCHANDISER 





How Dodge trucks are “Job-Rated”’ 
for the building supply business 


A Dodge “Job-Rated” truck is engineered 
at the factory to fit a specific job... 
save you money. . . last longer. 


Every unit from engine to rear axle is 
**Job-Rated” — factory-engineered to haul 
a specific load over the roads you travel 
and at the speeds you require. 


Every unit that SUPPORTS the load — 
frame, axles, springs, wheels, tires, and 
others—is engineered right to provide the 
strength and capacity needed. 


Every unit that MOVES the load—engine, 
clutch, transmission, propeller shaft, rear 
axle, and others—is engineered right to 
meet a particular operating condition. 
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The Sargent Door Closer — 
a family stalwart 









Dual control valve for any closing action 





@ One of the leaders in the Sargent 
family of builders hardware products 
is the Liquid Door Closer. 













Universal application without changing 
parts. Double rack and pinion. Two- 
speed control for easy adjustment. 


Nearly 50 years experience in the man- 
ufacture of closers make it the leader 


in the field. 







Like our famous Integralocks, 4500 
line locksets and exit bolts, there are 
none better. 


Ask your supplier or write us 
for full information. Dept. 3G 









A better product by — 


argent & Company 


Builders Hardware and Fine Tools since 1864 












































: i 
SALT ATTN TARA ERI SE RR RRR 














wes tO 

















Expand Your 
Sales Opportunities With 
PHENIX '-700 


Wedgelock Overhead Type 
Garage Door 











There’s a good profit in the Phenix No. 700 Wedgelock - 
and many ways for you to earn it... for here is an overhead- 
type garage door that is packed with engineering advantages 
that people want. When you can offer so many practical 
convenience features without a premium in price, you’re com- 
petitively primed for volume sales. And that’s what Phenix 
dealers everywhere are doing. Phenix 
production capacity has been in- 
creased to help enlarge your sales 
opportunities. Write. 





















The picture below 
illustrates the low 
overhead feature. 
The door is thrown 
back at the abso- 
lute start of the up- 
swing. Less than 4 
inches of head- 
room is required— 
far less than most 
other doors. 





























Above is the patented 
Phenix lock that needs 
a key only for open- 
ing. A push button 
locks it securely when 
the door is closed. 


You see above the 
Wedgelock feature 
with the offset track 
that brings the door 
down tight against 
the jamb — weather- 
proof against the ele- 
ments. 


PHENIX MANUFACTURING CO. Ine. 


4129 North Port Washington.Rd ¢ Milwaukee 12, Wis, 
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Look Up, Mr. Lumber Dealer! 


LUESWT YOUR HOME HAVE 
HALKLD CEMINGS 1007 


Look at the 
ceilings right in 
your own home! 

Chances are, 
you'll see ugly, 
crawling cracks, 
loose unsafe crack—assuring 
plaster—ceilings : ; you a lifetime of 
ready to fall! satisfaction. 


cleaning. See the 
beauty of the fin- 
ished job. Then 
remember that 
here is a ceiling 
which never will 





Don’t be sur- > , Discover the 
prised, because two out of facts—right in your own 
every three homes have home, and you'll sell hun- 
cracked ceilings. dreds of your customers an 

Re-cover yours now with Upson Ceiling too. 

Upson Kuver-Krak Panels. Would you like to have 
Prove to yourself that it’s the an Upson Representative call 
best way. No muss, fuss, con- and talk to you about a ceil- 
fusion or irritating delays. ing for your own home and 
No seeping, floating, white supervise the application? 
dust to cause an extra house- Mail the coupon! 


Upson Ceilings harmonize perfectly with all schemes 
of decoration. Hundreds of thousands now in use. 


Su Z 


ne SCCCOG Se © Ce OCS Ce SCS 6 CO 8 6 8 6 8 6 6 6 
PANEL: THE UPSON COMPANY 647 Upson Point, Lockport, New York 
(J Send me instruction sheets for applying Upson Kuver-Krak Panels. 
e O) Have your Representative call to give me more information on cracked ceilings. 





KUVER-KRAK — 


NAME OF FIRM 


P A we - L & - | STREET ADDRESS 


CITY 
ceeeeveveveeee ee @ @ 














STATE 
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7k Made by the 
manufacturers 
of famous 
PITTSBURGH 
Gold Stripe 
BRUSHES 














Here’s why 


NEOCETA’ 


Brushes are 
easier to sell! 


Shaped bristle surface holds more paint 
Always work easily — spread smoothly 
Bristles permanently set in rubber 

Easy to clean 


Much lower in price than pure bristle brushes 







Contact the Pittsburgh branch nearest you for full infor- 
mation on how the fast-selling line of Pittsburgh Neoceta 
Brushes can help you boost your brush profits. Or write 
PitTsBURGH PLatE Grass Company, Dept. D-3, 3221 
Frederick Avenue, Baltimore 29, Maryland. 


PITTSBURGH 
PR BRUSHES 
G BRUGHES - PAIN T . GLASS . CHEMICALS ° PLASTICS 


PITTSBURGH PLATE GLASS COMPANY 
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CELOTEX 


REG. U. S. PAT OFF. 


DOUBLE-WATERPROOFED 
INSULATING SHEATHING 


ells Easier... 
Sells Faster... 


THANKS TO HARD-SELLING 
NATIONAL ADS (LIKE THIS/ 


Talk about power—the current national ads 



















Sheathing in PRACTICAL BUILDER, AMERICAN 






on Celotex Insulating Sheathing have it! Real BUILDER and other leading professional pub- 
selling power aimed at producing more prof- lications. Architects will be “sold” through 
its for you! 


impressive ads in ARCHITECTURAL RECORD, PRO- 










Convincing full-page ads like that shown GRESSIVE ARCHITECTURE and MAGAZINE OF 
here are carrying the sales-making story to BUILDING. 
millions of prospective home owners and Consistent, resultful advertising like this 
builders in the pages of THE SATURDAY EVE- builds confidence in the name Celotex ... 
NING POST, BETTER HOMES & GARDENS and AMER- pre-sells your entire market ... makes your 
ICAN HOME. selling job easier! To cash in, start to stock, 
Builders and contractors, your best custo- display and feature Celotex Double-Water- 


mers, will read about Celotex Insulating 





proofed Insulating Sheathing without delay! 














IT’S MORE PROFITABLE TO FEATURE 


SCELOTEX 


REG. U. S. PAT. OFF, 


BUILDING PRODUCTS 


THE CELOTEX CORPORATION, 120 S. LASALLE ST., CHICAGO 3, ILLINOIS 
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ling Bs Of insulation £00, with Celotex Insulating Interior Fin. tewlenag Butlding Boord, « Aspholt Cooted Iniwloting Sheathing « Inwloting Lath « tmiwlonng Interior 
ishes. Build » lovely room like this for Only $54¢ These handsome Structural panels are pre Finishes © Rock Wool ‘nwloting Products « Triple Seoled Aiphon, Rooting © Ceio 1PM Wall Boord 
decorated—no Painting or Papering needed! Smart, exclusive blended colors and textures in Celo-Rok Anchor loth, Ploster « Comesion 'ewvloting Structural Panels © Acousts.Ce Otes® © Herd Boog 
Tile Board Building Board Finish Plank totwloting Sidings Flexcell® Expansion Jorn © Decorated Ponels 


Sewn ct Grate ete et teens 1» to. "ME CoLorex' CORPORATION . CMICaGo 3, theimons 


Some famous Celotex Products that help you build or remodej better—fo, less money! 
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“One way to be sure the house you're build. for less with Celotex... that NO OTHER BRAND 
ing or remodeling won't rob you of the year of STRUCTURAL INSULATION GIVES ALL THE 
round comfort, the Protection of health, the ADVANTAGES oF GENUINE CELOTEX! 


terior walls as wel] as the roof and attic!” ad. me tr ey Celotex, is made of 
vises W. P. “Bill” Atkinson, Popular builder o¢  !ong oe — — (Nature's tougher, 

wality homes in Oklahoms City, Oklahoma Stronger, long-life fibres! And ONLY Celotex 
q y has the exclusive (patented) Ferox® Process 
“The exterior walls, you know, are a home's that Protects against fungus, dry FOt, termites! 
biggest heat leakage area. So insulation there is Celotex has proved MS superiority through 
indispensable, £0 guard against drafts, chills, LONG YEARS OF ACTUAL USE IN MORE 
heat loss in winter—and sea] put heat in summer. HOMES THAN ANY OTHER BRAND! 


E So when you build or remodel, ask for and 
instead of Ordinary sheathing Ie insulates as it , 

builds a Stronger wall—does both jobs at one sure yOu get Giwte Colones Products. In. 
em Ph d I bill es Sulate as you build—a snug. strong QUALITY 
At. 0 your labor an material bills are wer home. Remember—with Celotex al] the bene. 
Giese And your thonie has-< higher re-sale fits of !nsulation are yours at No EXTRA Cost! 


Value, too!’ AS. Before you build OF remodel, see 

Dealer for helpful advice On materials and methods, 
Yes — builders, architects, lumber dealers and building codes, financing And for full taformation on 
home owners across America know from almost Coie Building Products, write The Celotex Corpo 
thirty years of experience that you build better Fratton 120 South LaSalle Street, Chicago 3 Mlinois 


Insist on Genuine C ELOTEX Building Products 
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Coloten Dovble-Weterprected Insuler th. Colotex Triple-Sealed Asphelt Shingles make a Colotex Insulating Siding makes old homes look te 
ing insulates builds, weatherproofs ai] at one low thrifty roof that gives complete, lasung Protec like new, ends exterior Paintung Strengthens, in 
ust. Easier, quicker to apply than Ordinary sheath. “On against wind, Fain, snow, cold, heat Striking sulates! Increases your home's value Brick, stone, 
MR. Saves on both labor and Materials designs! Beautiful harmonized colors! shingle Patterns in handsome modern colors 
— 










protected 
itis se ONLY ene Ferox® 
by th ngs fungus, dry rot 


and termites. 
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MIXED CAR PACKAGE 


youre looking for! 


Bradley Hardwood Flooring in Unit 
Wood Blocks and Straight-line Strip 
in Oak, Beech and Pecan, finished or 
unfinished; Random Width Oak Plank, 


finished or unfinished. Oak stair 





treads, risers, thresholds and glued-up 
panels. Trade-marked Arkansas Soft 
Pine Satin-like Interior Trim, 
Mouldings, Finish and soft textured 
Yard Stock. 


WARREN, ARKANSAS 





























TRimM-KIT Packaged Window and Door Trim 
SAVES... TIME 


MONEY 
WASTE 


It eliminates waste because there is no cutting waste 









Firpine also manufactures and no loss of material. Trim-Kit is architecturally 
ee, = ages cc gy correct in design. Accurately and smoothly machined. 
Wastes auadenienten, att. It cuts handling costs plus lower overall cost. Made 
work, mouldings, cut stock and of clear, soft-textured Ponderosa Pine. It saves distri- 


specialty items. bution time because Trim-Kit is easy to stock and to 


inventory. Horizontal members in one package and 
vertical members in another package. 


Contact your jobber. Trim-Kit is sold through recog- 
nized jobbers only. 


OUR MOTTO: “If it's made of wood, We sell it.’ 


PropucTts COMPANY 
P. O. BOX 188 — OSWEGO, OREGON 
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WHITE 3000 











CHECK THESE EXCLUSIVE ADVANTAGES 



























GREATER MANEUVERABILITY 
































LOW LOADING HEIGHT 











AN & 


THE WHITE MOTOR COMPANY 
Cleveland 1, Ohio 


For more than 50 years the greatest name in trucks 


BuILDING Propucts MERCHANDISER 


SAVES TIME... CUTS COSTS 


This Model 3016 White saves 
delivery time and costs for 
Mullin Lumber Company, San 
Gabriel, California. 


FASTER, more economical lumber deliveries 
with the White 3000 are reported by the 
Mullin Lumber Company of San Gabriel, Calif., 
because this great, new White is engineered 
to the exact needs of the industry. 

Outstanding maneuverability makes it 
possible to save time at the yards, in traffic 
and at the delivery point. Lower loading height 
saves time, too. Less lifting . . . less straining 
... less energy expended. Low-level cab 
saves time and steps. 

Power-lift cab provides complete front-end 
accessibility, instantly. 

It’s more useful... more efficient... more 
economical. Ask your White Representativefor 
facts about the White 3000 for your business. 







Have You Enlisted? 


‘EMERGENCY 
See Your White | SERVICE 

im) 
Representative For Facts | Gurs 


SUPER POWER 
eTeteTe) 
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‘Choose your question!" 





Bust the 
Treasury 


Today the dealer in kitchen equipment stands on the 
threshold of his greatest business opportunity. For 
instance, kitchen cabinet sales have trebled in the last 
five years. In 1950 about half a billion dollars worth 


of cabinets were sold. 


Yet, instead of facing this inviting prospect with con- 
fidence, many kitchen dealers, both active and pro- 
spective, are fogged with doubts and uncertainties 
—and $64 questions. 


TRACY Mainline KITCHEN System offers demonstrable 
answers to most if not all of these questions. 


How can the kitchen dealer do volume business 


without a ponderous inventory, and a slow-turning 
stock? 


SKY QUALITY 
Y 
DOWN 


How can he get leads to profitable sales—enough 
to pay well for the effort involved? 


How can he retain the bulk of his profits—avoiding 
the extra costs and leaks and losses that soak up 
his profits? 


How can he enter (or re-enter) the kitchen business 
with assurance that he'll make a good go of it? 


TRACY offers the answers to these and other questions 
that are plaguing kitchen dealers. This proposition is 
for smart, well-intentioned kitchen dealers — not for 
dabblers or side-liners. It is set up to operate AS A 
BUSINESS that is readily adapted to the individual 
operation. 


Write or wire for complete information TODAY. 


HIGH 


TO 


KITCHENS vA PRICES 


TRACY MANUFACTURING COMPANY Division of Edgewater Steel Co. 


PITTSBURGH 33, PA 
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PATENT APPLIED 





Vistinyuished New U ante {the the 


TALL FROM J SOURCE” FAMILY 











SIMPLICITY AND DIGNITY OF DESIGN...LASTING 
FINISHES ACCENTED AND PROTECTED BY BAKED PHENOLIC 
LACQUER...FAST INSTALLATION...5-PIN TUMBLER LOCK 
CONSTRUCTION...COLD ROLLED STEEL MECHANISM 


Outstanding addition to the extensive NATIONAL LOCK line of quality hardware is the remarkable 
Series “'410'’ NATIONAL LOCKset. It's different... far different from so-called comparable items. 

It's better... much better. Designed to include a long list of exclusive and practical ebbres, it offers more 
than any other lockset on the market. For example, pusher plate is specially hardened to 

withstand wear. Bearings are longer... provide greater contact area. Relationship between knob and 
locking mechanism reduces degree of ‘travel’... adds trouble-free years to lockset life. @ Because 

of the fact that knob is absolutely separate from key and lock mechanism, the NATIONAL LOCKset 
is the safest you can buy. Furthermore, it’s much faster to install. Look at installation procedure 

at right.. Compare NATIONAL LOCKset installation time with that of any other. @ These and a host 
of other important differences make NATIONAL LOCKset the best unit for you to buy, sell, 

specify and use. Write us for catalog and complete information. Do it today. You'll be money ahead 


with NATIONAL LOCKset. Cost of this top-quality item will come as a pleasant surprise. 


No. 411 AND No. 411D KEY LOCK 


(exterior) 


No. 414 PRIVACY LOCK 


(bathroom, bedroom) 





For exterior en- 
trances to home. 
Has 5-pin tumbler 
lock construction. 
Equipped with 
turnbutton, which 
permits free use of 
inside knob atall 
times. No. 411, 
without dead 
latch. 411D, 
with dead latch. 


Designed espe- 
cially for use on 
bathroom and 
bedroom doors. 


, Has pushbutton 


on inside knob, 
providing com- 
plete privacy. 
Release feature 
on outside knob 
permits emergen- 
cy entrance. 


No. 412 AND No. 412D TURNBUTTON LOCK 
(porch, patio) 


No. 418 KNOB LATCH 


(interior passage) 





For French doors 
or other doors 
between interior 
of home and 
porch or patio. 
Turnbutton inside 
locks door on op- 
posite side. No. 
412, without 
dead latch fea- 
ture. No. 4120, 
with dead latch. 


For all interior 
doors where lock- 
ing is not desired. 
Ideal for use on 
closet doors, stor- 
age room doo’, 
ete. Hasnoloc«- 
ing mechanism. 
Positively holds 
door shut, yet. 
permits easy — 
door opening. | 
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No. 411D KEY LOCK for Exterior Doors 





and itis faster to install 


ch doors | > 
er doors : 
interior Oo n [ y 7 as 

me and _*~<s8 

or patio. _— = 

on inside 

or ON op- 


\ 


\ 


Mark hole centers with template. Mortise for face plate and strike Position lock and latch by slot- 


o. 4120, Drill for bolt and lock mechanism. plate. engagement. 
ad latch. 


5 S| ; =~ “ke - | 7 ’ 


st _ I ( | 

f \ }) aw, 
HX Ly 

interior ; 


i 
Fasten face plate with 2 wood Put on clamp plate by turning to Snap on escutcheon. Depress Fasten strike plate with 2 wood 
screws. engage keyway. Tighten screws. spring-retainer and apply knob. screws. 
snoloc«- <a 


chanism. 
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/ a. . 
ew more than, eve 
counton NATIONAL LOCK for 


distinctive hardware...all from |] source 


National Lockset Cabinet Hardware 
Cabinet Locks 


Chest Locks 
Sash Hardware 





National Tutch Latch 
Screws and Bolts Builders Butts 
Period Furniture Trim Cabinet Hinges 


Friction Catches Casters 









CABINET LOCKS 


a a 
AS 


— 





. SASH LOCKS 





vy : > BUILDERS BUTTS 
- Say, 5 71 ella _ 
T Fao ee 
DS ZA 4, 3 | 
co's 3 = SO: ees ' ORAWER OR DOOR PULLS 
\\ “GZ , A ] Z - . 
‘ iin 4 y/ SCREWS 4 
ss ait 7 AND BOLTS % 
x 


: “link! te “i 
~———"_ FURNITURE TRIMMINGS ee _ i 
NATIONAL LOCK COMPANY 


Rockford, Illinois 5 





Merchant Sales Division 





INVENTORY 
CONTROL 


SALES 
ANALYSIS 





Wt hss then half the salary off one clink! 


Here’s good news. The quick complete facts you 
need so badly these hectic days, you can have with 
Remington Rand Record Sort—at less than $100 
per month! Just 2 simple machines— Punch and 
Sorter —are all you need. Small and medium-sized 


firms in many fields are proving daily with Record 
Sort that you don’t have to be “big business” to 
gain the amazing speed and savings of Punched- 
Card Accounting. Send the coupon today for free 
booklet giving full information. 





Howls heow-simply RECORD SUT works 


1. PUNCH 

Your own employees 
can easily record any set 
of facts on the Record 
Sort card in the form of 
punched holes. 


2. SORT 

Here’s the heart of Rec- 
ord Sort—the repeated 
use of the same cards to 
prepare a number of 
different reports. Cards 
are automatically ar- 
ranged in desired se- 
quence at 25,200 sorts 
per hour. 


BuI_pInc Propucts MERCHANDISER 


3. TOTAL AND POST 

Now that the cards are sorted, it’s 
a simple matter to compute totals 
and post them to your report form 
for the effective controls your 
business needs. 


FOR PEAK LOADS. Call on 
Remington Rand’s Punched-Card 
Record Services. Experts work 
from your cards in our office on a 
charge-for-work-done basis. 


Management Controls Reference Library, Room 1249 
315 Fourth Avenue, New York 10, N.Y. 


I would like to have your booklet TM 616A, on Record Sort. 
Name 
Firm 
Address 
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In business 118 years, 


Potts-Farrington knows value... sells 


Reynolds /2zz9 Aluminum Building Products 


J. E. Muller, 
Vice-President, 
Potts-Farrington 
Company. 


The firm which since 1944 has been the Potts-Farrington Company, of Phila- 
delphia, was actually founded in 1833—as the W. F. Potts Company. It dealt 
first in iron products, then imported terne plate, then domestic tin plate...with 
increasing emphasis on building products. So there was more than a century of 
specialized experience behind the Company’s decision to take on the modern 
building metal: aluminum. 

Potts-Farrington placed its first order in February 1946—for twenty-five car- 
loads of Reynolds Lifetime Aluminum Corrugated and 5-V Crimp. From then 
on the Company put its extensive resources behind the promotion of aluminum 
.-.28 salesmen; 10 trucks and trailers operating out of the huge Philadelphia 
warehouse—each trailer practically a rolling warehouse in itself. Potts-Farrington’s 
activities extend from New York State south to Key West, Florida. 

Potts-Farrington has carried the entire line of Reynolds Lifetime Aluminum 
Building Products. And Ray P. Farrington, president, looks back with amuse- 
ment at the doubters of 1946. “When you have a material that looks good, is 
easy to apply, needs no painting and lasts almost forever—you’ve got a ‘natural’ 
for roofing and siding,” says Mr. Farrington. ““Rustproof permanence makes 
aluminum no less a ‘natural’ for windows and gutters. And as roofing or insula- 
tion you get a bonus in its radiant heat reflectivity!” 













Ray P. Farrington, 
President of 
Potts-Farrington 
Company. 








Potts-Farrington Co. Philadelphia headquarters. Offices are on the second floor of the 
structure at left, warehouses at right. Reynolds Lifetime Aluminum Industrial Corru- 
gated is used to a large extent in these structures—also Reflective Insulation. 


REYNOLDS 
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Roofing sales experience opened a natural 
market for Reynolds Lifetime Aluminum 
Gutters and Downspouts. Dealers found 
these an important pick-up item for home- 
owners, since they are light to carry and 
are installed without soldering. Reynolds 
trial-order “package” of Ogee and Half- 
Round sold many new dealers, 


Potts-Farington was the distributing source 
for many large aluminum roofing and sid- 
ing installations through the central and 
southern states of the East Coast. The 
Company’s “rolling warehouses” carried 
Reynolds Lifetime Aluminum Corrugated, 
5-V Crimp, Flashing and Nails. 


Potts-Farrington believes in aluminum 
windows...considers Reynolds windows 
outstanding for finish and design. As avail- 
ability improves, a jobber’s stock should 
include full size range in Reynolds resi- 
dential casement, double-hung, fixed and 
picture windows, 








Reynolds Aluminum Reflective Insulation is a fast-moving 
staple with Potts-Farrington salesmen. Dealers use Reynolds 
attractive display to show off the embossed aluminum foil (foil 
on one or both sides of kraft paper). Biggest feature is con- 
venience: 250 sq. ft. in one 15-lb. roll, easily tacked or stapled. 


ALUMINUM 


BUILDING Propucts MERCHANDISER 


- 










































Published in the interest of bet- 
ter company-jobber-dealer relations. 
Write for literature on any or all of 
these products. 

Reynolds Metals Company, Build- 
ing Products Division, 2001 South 
Ninth St., Louisville 1, Ky. 











Improved 
Gold Bond 
Rock Wool 








Ak: new selling feature has been added to the fast-selling 
Gold Bond Rock Wool Insulation Line. 

This exclusive new design was tested on Mat-Thick Blankets 
for a year. They sold like hot cakes—builders loved them! 
Now you can supply ALL Gold Bond Blankets and Enclosed 
Batts with this extra feature at no increase in price! 


HERE ARE THE ADVANTAGES! 


1. Adheres to all 4 sides. The 
BREATHER STRIPS fireproof rock wool center won't 
Fa slip or sag. 





2. Tougher. Reduces tear and 
damage — another important sav- 
ing on any job. 


3. Easier to handle. Rugged 
WOOL ADNERES . : 
To Foun sivas construction means faster applica- 
tion—savings in time and labor. 











The drawing above shows the construction details—the 
built-in vapor barrier at the bottom, with the nailing flange. 
Note particularly the breather strips on the top. Meets FHA 
and Building Code requirements. 

These extra benefits, combined with the well-known advan- 
tages of a mineral fireproof insulation, are now available in 
all sizes and thicknesses— Mat-Thick, Semi-Thick, and Full- 
Thick in most areas. 

For National Gypsum’s new folder describing the full line 
of Insulation Products, including data on thermal properties 
and specimen specifications, write Dept.Y for A.1.A. File #37-B. 


You'll build or Fireproof Wallboards, Decorative 
: Insulation Boards, Lath, Plaster, 
TE ime, Sheathing, Wall Paint, Tex. 


tures, Rock Wool Insulation, Meta/ 
G old B ond Lath and Sound Control Products. 


NATIONAL GYPSUM COMPANY - BUFFALO 2, N. Y. 
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PX 


G-P propucts 


Douglas Fir Plywood 

GPX Plastic-faced Plywood 

G-P Crownply Hardwood Plywood 
G-P Plysheet Hardwood Plywood 
Giant-sized Scarfed Panels 

Fir and Hardwood Doors 

Cypress and Redwood Lumber 
Western Fir and Pine Lumber 
Southern Pine Lumber 


smooth as silk... 


tough as nails 





PLASTIC-FACE 
PLYWOOD 


... for extra sales 


Your customers ought to know about GPX, Georgia- 
Pacific’s revolutionary new plastic-faced plywood. 


Hundreds of uses, hundreds of performance cases have 
proved GPX one of the best all around materials you 
can stock and sell. GPX’s varied applications in 
construction, industry, and on the farm, assure you of 
a broad market and fast turnover. GPX is a pleasure 
to stock, too; it’s extremely low in water absorption, 
so tough it’s almost damage-proof. 

GPX is bonded, impregnated and surfaced with 
phenolic resin, making it amazingly hard, tough and 
durable, yet it retains the beauty and easy workability 
of wood. GPX comes in four grades: 


1. GPX General Use 
2. GPX Painting Grade, White (interior) 


3. GPX Painting Grade, Brown (exterior) 
4. GPX Concrete Form 


Another example of Georgia-Pacific’s “new dimension’”’ 
in products and services. 


<= 


GEORGIA — PACIFIC 
PLYWOOD COMPANY 


Address Inquiries to: 602 North Capital Way, Olympia, Wash. 


Offices and warehouses in Augusta « Birmingham « Boston + Chicago + Columbia 


Western and Southern Mouldings 
Southern and Appalachian Hardwoods 
Residential and Factory Flooring 
Treated Lumber and Timbers 


BUILDING Propucts MERCHANDISER 


Louisville » Memphis + Nashville - Newark « Olympia + Philadelphia + Portland 
Raleigh +» Richmond + Savannah 
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says O. H. PETERS, Pres. 
H. L. PETERS, INC. 
Buffalo, N. Y. 


“T’ve seen it happen in my store 
time after time. Women will usually 
want to see half a dozen different 
kinds of whatever they’re shopping 
for except when it comes to buying 
extra security for their homes. 
Then they’ll ask for a YALE night- 
latch—just like that. It seems that 
even the people who don’t know 
much about hardware know that 
any YALE lock gives more security 
for the money.” 


THE POPULAR 
YALE NIGHTLATCH #040 


Here’s a best-seller in the out- 
standing YALE line of auxiliary 
locks. It’s long on the YALE security 
features that help you make sales, 
and its all-around quality—as with 
any YALE lock—needs no selling. 
Ask your distributor’s salesman 
about the complete profit story on 
YALE auxiliary locks! The Yale & 
Towne Manufacturing Co., Dept. 
S-97, Stamford, Conn. (In Can- 
ada, St. Catharines, Ont.) 


YALE & TOWNE 


YALE IS A REG. T.M, 
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EDITORIAL 


An Inescapable Responsibility--to Sell Creatively! 


The No. 1 imperative in our present economy is to SELL! 


We have achieved full employment and mass 
production—our problem now is mass distribu- 
tion into consumption. Under freedom of choice 
this requires SELLING. 

How big is the job today? 

We are currently producing at the rate of 314 
billions in goods and services per year. This 
is the end product! But we must make 3 dollars 
in sales for every dollar of end product we turn 
out. This means over 900 billions of dollars in 
annual sales. One great company (Sears Roe- 
buck), reports 314 million sales transactions per 
year, to produce 2 billions of sales. 

This means that as a nation we annually re- 
quire 141 thousand millions or 141 billions of 
sales transactions! Only three purchases per 
day per person of the tens of thousands of items 
American Business offers consumers! 

There are two kinds of sales: (1) Automatic 
purchases from necessity. These total 50% of 
our production. (2) Created sales are the other 
50%. Creative selling means creating the want 
and the willingness to buy—beyond necessities. 
It is developing an appetite when the prospect 
isn’t hungry. : 

Our distribution efficiency is measured by our 
ability in creative selling. The need for creative 
selling increases as our production grows. Our 
production is now growing at the rate of 2 bil- 
lions of dollars per month or 24 billions per 
year. This means next year we will have a total 
production of 350 billions of dollars and in five 
years 575 billions. 

Every bit of this beyond necessities must be 
creatively sold. How ready are we for the job? 
It is a travesty that our selling effort for 11 
years has been supported and made easy by 1) 
Preparation for War; 2) World War II; 3) The 
Aftermath of War Shortages; 4) The 153 Bil- 
lion Dollars Defense effort—all of which have 
so far been implemented by deficit financing! 
More money than goods and services—with de- 
clining dollar values artificially stimulating the 
willingness to buy! 

This inflation is grinding to a stop, thank 
Providence—the false heart of this seductress— 
inflation—is revealing itself! We are beginning 
to think straight in terms of pay as we go! The 
defense effort, great as it is, can be implemented 
by our increased production, still leaving more 
than 50% of our output to be sold creatively! 
Sales managers, too, have been living in a faise 
paradise—a seller’s market. 

The need for competitive and creative selling 
is here now—and barring another war many of 
us will have to sell harder, starting soon, than 
we have at any time since 1940—and we are not 
prepared for it. ALL of us will feel the neces- 
sity to sell as our defense stockpile nears 
completion. Creative selling is the only way of 
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sustaining productive employment. It is this 
simple: if our people are to be employed produc- 
tively we must sell the output of their produc- 
tivity—not only 100% of our products and 
services, but 103% because we add 3% in new 
employables each year! 

Sales create the vacuum that productive em- 
ployment fills. By creative selling we supply the 
only real security—the opportunity for a pro- 
ductive job. 

The only alternative to creative selling is 
socialized distribution. Every down turn in 
business from now on means an upturn in social- 
ism—the deeper the business depression the 
more socialism—so our very way of life is to up 
Sales Management. 

All management must be made to realize that 
the only possible source of Profits is Sales into 
Consumption. Most management realizes that its 
first responsibility is the continuation of the busi- 
ness. Not all face up to the fact that this means 
selling the output at a profit into ultimate con- 
sumption or use. The theory that Production, 
or Inventory is wealth, is a sad illusion. 

And so we must sell to all management—the 
country and our people, a new Mr. Big! We 
have Big Agriculture, Big Labor, Big Govern- 
ment, Big Production. We will be out of danger 
of Socialism and loss of Freedom when we have 
Big Distribution! 

If we preserve our freedoms under our enor- 
mously increasing productive capacity, distribu- 
tion must be the biggest of all. But in the same 
breath we must remember the injunction, “He, 
who would be biggest among you must be the 
servant of all.” Production Management starts 
factory and farm wheels turning. Only compe- 
tent distribution management can keep them 
turning. 

The job calls for the coordination of all Mar- 
keting Processes from the factory doors to ulti- 
mate consumption—the last three feet the 
product moves. Even more important, it calls 
for the integration of the Merchandising steps 
of autonomous manufacturers, wholesalers and 
retailers. Sales Management cannot always 
command—it must persuade! It calls for a 
sales manager who is a thinker, a planner, an 
organizer, a persuader and a doer! 


Underneath all the problems of retailing— 
plant, facilities, finance, purchasing and turn- 
over—is the basic question, “Can I sell enough at 
a profit to keep this business going?” 

Only by coordinating the marketing efforts 
and integrating the merchandising efforts of 
manufacturers, wholesalers and dealers can an 
adequate answer to this question be provided for 


our industry. 
hte Art Hood 
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WITH THE MODERN PRACTICE of attaching the 
garage to the house as an integral part of the structure, 
a well designed architecturally correct overhead garage 
door has become important as one of the pace-setting fea- 
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tures of a home’s appearance. Here the smooth white 
surface of a double overhead door contributes to the low, 
sweeping effect of this modern home. 





Now is the Time to Sell Garages 












Restriction on home building plus a huge market mean dealers can 
capitalize on the garage sales now. Modern overhead doors are profitable as indi- 







vidual sales items and also help sell the entire garage as a package. - 
In the year since we last took garages. This alone meant the make garages an important . 
a thorough look at the garage prospect list was increasing source of business for the 
market, literally hundreds of even while dealers were selling dealer in the months to come 
thousands of garages have been more garages than ever before. are the restrictions—both cred- . 
sold and built, with the retail But another factor has been its and materials—which mean y) 
lumber dealer in many in- equally important in increasing the buying public will be re- A 
stances handling the _ entire the sales area for garages. strained from buying some con- + 
transaction as a complete pack- Many dealers have found that sumer items. Or at least they § .. 
age which the customer buys nothing succeeds like success. won’t be able to buy as much the 
much as he buys a car. Once a modern new garage is as they would like. This means § wa 
Many innovations in adver- sold in a neighborhood, other it will be easier to sell “use” pla 
tising and sales techniques have prospects turn up in the vicin- __ items such as garages. 
appeared in the past 12 months ity, either homeowners who And while the dealer, in turn, 
and have helped make the huge have gotten along for years will be pinched by the cutbacks du 
volume of garage sales possi- without a garage, or owners in the housing field, he will be We 
ble. Full-sized sample build- who are led te improve and able to capitalize on the garage mi 
ings both outside and in many modernize their garages. And market to help rebuild his sales na 
cases erected right in the yard’s it is smart sales promotion for volume. th 
show room, the use of the com- the dealer to have his name A third factor that points to we 
plete package tied up with low posted on a large sign on the the garage market as an im- ti 
down payments and _ low site all during erection of the portant one is the relative ease m 
monthly payments, better use garage. with which the garage can be su 
of consumer type newspaper Also it is a good idea to have combined into a complete pack- fo 
advertising, and, most recently, the salesman leave a few of agesale. ar 
the use of television, are among his business cards with the new Many dealers now literally dr 
the methods lumber dealers owner, to pass out to interested package the sale by erecting a st 
have used to sell more garages friends. A satisfied customer is full scale model garage, com- 
than ever before in history. happy to tell his friends when plete even to the price tag—or § ga 
Yet it is probable there are he has made a good buy. better—the down payment and is' 
more garage prospects today Thus, due to snowballing of — the amount of the monthly pay- sa 
than there were a year ago. sales, the demand for garages ment. Although the customer T 
The larger part of the rec- can be expected to continue doesn’t usually get the floor Ww 
ord-breaking number of homes large. model—as he may do in buying he 
built in 1950 were built without Another factor that will a car—he does get an exact he 
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MODERN MANUFACTURING METHODS make possible 
garage doors that lend a sense of richness to the appear- 
ance of a home and also permit a choice of patterns to 
fit every taste. At the same time, the overhead gives the 
owner more efficient use of his garage area. 





A WORKING GARAGE DOOR in the store is important 
as a sales builder. The installation should be placed so 
the shopper can try out the door himself, perhaps while 
waiting for a clerk to serve him. Needless to say, the dis- 
play should be kept in perfect working order. 


duplicate of the model he 
wants. And he gets it with no 


Both the doors themselves The 
and the automatic hardware 














COMMERCIAL DOOR SALES offer a aeld aioe many 
dealers can expand their sales. Overhead doors offer 
many labor-saving ideas to many small businesses, mak- 
ing loading and unloading easier, as well as making more 
space available. Commercial sales should not be neglected. 


FULL SIZE MODEL GARAGES right out where the pub- 
lic can see them are excellent sales builders. Some deal- 
efs show total price, some the monthly payment. Others 
do not use dollar prices but mention benefits. Notice the 
invitation to drive in this display building. 


accompanying survey 
figures show that the retail 


more trouble than signing his 
name to the order blank and 
the time payment papers. Thus 
we find the lumber dealer has 
truly come into his own as a 
modern merchandiser of con- 
sumer goods, making it possible 
for his customers to buy as they 
are accustomed to buying in the 
drug store and the grocery 
store. 

In addition to selling new 
garages, modernization of ex- 
isting garages amounts to a big 
sales volume for many dealers. 
The public has been educated to 
want convenience and the over- 
head garage comes under that 
heading in the public’s mind. 
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have been refined to the point 
where they are easy to install, 
and, once in place, give long 
periods of trouble-free service. 


lumber dealer has been a key 
figure in developing the over- 
head garage door industry into 
a multi-million dollar business. 





Results of AL&BPM survey - garage ome sales 


Dealers selling garage doors ... 
Dealers not selling garage doors 


Dealers selling garage doors by size of city 


Percent selling doors 
Percent not selling doors 


Average annual sales of garage door sets per dealer 


92.6%, 
7.4°/, 


100.0%, 
50,000 
and up 


2,500 to 
50,000 


Up to 
2,500 








95.3 93.4 83.4 
4.7 6.6 16.6 








100.0%, 100.0% 100.0% 


50.7 sets 
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ONE-CAR GARAGE, freshly 
Hill-Behan yard in St. Louis. 





Hill-Behan yards in St. Louis promote one 


GARAGE SALES WILL KEEP YOUR PROFITS JU} 





painted, attracts favorable attention outside a 


As Easy as A, B, C to Assemble... 


and two-car garages the year round. 


“As easy as A, B, C to as- 
semble...” 

So states the introduction to 
instructions for assembling one 
of Hill-Behan’s complete sec- 
tional garages. .These instruc- 
tion sheets illustrate the vari- 
ous steps in erecting one of the 
Hill-Behan garages. 

These garages are made up 
in three sizes: 10x20; 12x20 and 
20x20. They are delivered steel- 
banded direct from the Hill- 
Behan factory in St. Louis by 
one of Hill-Behan’s trucks. 

Each of the 12 Hill-Behan 
yards in the St. Louis area has 
one of these garages on exhibi- 
tion. Frequently, sample ga- 
rages are shown both outside 
the store and inside. In both 
cases the garages are lettered 
with advertising copy. Since 
Hill-Behan stores are usually 
located on rather heavily trav- 
eled streets, the outside dem- 
onstration garages catch the 
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attention of motorists. 

The interiors of the garages 
displayed inside the store are 
sometimes finished with wall- 
boards and other display ma- 
terials. Every newspaper ad 
run by Hill-Behan contains 
some selling copy on garages, 
since the store management 
contends that garages are a 
year-round promotion product. 
One yard has sold as many as 
eight garages in one week. 

Although these garages are 
sold primarily for use as ga- 
rages, they have even been used 
for temporary housing. One 
yard reported a garage sale for 
a wedding gift. 

The garages are shipped out 
in four prefabricated sections 
on Hill-Behan trucks. Two men 
can erect a garge in about eight 
hours. Each garage is equipped 
with an overhead garage door. 
The double garage, which has 
two overhead doors and a serv- 
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ice door, has sold for $615.5) 
The single sectional garage ha 
sold for $285. In recent adver 
tising, the firm has feature 
easy payments rather than ; 
specific price because of unset 
tled government financing reg. 
ulations. Direct mail pieces or 
the garages are kept on the 
consumer counter of each on 
of the Hill-Behan stores. 












Complete Instructions for 
Assembly of a Hill-Behan 
Sectional Garage 





(These illustrated assembly directions ar 
given each customer.) 















1—GARAGE MAY BE SET ON 4?’ 
concrete slab with %” bolts imbedded 
in the concrete and placed so as to 
miss the upright 2x4’s in the side sec- 
tions. Or the 4x4 frame that we sup 
ply can be used as a foundation and 
anchored to the ground by sinking 
4x4 posts 2 feet in the ground as 
shown in illustration. (These posts 
are not supplied.) 




















2 ee 


2—BOLT LOWER SIDEWALL <ec: 
tion to 4x4 foundation being carefu’ to 
install right side up so that siding is 
in proper position to shed water. 
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f plates of the pilaster sections. 


3—PROCEED THE SAME WAY with 
pottom end section and other lower 
side section, nailing corners solidly 
together. Place the upper sidewall 
section in place and spike solidly in 
position. Proceed with upper end seé- 
tio: and nail corner together strongly. 
Complete other upper side section, 
nailing strongly in place. 











ie 


4—PLACE THE 2x4-10 FEET cross 
ties in place, 6 feet from each end of 
garage and nail solidly into top plate 
of upper sidewall section. This will 
enable the sidewalls to resist the out- 
ward thrust of the rafters and assure 
strong, rigid construction. Bolt the 
two front plaster sections to the 4x4 
foundation and nail the corners se- 
curely together. Place front gable 
section above these pilasters and se- 
cure solidly with nails into the top 
The 
rear gable is placed above the end 
sections and fastened in the same 
manner. 











5S—-PUT 1x4 CENTER RIDGE POLE 
in the slots provided in front and 
back gable sections and nail in place. 
Erect rafters centered on every other 
wall stud, nailing lower ends flush 
With outer edge of top of sidewall sec- 
tion. Nail rafters against center ridge 
bole so that top end of rafter is flush 
With top edge of ridge pole. Nail 
raiter ties in place near peak of roof 
connecting rafters for added rein- 
forcement. 
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INSIDE STORE DISPLAY features a sectional one-car garage. 


Hill-Behan stores show these garages. 
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TRUCK SEMI-LOADED with a Hill-Behan garage in four prefabricated sections 
is ready for delivery. Each section is steel banded. 








Many of the 


man 


6—NAIL 1x4 ROOF STRIP _ on raf- 
ters as follows: one on lower outside 
edge and one on each side of peak at 
ridge pole. Space three other strips 
equally on each side of roof, nailing 
rafters. Nail 1x4 facia boards, verge 
boards and corner boards in place. 
Apply metal roof sheets, lapping 2” 
nailing through sheet at high point of 
corrugation. (Caution: do not nail in 
channel of corrugation because this 
may cause roof to leak). Apply ridge 
cap at peak of roof at ridge pole 
where corrugation sheets join. Alter- 
nate: where roll roofing is used nail 
sheathing boards to rafters and apply 
roofing. 
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GARAGE SALES WILL KEEP YOUR PROFITS UP 


Newspaper Advertising Brings in Customers for 
Garages and Garage Doors 





¢. OWN the BEST 
GARAGE DOOR 


in your 


Neighborhood! 




















Buy An 


#10 FRANTZ OVERHEAD GARAGE DOORS 

4 i 5 | Panel or Sash model Over- — 
wasn oeanes Ll $O9 
strength. Made of Fir lam- 











inated ponels, woter- #7 50 0\ 
proofed to withstond all ‘8 penes eo 
Sectional weather conditions. Con be a 
installed in an hour or two. Yeu can install new gerege 
Swings up ond out ot the doors on the Budget Pian, pe 
touch of o finger. with low moathly peymeats. Li 


pang old-fashioned ga- 


Garage Door 
NOW! oo 


EASIER TO INSTALL—EASIER TO OPERATE Sar Seen aie 


or lower.the doors silently 


14 WAYS A BETTER BUY! cial x 7O", up Yo 250 Ibs. 


Fourteen new design features make "Over-the-Top" Sectional-Type Garage 
Doors an outstanding "buy". A mere twist of the chrome hand dle lock and 
power springs take the Gus up, completely out of the way. Patent-applied- 
for brakes bring door to quiet stop w without rebound. New, simplified construc- 
tion makes possible quicker i ance troubles and 
provides for many years of satisfying service. 





Available In 


Several sizes for both single 
and double garages! 


DIAL 3657 
For prices and other 
information! 


HUNDREDS OF THESE DOORS ARE THE SNOW AND SLEET OF WINTER 


will soon be here. There's still time to protect that valuable car of yours with a 


INSTALLED IN AND NEAR SHEBOYGAN famous Harris Garage—there are over 80,000 of them built in Chicagoland. 


We'll gire you the names of these pleased owners 
and their addresses upon request: 








GARAGE DOOR HARDWARE and overhead garage doors 
are featured in this section of an advertisement run by 
Long-Bell Lumber Company. 


























Then when you buy you pay only 10% down. Balance in 12 ons 2 ‘ 
easy payments. Herris = hey —" 
Garages a i: NEW 
Are -- ~ ‘ Small 
ies PHONE or WRITE to cry 7S Payment 


Guorantee 
AGAIN iment 

qa EBENREITER : 

i. ‘LUMBER COMPANY net 


1221 Erie Avenue DIAL 34657 
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BOB EBENREITER, Sheboygan, Wis., takes major news- NOW LOOK AT THESE HARRIS FEATURES! 





paper display space to advertise both garages and garage P-OVERNEADSGARAGE DOORS AS 7B a vy wip artes, QrRENFORCED DOUBLE COR 
doors. qr HEAVY 2 MEMBER BEAM 5 
OVER GARAGE DOORS. —— EAVES for PROTEC- —. wen yay = Ber 
—STUDS and RAFTERS SPACED TION AND BEAUTY. TORIES. 
wii ddim ULL LENGTH ONE-PIECE AR- 
4 xin. DRIED SIDING, one aon aT BOTTOM. 10-7 on mae: See 
OVER 80,000 SATISFIED CUSTOMERS is the boast of The 2-CAR MODEL SHOWN can be BUILT COMPLETE, ready for paint, OF lot iz 
. . . . . : Vv r oOcatec v ucago oF an immecdia r $s 
Harris Bros. Co., Chicago, in its garage advertising. A 10- SURE, Wise Wineil Witet, Mis Bly Ott ccencoancs eoceceecesesncenvessercecanceseeeee. 10 
point list of features and low down payments are also Other 2-Car Garages BUILT COMPLETE, as low a8..........-00-seeeeeencceceeeepesees $340.00 
featured. SEE BEAUTIFUL NEW DISPLAYS AT MAIN PLANT SHOWROOM 
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THE “BEST ENGINEERED” OVERHEAD TYPE 7150 
G GARAGS DOOR FOR OLD OR NEW GARAGES . 
he practical advantage of overhead garage deny 0 are more‘pro- 
ounced in winter than any other time. . . 50 get yourself set for 
smooth-going in stormy, windy weather ‘with a Phenix door, the 
most simple of all to install, operate and maintain. 








NO GOVERNMENT REGULATIONS 
ON HOME BUILDING - YET! 


NOW IS THE TIME TO 
GET YOUR PLANS SET 
FOR SPRING BUILDING 


OUR PLANS WILL HELP YOU! al 











OVERHEAD GARAGE DOORS offer 
a big advantage in bad weather. This 
point is well illustrated in this ad by 
Lieber’s with yards in Wisconsin. 












Oniy>| 4° reR MONTH 


You can still buy a complete garage for 
your cor for os little as 10%, down and low monthly 
payments. One call to Foxworth-Galbraith is all that’s 
necessary to get accurate free estimates, expert sug- 
gestions, and arrange for convenient terms. Act now 


while stocks are still complete. LOW DOWN PAYMENTS — 
@- FIRST QUALITY MATERIALS AND WORKMANSHIP CONVENIENT TERMS 
@ OVERHEAD DOOR 
@ AMPLE ROOM FOR YOUR CAR 











PROTECTION FOR YOUR CAR, which should be a big selling point, is made in 
this ad by Foxworth-Galbraith, Amarillo, Tex. 





Your Car with a 


TAYLOR GARAGE! 


¢ BUILD IT YOURSELF 
++» IN YOUR SPARE TIME! 
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HINES QUALITY GARAGES 
Are Built by Reliable Contractors 

Garages can be built in winter weather, 

of top quality, lasting construction, using the best 
my tie materials. Garages are set on pre-cast concrete posts 
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LETT TTT T TT Lhe ind ba | 
UI : . nt Zanes and the floor will be poured in the Spring. 
"Build While You Pay” ee Give your car protection this winter by phoning for 
senile complete price list and booklet showing*14 
| INVESTMENT gatage styles. Call FRontier 4-6600. 
PRECUT Refon ond , YOU HAVE IN YOUR CAR! 
ee cutbacks in new car production, you can't 
en stent HOT hare © peeg ooo THERE IS A FRIENDLY HINES YARD IN YOUR NEIGHBORHOODee« 
EVERY PUR Fer only $245.07 you get all materials needed for this easy-to- e * 
pre — build 10'x20° TAYLOR GARAGE. : s 
Jest work oo M weet-cads. It goes op le @ jifty. . NORTH 2 
on Site | a | Per Mo, DICLUDES: Complete Plans — Simple Step-by-Step Instructions. 4 @DOWNTOWN.....+0+ seccecceeeees 1168 N. Halsted St.« Michigan 2-5805 > 
“war | em ener | ose iain iis insane @ @NORTH SIDE.......00+.0.-Lincoin Ave. & Grace St.eLAkeview 5-0926 « 
ee “wee the materials, where and how to use them 4 @ROSEHILL.....cecceccceececeeee+1834 Balmoral Ave.eLOngbeach 1-4212 © 
wae | Tm | cage iln-dried Texas Pine suriaced on four sides. e @MEARS YARD. Clark & Howard Sts.« ROgers Park 4-8540 « DAvis 8-5005 : 
~. ~ er eR — in ect tee a ee an see: @ @EVANSTON....1613 Church St. e ROgers Park 4-8270« Ubiversity 4-0041 w 
: aie ae no : @HIGHLAND PARK.....ccceeeeee00219 Oakwood e Highland Park 2-3720 ® 
__ Double Garage SIDING—Selected lumber to build doors to match garage. 4 4 
9.20" | a a sails and belts plue complete hardwere ler swing & e 
' 10% DOWN — 96 Months to Pay 
@*eee0e74054ee@eeees °> EDWARD HINES 
Use TAYLOR Credit somber ( omebat? GUy a:33 
TO... 4 Cc © ] * 
MODERNIZE, REPAIR, REMODEL JENSEN DRIVE at CLINTON DRIVE 
FREE Estimates Gladly Given! Peston 3337 “FREE PARKING Heuster 24 Yards In Chicago & Suburbs 











LOW MONTHLY CREDIT TERMS together with complete 


specifications are featured in this ad prepared by an 


agency for the Taylor Lumber Company, Houston, 
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CONTRACTOR ASSISTANCE is promised by the Edward 
Hines Lumber Co., Chicago, in the erection of its garages. 
Booklet offers 14 garage styles. 
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BUILD YOUR OWN GARAGE 


Take 36 Months to Pay 
$38 Down ... $10.67 Mo. 





Photo of Barr "Packaged" Garage 
Built by James Boydston, 2954 Se. 
Bellaire Street. 





GARAGE SALES WILL KEEP YOUR PROFITS UpP 


Denver Dealer 
Pushes Garage 
Sales 


Materials to Build This 
10' x 20' Garage—$372 


OVERHEAD DOOR with hardware. Select knot- 
ty pine lumber. 

FRAMING LUMBER—Oregon fir, surfaced on 
four sides. 

ROOF SHEATHING (solid) —Ponderosa pine. 

BUILDING PAPER—Weatherproof, asphalted, 
Kraft paper. 

SIDING—Choice of Ix fir drop siding (with. 
out wall sheathing) —'rx6 oF ‘ix8 lap siding 
(without wall sheathing) —JM asbestos sid- 
ing (with wall sheathing), 

WINDOW—Complete 6-pane unit—frame, sash, 
sill, hardware—ready to put into wall. 





SHINGLES—Best grade nationally advertised, 
210-Ib. thick butt, square tab, composition 
shingles. Fire Underwriters approved. Colors 
to match your house. 

HARDWARE—Al! nails and bolts. Complete 
set of hardware for overhead door. 

PAINT—Ample quantity Benj. Moore best grade si 
house paint for 3 coats, Color selection to 
match your house. 

PLANS—Complete set of blueprints, detailed 
framing diagram sheet, instructions, list of 








Wace! ac 


materials, where and how te use them. 










BARR'S 
BETTER BOARDS 
BUILD BETTER ER CO. 
}} o 
Naar” J UMeé 


Mf) Sist and WASHINGTON ST. + PHONE ALPINE 2823 | 











Colorful stand-up signs and newspaper adver- 
tising are used by the Barr Lumber Co., Den- 
ver, to push the sale of garages. The garages 
are promoted on a “Build-It-Yourself and Save 
Money” basis. The ads play up the easy pay- 
ment schedule: 36 months to pay; $38 down and 
$10.67 per month. Also the specifications as 
follows: 


OVERHEAD DOOR with hardware. 
knotty pine lumber. 


FRAMING LUMBER—Oregon fir, surfaced 
on four sides. 

ROOF SHEATHING 
pine. 

BUILDING PAPER—weatherproof, asphalt- 
ed, Kraft paper. 

SIDING—choice of 1x6 fir drop siding (with- 
out wall sheathing)—14x6 or 14x8 lap siding 
(without wall sheathing)—JM asbestos siding 
(with wall sheathing). 

WINDOW—complete six-pane unit—frame, 
sash, sill, hardware—ready to put into wall. 

SHINGLES—best grade nationally-advertised 
210-pound thick butt, square tab, composition 
shingles. Fire Underwriters approved. Colors 
to match your house. 

HARDW ARE—all nails and bolts. 
set of hardware for overhead door. 

PAINT—ample quantity Benj. Moore best 
grade house paint for three coats. Color selec- 
tion to match your house. 

PLANS—complete set of blueprints, detailed 
framing diagram sheet, instructions, list of ma- 
terials where and how to use them. 

The ad is illustrated with a Barr packaged 


Select 


(solid) — Ponderosa 


Complete 
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Concrete, Sond and Gravel for Foundetion end 4-inch Sick Floor, $46.00, $1.32 « month. Ready Mixed Concrete at Slightly Higher Cost 


Phone Your Order—Pay the Driver 





Dealer’s ad features 
detailed list of specifica- 
tions, easy-payment plan. 





a 
Closed Saturdays at 1:00 


“BUILD YOUR OWN GARAGE” is 
the selling headline of this Barr Lum- 
ber Co. garage ad in the Denver Post. 
A demonstration garage has. been 
erected near the new Barr store. 








COLORFUL STAND-UP SIGNS in brown, yellow, red and 
black are placed wherever they will catch the eye of 
potential garage customers. 


garage built by one of the firm’s customers on 
his own site. It also offers concrete, sand and 
gravel for foundation and a four-inch slab floor 
for $46 or $1.32 per month. Ready-mixed con- 
crete is offered at a slightly higher cost. 

The colorful stand-up signs feature the sma!! 
monthly payment plan and an actual photo- 
graph of an erected garage. A cartoon character 
on the sign creates human interest. These signs 
are placed about the new Barr showroom, park- 
ing area, at home shows and wherever potenti: 
customers gather. 
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the new 


on Nu-Wood Tile and Plank! 


Now Nu-Wood—hailed by lumber dealers and home 
owners as the leading insulating interior finish—brings you 
another important sales advantage. For today the entire 

4" Nu-Wood interior finish line—Kolor-Fast and Sta-Lite 
Plank and Tile as well as Acoustical Tile—has a new 
Shadow-Line Bevel—designed to bring fresh, appealing 
beauty to wall and ceiling applications. This bevel creates a 
“pencil line” joint effect that fits the modern trend toward 
simplicity in interior decoration. That’s why Nu-Wood 
means new beauty for home owners—new profits to YOU. 





Only Nu-Wood interior finish offers all these advantages 














——-¥— 
" 

| ———D> 
New Beauty! The new 
Shadow-Line Bevel elimi- 
nates the prominent divi- 
sions between individual 
tileand plank units. Instead, 
the Shadow-Line Bevel cre- 
ates a delicate outline that 


suggests a pattern but does 
not make it obtrusive. 





=~ 


Self-Aligning! The Nu-Wood 
Clip provides a “floating” 
ceiling or wallby permitting 
normal movement of the 
tile, plank or base. Also 
the tongue and groove joint 
makes surfaces self-level- 
ing, enhancing the beaut 

of the Shadow-Line Bevel. 


BuILDING Propucts MERCHANDISER 


Look—No Bead! The bead of 
Nu-Wood Plank has also 
been eliminated in order to 

ive the modern stream- 
aed appearance that to- 
day’s homemakers want. 
With Nu-Wood Plank you 
can now achieve the effect of 
a practically unbroken 


stretch of wall with a faint 
Shadow-Line for accent 


Superior Finish! Nu- Wood Sta- 
Lite Plank and Tile have 
a remarkable light-reflect- 
ing surface which actually 
grows brighter with the 
product’s age. Nu- Wood 
Kolor-Fast Plank and Tile 
are pre-decorated in soft, 
appealing colors that har- 
monize with any type of 
decorative treatment. 





Tongue and Groove Joint! Nu- 
Wood Shadow-Line Tile and 
Plank havea specially de- 
signed tongue and groove 
joint to assure snug, tight 
joinings. Thus, a Nu-Wood 
interior stays cleaner longer 
ead — its fresh appearance 
through years of service. 


Invisible Nailing! With the fa- 
mous Nu-Wood Clip System, 
the plank or tile is securely 
nailedin place. The Nu-Wood 
Clip completely wraps both 
the tongue and groovein 
metal to provide firm support, 
yet — some adjustment 
in the tile or plank to make , 
joint lines perfectly straight. 


lu Wood, 


DECORATIVE, INSULATING, ACOUSTICAL INTERIOR FINISH 





Product of Weyerh * 
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GARAGE SALES WILL KEEP YOUR PROFITS Up 


Xe 


another customer’s property. 


a" , S ke Pm 
an ” Ge 


ROY NEWELL, president, The Atlantic Coast Lumber 
Corp., shows a one-car garage to a prospective customer on 


Homeowners Go for Garage Package 


Hamden, Conn. dealer sells carefully selected 
prospects by direct mail and personal visits. 


A pre-cut garage in one and 
two-car models has resulted in 
excellent sales for the Atlantic 
Coast Lumber Co., Hamden, 
Conn. 

“Inasmuch as we are pri- 
marily interested in selling to 
homeowners,” says Roy Newell, 
president, “we always try to 
come up with some idea that 
will fit in with the needs of 
these consumers. Over 90% of 
our business is with the home 
trade even though we sell to 
contractors and other custom- 
ers. 

“Seeing how many cars were 
parked in front of suburban 
homes every night, we felt that 
if a pre-cut garage package 
was offered to the public that 
it would find acceptance. We 
therefore designed a one-car 
and two-car pre-cut garage.” 

The one-car garage is 12x20 
and retails for $460; the two- 
car garage is 20 feet square and 
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sells for $770. Each pre-cut 
garage package is complete 
with material necessary to put 
it up, and a set of blueprints 
makes it simple for the most 
amateur home builder. 

“A mechanically-inclined 
homeowner can erect the ga- 
rage in one day,” added Mr. 
Newell, “while an _ inexperi- 
enced man may require three 
or four days at the most. We 
tell our customers that they 
can call on us for construction 
advice if they need it.” 

Atlantic Coast Lumber broke 
its garages to the public with a 
two-fold promotion. The firm 
used the newspapers and also 
sent direct mail to all custom- 
ers in Hamden, New Haven, 
East Haven and other areas 
served by Atlantic. The news- 
paper ad played up the impor- 
tance of the owner protecting 
his car from the weather. It 
offered the garages at 10% 








down and 30 months to pay. 
The ad also offered: 
1—Piers for foundation 
2—No. 1 fir framing 
3—210-pound asphalt shin- 
gles 
4—Novelty siding 
5—Overhead-type garage 
door 
6—Window 
7—Building permit 
“We even saved the customer 


the time involved in getting a_ 


building permit,” pointed out 
Mr. Newell. “After a custom- 
er placed an order with us and 
it had been approved by the 
finance company, we applied 
for a permit and mailed it to 
the customer. 

Atlantic Coast Lumber made 
up a direct mail folder for over 
10,000 of its customers. This 
folder promoted the same ad 
used in the newspaper and also 
a few extra building items. Re- 
action of these direct mail 
pieces was tested by an offer of 
hack saws worth 75c to every 
person who brought the folder 
into the store. 

An additional advertising 
feature was an all-white panel 
truck with a busy elf painted 
on it. The firm’s name, tele- 
phone number and slogan, 
“Everything for the Home” was 
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THIS TRUCK PHOTO was pasted to direct mail piece on garage promotion as an 


attention-getter. 


neatly painted on it. Actual 
photographs of the truck were 
pasted on the front of the di- 
rect mail folders, attracting 
more than casual attention on 
the part of potential customers. 

A second mailing was made 
to carefully selected neighbor- 
hoods which had been surveyed 
for garage possibilities. Homes 
in the $8,000 bracket were 
termed potential customers 
from a financial standpoint. 

“One of our best means of 
selling garages is by showing 
completed structures to cus- 
tomers,” said Mr. Newell. “Al- 
though we had set up garages 
in our lumber yard, we found 
that we were able to close more 
sales by driving customers out 
to see garages actually erected 
by our customers. 

“Some customers were under 
the impression that our dem- 
onstration garages were better 
built than the ones erected by 
our customers. Our prospects 
had the additional advantage 
of speaking to the owners, who 
told them how easy it was to 
set up the garages.” 

Atlantic also offers assist- 
ance in building, repair or in- 
stallation work of any kind. It 
maintains a list of carpenters, 
masons, electricians, plumbers 
and builders. 
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rrorectr tour wor 
Against This Winter's 
Stormy — Cold — Weather! 


ARE GOING TO BE SCARCE 
CARS IN THE NEAR FUTURE 
SO — SAVE YOURS! 
YOU CAN SAVE YOURS BY 
PUTTING IT INTO — 


ATLANTIC’S GARAGE 


BUY NOW AND SAV’ 














Price 







Size 12x20 


tanit 3s ya . : 

ALL MATERIAL PRE-CUT TO SIZE 

This pre-cut garage is mode from the 
Best Materials — Easily Set Up! 


TWO CAR GARAGE 


SIZE 20x20 


PRICE +770 


! { WHAT YOU GET 1! ! 

@ Building Permit @ Novelty Siding 
e 210 Lb. Asphalt Shingles @ Window 
@. Overhead Type Gerege Door 
@ Piers For Foundation =1 Fir Framing 














SEE MODEL AT 


Atlantic Coast Lumber 


NEWSPAPER AD which was repro- 
duced on the back of the direct 
mail piece, highlights features of 
the garage package. 





NEWLY-ENLARGED HARDWARE DEPARTMENT at Atlantic features both 
power and hand tools. 


“Customers know that when 
they get a craftsman through 
us that we will guarantee good 
work and materials,” continued 
Mr. Newell. “Many customers 
don’t know where to go for a 
capable mechanic and _ they 
don’t know whether their prices 
are in line. It goes without 


saying that all these craftsmen 
buy their materials from At- 
lantic.” 





Home deliveries have been 
stimulated by the store. The 
firm encourages customers to 
telephone for supplies. Any 
article is delivered regardless | 
of price. 

A hardware department is 
the latest addition to the store. 
This has been planned on a 
self-service basis, giving cus- 
tomers complete access to ex- 
amine all types of merchandise. 
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15 mile radius. 





This is an economical wooden garage that is well con- 
structed in our own shop with seasoned lumber, and 
includes an overhead wooden door. Free delivery in 


$489” 


@ EASY TO ERECT e@ COMES IN SECTIONS 
Easy terms as little as $16.48 monthly 


See our display at Needham (Route 128) 
Near Needham St. overpass 


G. FULLER & SON LUMBER CO. 


550 Western Ave. at Soldiers Field Rd., Brighton 
STadium 2-2500 





anger 








NEWSPAPER DISPLAY ADS and handbills were used to 
bring prospective customers for garages into the yard. 


GOOD GARAGE PROMOTION 


A survey which revealed that 
only 10 homes in a 400 home 
development in a Boston su- 
burb had garages, launched the 
G. Fuller & Son Lumber Com- 
pany of Boston on a successful 
program of selling pre-cut one- 
car garages. The homes, in a 
popular price group (from 
$8,000 to $13,000), were owned 
mostly by young World War II 
veterans who drove cars and 
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were in need of 
garages. 

The company survey also 
showed that there were very 
few garages at the popular 
priced homes which had mush- 
roomed throughout such subur- 
ban communities as Natick, 
Needham, Wellesley and New- 
ton. It was obvious then that a 
garage which was of sturdy 
construction and yet economi- 


low priced 


about 20 working hours. 
owners erect the garages without contractor help. 





GARAGE SALES WILL KEEP YOUR PROFITS UP 


PROTECT YOUR CAR 
FOR WINTER 





WALL SECTIONS for the Fuller E-Z Bilt garage are 
numbéred in the order of erection. 





HOMEOWNER AND FRIENDS erect these garages in 


Ninety percent of the home- 


Boston dealer capitalizes on sale of pre-cut garages 


cally priced would find ready 
acceptance in this market. Also 
apparent was that here was a 
group of men who would be 
willing to provide their own 
labor. 

The Fuller Co. reached into 
this waiting, eager market by 
putting out a pre-cut one-car 
garage that comes in sections 
and is easy to construct. The 
garage is 12 by 20 feet overall 
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lanville Flexboard Transitop 


is STRONGER... 














The same properties that make J-M Asbestos Flexboard so 

desirable as a building sheet, make it the ideal surfacing material 

for Flexboard Transitop, the structural insulating building panel, 

developed by Johns-Manville. The Flexboard surface, made of ; 
asbestos and cement, is tough, strong and abuse-resistant. Fire- ge 
proof and rodent-proof, it provides a smooth flush surface, soe 
which can be left as is or decorated as desired. 








6 
Between these Flexboard surfaces 


is an insulating core of a special 
impregnated Weathertite Sheath- 
ing. This combination makes J-M 
Flexboard Transitop both a struc- 
tural and insulating material at one 
time. The Weathertite core is 
available in thicknesses of 14” to 2” 
depending on the service required. 


xp work, v0 PPY 


J-M Transitop is easily handled on the job. It can be sawed, 
nailed without drilling, or drilled for bolts or other fasteners 
without fear of chipping vr cracking. \t offers the ease of dry 
wall construction and the erection advantage of large sheets JOHNS-MANVILLE 
in one material. 









For full details about J-M Transitop, the wonderful, new structural 
insulating material, write Johns-Manville, Box 290, New York 16, N.Y. 
In Canada, write 199 Bay Street, Toron:o 1, Ontario. 











PRODUCTS 
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center, Needham, 
customer. 


and is built of western fir fram- 
ing. It includes such features 
as 4 by 6 sills, 2 by 4 studs 16 
inches on center, pine matched 
novelty siding exterior, thick 
butt asphalt shingle roof, over- 
head door and a window in 
back. For the price of $489 
(delivered in a 15 mile radius) 


JAMES SCANLON, left, manager of the Fuller display 
Mass., demonstrates overhead door to 


tion. 


FRONT VIEW of Fuller E-Z Bilt garage under construc- 
Three men working about eight hours a day com- 


pleted this garage in two days after the foundation had 


been readied. 


every bit of material necessary 
for construction of the garage 
is provided with the exception 
of the exterior paint. Almost 
every piece is cut to size, ex- 
cepting the roof boards, and all 
other parts of the garage are 
prefabricated and bolted to- 
gether. 


The main feature of economy 
in this Fuller package offering 
is the fact that the garage is so 
easy to construct that the 
homeowner in most cases is 
able to handle it himself. The 
Boston firm numbers all the 
parts for easy assembling, pro- 

(continued on page 136) 
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Leading Southern Distributor | 
wishes to form permanent | 
connections with first class 

producers of 


Fir, Redwood and Ponderosa Pine 
lumber and Fir Plywood 


| Address Box 33, care American Lumberman & Building Products 
Merchandiser, 139 North Clark Street, CHICAGO 2, ILL. 
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green and black advertisement 













This R:O'W full pas? that Can Close the sale” 
‘ he ‘‘Feature 
, pRE-selling ! — ders of 
will be oun 2 600,000 home-minded reade 
a AND GARDENS— July a" 


HOMES 
= WATCH FOR IT? 






























% Tie-in merchandising aids such as counter cards, 
window stickers, newsmats, etc. are available at 
no charge. Just ask your R°O:W salesman. 

R*O-W SALES COMPANY : 
1359 Academy—Ferndale 20, Michigan : 
; : — Yes, at no obligation, please send me complete information and 
' . . o the name of the nearest ReO*W distributor. . 
- WINDOWS. ,,.. - 
te ee : yer : — < c (] Architect 
_ WORLD'S LARGEST SELLING — saan 1] Builder : 
 *. WOOD WINDOWS) © Address (J Dealer : 
Re gets eS Et oe 8g [_] Carpenter- m4 
B19 | See es : ‘ Sees City Zone State. Contractor * 
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MODEL GARAGES on display adjacent to the Nu-Way 
Builder’s Supply Co. store illustrate two types of styling 
available. 





R. A. MIDDENDORF, president, Nu- 
Way Builder’s Supply Co., lifting one 
of the garage doors made in the com- 
pany’s millwork shop. 


Readi-cut garages are a 
pretty big item for the Nu-Way 
Builder’s Supply Company, 
Salt Lake City. Started three 
years ago to winnow the trade, 
the garages are now a perma- 
nent and popular feature of the 
company’s merchandising pro- 
gram. 


Furnish Detailed Instructions 


All materials that go into 
construction of the units are 
cut to size in the company’s 
millwork shop and marked so 
that the buyer may easily con- 
struct the unit himself if he fol- 
lows plans and_ instructions 
provided with the unit. 
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GARAGE SALES WILL KEEP YOUR PROFITS UP 





MATERIALS ARE CUT to size in the firm’s own millwork 
shop. Each piece is marked so that the home owner may 
build his own garage. 


He Sells the Garage Market 


R. A. Middendorf, Salt Lake City dealer, uses 
television film to show people how easy it is to build 
or buy a garage to fit their pocketbook. 


A special TV film was made 
showing the material cut in the 
shop, being trucked to the site 
and erected, and then finally, 
the finished job. 

“It’s surprising how many 
people enjoy doing their own 
work if the merchant only 
makes it possible for them to 
do so,” says R. A. Middendorf, 
president and general manager. 
“If he desires, the buyer may 
hire a contractor to erect the 
unit at additional cost.” 


Reasons for Success 


Middendorf credits the suc- 
cess of the garage program to a 
good traffic location where he 
can show models effectively; 
having unit costs on a number 
of variable specifications so 
that the purchaser may have a 
wide range of choice; having 
package selling organized to 
give information on those vari- 
able requests quickly and accu- 
rately, and a good follow-up 
advertising program. 


Models on Display 


Models of the standard size 
unit, 12 x 20 feet, are erected 


in the front of the company’s 
warehouse. Once or twice a 
year new models are erected to 
keep something new before the 
traffic and to give different 
ideas of styling. 

Under variable specifications 
drawn by company draftsmen, 
Middendorf’s salesmen can an- 
swer cost questions at the blink 
of an eye on more than a dozen 
different sizes and varied styl- 
ings. The thorough planning 
job was a must in order to pre- 
vent “wear on the buyer’s pati- 
ence” when he has to wait for 
cost computations of a desired 
unit. 


Methods of Erection 


The specifications cover costs 
of sizes from the standard 12 x 
20 up to 30 x 30 feet. They 
cover all types of siding: cedar, 
redwood, fir, shingles, or logs, 
and all types of roofing. Doors, 
ordered in carload lots, are of 
a standard manufacturer’s de- 
signs or of a temperate mason- 
ite design of the company. 
Various styles are available to 
fit the various architectural 
styles of today’s modern home, 
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IT’S MONEY IN YOUR POCKET, TOO 








THIS SIGN GOES UP SOONER ON HOMES 


SIDEWALLED with CREQ-DIPT 


: D | DOUBLE WALL | UBL E WALL 
Builders know it. You can take 


advantage of it. Zephyr-sided homes sell faster 
and at more profitable prices. Start stocking 
Double Wall Zephyrs now. Y Hi 


You sell a complete line that includes genuine 
ted cedar processed Zephyr Shakes, Creo-Dipt 


Insulation Backing Board, and special Rust- builder and home-buyer demand for insulated, 
proof nails. shingle-sided homes. 

All are sturdily packaged to facilitate handling Don’t miss this latest, greatest sidewall profit 
and stocking and eliminate damage in storage opportunity. 


or delivery. 


CREO-DIPT CO., INC. — Dept. AL-71 
North Tonawanda, New York 


Please send me name of nearest CREO-DIPT 


Factory-stained in a wide variety of popular 
colors, Creo-Dipt Zephyrs meet the latest 
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TRUCK IS LOADED with enough materials for one com- 


plete garage. 


such as matched siding or roof- 
ing. Variable cost figures are 
handy should the buyer want 
to convert the building into a 
cottage or a hobby shop. 

Costs of the units necessarily 
depend upon the styling and 
materials included in the indi- 
vidual structure. Insufficient 
supplies of materials thus far 
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COMPLETED GARAGE from readi-cut materials “on loca- 


tion” at a Salt Lake City resident’s home. 


have hampered establishment 
of stable prices on each indi- 
vidual style and unit, but those 
prices will become fixed as soon 
as the supply prices become 
stable, Middendorf says. Sold 
largely on a monthly payment 
basis, financing normally is 
handled through local banks. 
Advertising is directed to all 


income classes. Using news- 
papers and television, some 
advertising stresses that the 
buyer can erect the unit if he 
follows simple plans. Other 
advertising emphasizes the use 
of contractors to complete the 
job, and still other ads men- 
tion the practicability of the 
units. 














Give You... 


GOLDBLATT 


Mason Tools 


y * Greater Profits ° Faster Turnover 


és “. Satisfied Customers © Repeat Sales // 











A 


SEND TODAY FOR FREE CATALOG — Write for 
your copy of Goldblatt’s illustrated catalog de- 
scribing the most complete line of the finest 


masonry tools and equipment. 
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Goldblatt Tool Co. 


1924 Walnut St. 







eS 
. , 
at a 
- 


~~ ONE SOURCE FOR 


~—~ ALL NEEDS — Buy all your 


masonry tools from 

Goldblatt — one order, 

one shipment, one billing. 

Easy, convenient. 

ATTRACTIVE DEALER 
DISCOUNTS — Goldblatt sells 
direct to dealers — is able to 
offer attractive dealer discounts. 


Kansas City 8, Mo. 


FIRST CHOICE OF THE TRADE FOR 65 YEARS 


July 14, 1951, AMERICAN LUMBERMAN & 



































Berry steel door is 
ruggedly built to 
withstand long years 
of use. Strongly re- 
inforced throughout. 
Welded — with all 
stress points riveted e i 
for extra durability. 
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Look! Lowest Priced Quality 









well with any architecture. 
door of enduring beauty. 




















@ New, improved track simplifies installation, 
making pin-point hanging unnecessary. 


@ In addition to spot welding, all stress points 
are riveted for extra durability. 


@ Springs are longer and stronger for easier 
operation. 


@ Ball bearing rollers provide smooth 'Feather- 
lite" opening and closing. 

@ When open, door is entirely inside garage 
out of the weather. 


@ Door is heavy electronically zinc plated for 
utmost resistance to time and weather. Prime 
paint coated at factory. 


@ All hardware is phosphate coated before 
painting for rust resistance. 


@ Double latches for extra security — factory 
installed. 


@ Heavy lock handle . . 
breakage. 


. insurance against 


@ Ruggedly built throughout for long years of 
service. Strongly reinforced. Won't sag or 
warp, 





Compare Berry steel door with any other. Compare the quality, 
price, ruggedness of construction, simplicity of installation, ease of 
operation. You‘re bound to agree that Berry steel door is the best 
garage door buy on the market. 


Note These Important Features 


A NEW, improved track makes pin-point hanging unnecessary. As 
a result, after measuring and sizing the opening, Berry coor is com- 
pletely installed without a ruler. 


NEW — Latches on both sides are factory installed. NEW — Springs 
are longer and stronger for easier operating. NEW — All hardware 
is phosphate coated before painting for rust resistance. NEW — 
Roller and upper weatherstrip are welded together for simpler in- 
stallation, strengthening the whole assembly. 


All stress points, in addition to being spot welded, are riveted for 
extra durability. When open, door is entirely inside of garage — 
out of the weather — important in windy areas and cold climate. 

| A few choice territories are still open. Act today for 
Jobbers! maximum garage door profits in the big selling sea- 
son just ahead. SEND NOW for the Berry door distributor story. 


Steel Door 
» on Market 


Well-styled — with eye-pleasing 
horizontal grooving. Blends 


A 





It's pemericas Mo. 1 Garage Door 


ALUMINUM PRODUCTS CORPORATION 
359 S. Jessie St., Pontiac, Mich. 















Check these Products for Increased Garage Sales 





oma — se ~ & 
Announces New Features 
in Steel Garage Door 


Among new features announced by 
the manufacturer of Berry steel 
doors are a new improved track said 
to greatly simplify installation, 
longer and stronger springs for easier 
operation, factory installation of 
latches, coating of all hardware with 
phosphate before painting for rust 
resistance, and welding together of 
roller and upper weatherstrip. All 
stress points, in addition to being spot 
welded, are riveted for extra durabil- 
ity. When open, the door is entirely 
inside the garage out of the weather. 
Door is also electronically heavy zinc 
plated for resistance to both time and 
weather. Write Aluminum Products 
Corp., 359 S. Jessie St., Pontiac, Mich. 
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The Fleetwood — Residential, 
Commercial, Industrial Models 


The “Fleetwood”, a new low-priced 
garage door is designed for easy in- 
stallation by lumber dealers or home 
owners. An _ illustrated instruction 
sheet is supplied with each door to 
assure proper installation. Hand ad- 
justment brackets on both sides of 
the Fleetwood, make counterbalance 
adjustments for smooth operation 
possible without tools. Counterbal- 
ancing is by means of extension 
springs. Aero-type lifting cables are 
of rustproof steel wire with lubricat- 
ing hemp core. Rollers are equipped 
with case-hardened tires, and ball 
bearings are mounted in case-hard- 
ened races. Tracks and hardware are 
galvanite plated to resist rust. The 
Fleetwood residential model is sup- 
plied in two standard sizes: 8’ wide 
by 7’ high, and 8’ wide by 6’6” high. 
Commercial and industrial models are 
made in sizes up to 12’ wide by 12’ 
high. Required headroom is 11%” and 
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required sideroom, each side, is 3%”. 
Cylinder lock with two keys and 
chrome-plated outside handle are 
standard equipment. Write Crawford 
Door Company, 64-401 St. Jean Ave., 
Detroit 14, Mich. 











New 9' x 7' All-Steel 
Canopy Type Garage Door 


The new, wider Strand canopy-type 
door, 9’ x 7’, projects 63” when open 
and provides a protecting canopy that 
shields against either sun or rain. The 
canopy door is described by the manu- 
facturer as the quickest and easiest of 
all doors to install. Builders have 
been quick to recognize the bigger 
value they can give their customers 
by building 9-foot-wide garage open- 
ings to accommodate the new, wider 
cars. Horizontal lines in the new 9’ 
Strand doors add beauty to the gar- 
age. The factory list price of the 
larger 9’ Strand door is only $7 more 
than that of the 8’ door. The new 
Strand doors are constructed with 
rugged, new, X-type steel bracing to 
add strength and rigidity to the one- 
piece all-steel door leaf. Other doors 
in the Strand line include an all-steel 
Canopy-type door for 8’ x 7’ garage 
openings; a _ receding (track-type) 
door for 8’ x 7’ opening; and a double 
door (receding-type) for 16’ x 7’ 
double garage openings without cen- 
ter post. All are made of galvan- 
nealed steel to protect against rust. 
Write Strand Garage Door Division, 
Detroit Steel Products Co., 2250 E. 
Grand Blvd., Detroit 11, Mich. 
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Carved Raised Panel 
Garage Door 


Carved panel designs to coordinate 
with the architectural styling of the 
individual home, are an important 
sales feature of the carved raised- 
panel garage door. The panel designs 
are made of beautifully grained white 
pine, and are raised 11/16th of an 
inch in thickness. There is a wide se- 
lection of designs and the manufac- 
turer will also construct custom de- 





signs. This sectional overhead door 
comes in one-car and two-car stand- 
ard residential door sizes ranging 
from 8’ to 16’ wide. It can also be 
manufactured in odd sizes to fit any 
garage opening. Write Raynor Manu- 
facturing Co., Dixon, IIl. 





Four-Sectional All Steel 
Overhead Garage Door 


The Morrison Roly-Door is a four- 
sectional all steel overhead garage 
door available in two sizes. It is made 
for 8’ wide and 9’ wide openings; it 
also fits a 66” high opening where 
there is ample headroom. The door 
is individually packaged in a single, 
compact sturdy shipping carton for 
minimum storage space. All necessary 
parts are included in the carton— 
there are no extras to buy. The door 
is all welded; there are no protru- 
sions. Its factory prime coats are 
infra-red baked. The manufacturer 
reports the door is weatherproof, has 
permanent finger-tip operation—fully 
ball bearing moving parts—is quiet 
and safe, and conforms to alli building 
code specifications. Streamlined with 
four horizontally ribbed and beaded 
sections, the Morrison Roly-Door is 
featured for new homes as well as 
old. Write Roly-Door Division, Mor- 
rison Steel Products, Inc., 683 Am- 
herst St., Buffalo 7, N. Y. 
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ew Custom-Made Flush Panel 
Sectional Overhead Door 


This door is made with %4” ex- 
terior grade plywood on both sides 
of each section. The core is 1%” 
thick. Door may be had in spruce or 
white pine. It is Woodlife treated, 
and construction details include the 
Calder “Wedge-Tight” feature. Door 
thickness is 1%”. Track and roller 
design wedges door tight without 
jamming. Available without glass or 
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1 Sale Gets You 2 


When You Make this Simple Suggestion 





Try this Easy Add-A-Sale Plan... 
See How Often it Gives You That 
Extra Long-Profit ZONOLITE* Sale 


It works like a charm and it’s as simple as this: every 
time you sell either cement or gypsum, suggest adding 
the corresponding Zonolite Vermiculite Aggregate. It’s 
really surprising how often that suggestion alone 
makes the additional sale, and it pays even if you also 
handle sand and gravel. 


Zonolite Aggregate not only pays you a larger profit 
than sand and gravel but it also costs considerably 
less in labor, time and money to store and handle 
Zonolite. A bag of Zonolite weighs only 32 lbs.—yet 
it replaces 400 Ibs. of sand and no shoveling—no tug- 
ging—no special equipment of any kind is needed to -  . #£fF + $= 
handle Zonolite. 


Plasterers and cement workers prefer Zonolite, too, 
not only because it weighs so much less but also 
because there’s less waste... leftovers can be 
moved to the next job—and Zonolite completely 
eliminates the frozen sand pile nuisance. Besides, 
Zonolite plaster and concrete have many advan- 
tages over any other kind. 


need 


ZONOLITE COMPANY 
Dept. AL-71 
135 S. LaSalle St., Chicago 3, II. 


Please rush me sample promo- 
tional material and full details 
; _about () Zonolite Fill Insula- 
tion ( ) Zonolite Plaster ( } Zonolite Concrete. 


i 
ZONOLITE COMPANY A Li 

Dept. AL-71 — 135 South LaSalle Street | 
Chicago 3, Illinois L 





So, why not get the whole story? Mail coupon 
at right for FREE DATA on Zonolite Vermiculite 
Insulation and Zonolite Aggregates for plaster 
and concrete. 
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with any glass design or external 
trim designs desired, and in any size. 
This is a made-to-order door of 
beauty and variety. Customers are 
invited to send sketches of the styles 
they want. Write Calder Manufactur- 
ing Co., Lancaster; Pa. 





"Uni-Rol" Garage Door Now 
Available in Three Sizes 


“Uni-Rol” swing-up type garage 
door is 1-%” thick and comes prefit 
for openings 9’x7’, 8’x7’ and 8’x6’6”. 
Requires only 1-%” headroom and 
2-%” sideroom. The door is supplied 
complete with hardware including 
cylinder lock. Door is made in two 
units with meeting stiles tongued and 
grooved for extra strength. The en- 
tire door is treated with toxic and 
water repellent solution after assem- 
bly. The manufacturer also markets 
the “Farlo-Rol” sectional garage door. 
For literature and prices write Farley 
& Loetscher Mfg. Co., Dubuque, Ia. 


Wedgelock Overhead-type 
Garage Door 

Among special features of the No. 
700 Wedgelock is the low ceiling 
clearance of this sectional-type door 
which requires less than 4 inches of 


headroom. This means a saving in 
cost on new construction since less 
height is needed for the garage. An- 
other feature is the offset manner in 
which the track is carried down the 
jamb. Instead of running vertically, 
the track runs in a diagonal! manner 
to form a wedge at the bottom so 
that when the door is closed, it is 
wedged tightly against the jamb and 
forms a weathertight entranceway. 
An adjustable feature keeps the door 
running smoothly and free from any 
binding actions due to settling of the 
building. Write Phenix Manufacturing 
Co., Inc., 4129 North Port Washing- 
ton Rd., Milwaukee 12, Wis. 
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Kinnear Garage Doors 
and Electric Operator 


Kinnear sectional-type panel doors 


(some with glassed sections) are 
available in standard and special sizes 
for one and two car openings. Resi- 
dential and commercial types are also 
built by this manufacturer with a 
half-century experience. The firm’s 
automatic electric operator is con- 
trolled from button on car dashboard. 
For booklet showing complete con- 
struction details, write The Kinnear 
Mfg. Co., 1191-97 Fields Ave., Colum- 
bus 16, Ohio. 
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National Six Panel-Type 
Garage Door 


National garage door’s simple, 
modern lines harmonize with any type 
of home construction. The door is 
six panels wide and four deep with one 
row glassed. Snug-fitting, rabbeted 
joints exclude moisture and a special 
cam closing feature pushes the doors 
firmly against the stops making a 
weathertight installation. Doors are 


toxic-treated to make them fungus 
and insect resistant. Write National 
Manufacturing Co., Sterling, III. 











Sectional Garage Door 
for Packaged Selling 


The “How-ell-dor” sectional Up- 
sweep Garage Door, distributed ex- 
clusively through dealers, is expressly 
fabricated for easy “package selling.” 





“How-ell-dors” are available in 22 
stock sizes for residential, commercial 
and service station installation. Cus- 
tom-built doors of unusual design or 
size are a specialty of the company’s 
staff of experienced engineers. The 
universally known Howell Electric 
Operators, with or without remote 
control door action, are suitable for 
all size and make doors. For further 
details and literature, write The How- 
ell Manufacturing Co., 7200 Hasbrook 
Ave., Philadelphia 11, Pa. 





"Floating Action" 
Paneled Garage Doors 


Stanley doors of 24 panels (6 
across and 4 rows high) are preserv- 
ative treated. They are available for 
two opening sizes: 8’ x 7’ in all wood 
panels, or with two panes of glass 
and 9’ x 7’ in all wood panels. The 
Stanley door, with Econ-O-Matic 
swing up hardware, is completely in- 
side garage when open. It is easy to 
open and close due to patented spring 
suspension. The door has sturdy 13 
gauge track and ball bearing rollers. 
Door locks at both sides from center. 
Write The Stanley Works, New Brit- 
ain, Conn. 





Frantz Broadens Line 
of Sectional Garage Doors 


Frantz Manufacturing Co., manu- 
facturers of “Over-the-Top” Over- 
head Garage Door Equipment and 
Units, has recently broadened its line 
of sectional-type doors to include six 
sizes for single and double-width 
residential garage openings. Doors 
are available for standard openings: 
2. at. £ee. © aT, 
15’ x 7’, and 16’ x 7’. Among Frantz 
“Over-the-Top” Sectional-type door 
special construction features are two- 
point spring adjustment for perfect 
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door balance, adjustable brakes which 
prevent doors slamming, track sup- 
port assembly which properly spaces 
tracks to prevent door binding, offset 
rabbeted joints to seal out weather, 
and tapered vertical track. Write 
Frantz Manufacturing Co., Sterling, 
ll. 





Curtis “Overmatic’’ 
Sectional Garage Door 


This Curtis door comes in four sec- 
tions for a 9’x7’ opening. It is 
equipped with Rollezy hardware for 
smooth, gilide-like operation. The 
Curtis door is made of select pine, 
six panels wide and four deep, glazed, 
two lights. It is toxic water repellent 
dipped and painted one coat gray. Top 
rail of door is reinforced by a steel 
truss to prevent bowing. All necessary 
hardware is packed with door with 
complete instructions for installation. 
For descriptive folder write Curtis 
Companies, Inc., Clinton, Ia. 








The Bilt-Well 'Carr-Dor" 
Overhead Garage Door 


The Bilt-Well Overhead Garage 
Door (BW-3245) is designed for the 
garage with wall windows supplying 
sufficient daylight. Model BW-3247 is 
designed for the basement garage or 
the garage without wall windows. The 
Carr-Dor comes equipped with all of 
the necessary hardware. The door is 
in two sections, which when joined, 
make a prefitted door with proper 
allowance for an 8’-0” x 7’-0” opening. 
The door is 1%” thick with 3-ply 
laminated fir panels. It is assembled 
with hardwood dowels, %” diameter 
glue cell. The door is bored for locat- 
ing roller brackets and angle iron of 
arm assemblies. The door weighs ap- 
proximately 82 pounds; hardware, 
approximately 52 pounds. Write Carr, 
ag & Collier Company, Dubuque, 
owa. 


(Continued on page 118) 
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Uarco Invoice-Delivery Receipt System 
@ Uarco Recorder Register 
@ Uarco Continuous Register Forms 
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Four records every time you write—without touching, 
without adjusting a single piece of carbon or paper 


One writing on this convenient register produces: 


e Yard Order 
e Delivery Receipt 


e Customer’s Invoice 
e Office Copy 


Then, a turn of the handle issues three of these records. The 
fourth, your office copy, files automatically in a locked com- 
partment of the register. 

You file the yard order; send delivery receipt and invoice with’ 
delivery; and later, remove the office copy from register for . 
posting and auditing purposes. 

Quick, safe, convenient! And easy—as thousands of lumber 
dealers can tell you. 


But, don’t 
just take our 
word for it... 


UARCO 


i Teel ite) 78 t+) 


Mail this coupon for actual samples of this efficient 
record system—samples of Uarco forms now used 

by lumber people just like yourself. Look them over; 
compare with your present method; see how Uarco saves! 





UARCO Incorporated 
Room 1628, 141 W. Jackson Blvd. 
Chicago 4, Illinois 


Please send samples of Uarco Record Systems for 
Lumber and Building Supply Dealers. (Please print. ) 


Business Forms Name Come erecrcececresesereeseressreseseresesseeeeee® 

Factories: Chicago; Cleveland; Oakland; 
Z : Ponca wAWkeweswn ese ebeensnebeteanandewenunes e 

Deep River, Connecticut; Watseka, IIl. 

Sales Representatives in All Principal Cities 
WE ba cawkinaaanwdeGesaness DN Ricceces< ote aceeee 
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Profit by selling your customers modern 





researched engineered housing. Stock 

size windows can be substituted when 
glass areas cannot be readily supplied. 

This industry sponsored house offers 


your customer big building value. 


How Stock Windows Fit ‘‘Unit-Planned’’ Homes 


Practical research-designed home can be used with either stock win- 
dow units or floor-to-ceiling glass areas. Other cost saving features such as roof 
trusses are not affected. This plan offers home buyer many features for his housing 


dollar. 


This house plan, along with 
others that will follow in a 
series, gives the retail lumber 
dealer an opportunity to offer 
to contractors and the home 
buying public house plans that 
incorporate both labor and 
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money-saving construction fea- 
tures. The plans also provide 
design features that promise to 
give the small home owner 
more and better living space 
for his money. 
Many of the 


ideas incor- 


porated in these plans have 
been developed through re- 
search financed in part by the 
Lumber Dealers’ Research Coun- 
cil, an informal group of deal- 
ers interested in bettering their 
industry. 
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Sell your customer glass* 
from floor to ceiling if 
materials are available. 
This construction method 
helps cut building costs 


in research planned homes. 


*Floor to ceiling glass walls are de- 
signed for south elevations only. 
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Some of the features, which 
will be highlighted in this series 
of plans, are unit-planning, 
truss roof construction, flat or 
deck roof construction, concrete 
slab construction, and the use 
of glass as actual wall area in- 
stead of as openings in the 
wall. 

At the same time, each plan 
presented is entirely practi- 
cable. 

The home plan presented on 
these pages recognizes the fact 
that it is not always possible 
for the dealer to furnish the 
type of window that makes 
glass part of the actual wall in- 
stead of an opening in the wall. 

At the top of the right hand 
page, this practical home is 
shown with glass areas from 
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GARAGE 


Credit: This house 








plan and the modern design ideas in- 


corporated in it were developed by the Small Homes Council 
of the University of Illinois. 


UNIT PLANNING, as developed by the University of Illinois Small Homes 
Council, was employed to give this two bedroom home a truly efficient layout. 
The north elevation (above) shows use of ceiling-height ventilating windows 


in the bedrooms. 


floor to ceiling. At the top of 
the left hand page, the same 
home is redrawn to show how 
available stock window units 
can be substituted when neces- 
sary without forfeiting the 
other advantages of design de- 
veloped through research. 

This plan, for example, 
makes use of roof trusses to 
save cost, and unit planning to 
give the best possible room ar- 
rangement in the total space 
available. 

The Small Homes Council 
points out that the floor-to- 
ceiling glass areas are less ex- 
pensive because this type of 
construction eliminates the 
time consuming framing of 
openings, with the consequent 


cutting of headers and crip- 
ples. The Council recommends 
the use of the glass wall when- 
ever the required sizes of venti- 
lating sash are available. 

Aside from the windows, no- 
tice how the roof truss, which 
was used in the Industry-Engi- 
neered House, has been used in 
this plan. A roof overhang is 
easily built into the truss to pro- 
vide shade from summer sun as 
well as to protect the ventilating 
windows in the bedroom from 
the weather. 

The floor plan was fitted to- 
gether from research-designed 
bedroom, living room and kit- 
chen units to provide an ex- 
tremely liveable two-bedroom 
home. 
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APPROXIMATELY 35% of the cost of a new home goes for building materials 


and appliances. 


Where the Residential Building 


Dollar Goes 


Cost breakdown shows 14% of the sales price 
goes into taxes; study shows labor costs 82% above pre- 


war years. 


About 16% of the price tag 
on a house today represents 
taxes and benefit programs 
which were not in it a decade 
ago. Dollarwise, this adds up 
to $1,860 on the small, 114- 
story laboratory house. On the 
somewhat larger, but still mod- 
est, 2-story laboratory house, 
it adds up to slightly more 
than $2,400. 

With labor productivity com- 
puted today at about the same 
level as for prewar 1941, the 
present $1,000 to $1,300 in the 
sales price of the current house 
is about the same, pecentage- 
wise, as it was before the war. 
The dollars, of course, are 
much greater. 

Myron L. Matthews, writing 
in the Dow Service Daily Build- 
ing Reports, says that taxes ac- 
count for almost 14% of the 
sales price of the average house 
today, almost anywhere in the 
country; another 9% repre- 
sents a charge for loss of pro- 
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ductivity not delivered in the 
fashion it was delivered in the 
norm yardstick period, 1926 
through 1929; and another 2% 
reflects the cost of benefit pro- 
grams for the mechanics in the 
building trades, namely, those 
bearing such labels as paid hol- 
idays, vacation funds, hospitali- 
zation and insurance funds, 
welfare funds, pension funds, 
payroll contributions, etc., etc. 

These conclusions are based 
upon the study of what has 
happened to the cost of build- 
ing two different laboratory 
test houses. The periods of com- 
parison are 1939-1941 with 
1951. The first “lab” house is 
a simple 114-story dwelling, 
with conventional stud and 
joist framing, composition 
shingle roofing, asbestos shin- 
gle siding, concrete footings, 
cinder block walls, standard 
sash, plumbing, heating (oil- 
fired), electric work, etc.; hav- 





ing about 720 square feet of liv- 
ing space. 

The second “lab” test dwell- 
ing is the same as the first one 
except it is two stories in 
height and on the two floors 
contains approximately 1,100 
square feet. The Dow Service 
estimates that the sales price 
on No. 1 would be $11,900 to- 
day, and on the second one, 
about $15,400. This includes a 
modest piece of land included 
in the sale price in the first in- 
stance of $1,500, and in the 
second, $2,000. According to 
The Dow Service study the sale 
price on the smaller house 
would be $2,890 less if it 
weren’t for the taxes with 
which people have to deal these 
days, the loss of production 
and the extra benefit programs 
for labor. On the 2-story house 
the difference would be $3,733. 


Where Taxes Apply 


The taxes talked about are 
those found today applying to 
builders’ corporate profits, 
stockholders’ and officers’ indi- 
vidual salaries and dividends, 
labor at the site of construc- 
tion, and labor portion of ma- 
terials cost and the taxes which 
apply to the profits upon mate- 
rial sales. 

In 1941 the sales price of a 
house included about 2% to 
cover the miscellaneous taxes 
then current. The situation has 
grown progressively more ag- 
gravated until today it adds al- 
most 14% to the sales price. 
The sales price of today’s house 
is made up approximately as 
follows: 35% for materials, 
equipment, appliances and 
products; 35% for labor at the 
site of work, and 30% to cover 
the cost of land and the over- 
head charges of the builder and 
his profit. 


Figures on Smaller House 


Taking the figures for the 
smaller house and following 
them through, they break down 
like this: total material $4,684, 
which includes $328 of taxes 
not present a decade ago. This 
material charge also includes 
$218, reflecting a factor cover- 
ing the increased cost of the 
unit of production in miscella- 
neous spots along the line be- 
tween the mill, mine, quarry, 
plant and forest to the site of 
construction. If these items did 
not have to be dealt with today, 
the material cost would be 
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$4,138 against the $2,072 which 
prevailed 10 years ago. It will 
be noted that before the deduc- 
tion for these special items, the 
price of materials is now about 
126% higher than for 1941. 

THE LABOR CHARGE on 
the smaller laboratory house is 
stated at $3,550, which includes 
taxes of $497, a loss of produc- 
tivity charge of $592, and a 
charge of $220 for the special 
benefits programs. With these 
items deducted, the labor com- 
ponent would amount to $2,241, 
comparing with $1,950 extant 
in 1941. The study shows labor 
costs to be running about 82% 
above the prewar year. This 
would be somewhat lower in 
places where the benefit pro- 
grams have not yet become 
widespread. 

The $2,202 going to the 
builder includes a charge of 
$1,035 for taxes and productiv- 
ity within his own ranks. This 
amount, $2,202, covers his over- 
head, his profit, and in his over- 
head are such items as compen- 
sation insurance, public liabil- 
ity insurance, fire insurance, 
unemployment insurance, inter- 
est on the investment, commis- 
sions to salesmen, advertising 


costs, clerical and other forms 
of office help, real estate taxes, 
architectural fees, engineering 
charges, etc. With the tax and 
productivity items deducted, 
the builder’s figure is $1,167, 
which compares with the $878 
prevailing in 1941. 

The 1941 sales price counter- 
part of the 720 square foot 
house, with a price tag of about 
$11,900 today, was $5,400 in 
the earlier year. For the 2-story, 
1,100 square foot house, the 
1941 sales price tag was about 
$6,800, comparing with the cur- 
rent $15,400. This shows a sales 
price increase for the one of 
120%, and for the other of 
126%. 

THE STUDY of what has 
happened to the ingredients of 
the price tag is intended only 
to be approximate and not to 
represent the actual cost fig- 
ures of any particular home 
builder. On the other hand, it 
is presented as a reliable cross- 
section of the construction cost 
situation at the composite level, 
as believed to be prevailing cur- 
rently throughout the United 
States. 

The breakdown of where the 
building dollar goes on the 


smaller house is shown in the 
tabulation which follows: 
Dow Service Laboratory House No. 1 


Breakdown of Building Dollar 
Percent of Sales Price $11,900 








PORNO: 6 diane sorssins aera 0.98 
DE ssveresessensaerens 12.11 
DEE oe ncesncaws ce cones 29.00 
oo eee 4,42 
PE Sievicccsascoes cones 7.95 
I icire.s atsrein 0:04 ore erbiayens 6.28 
eee 2.69 
err re 1.96 
WHISCOMANCOUB 6.6c 6osers ciewes 4.61 
a a 0 a 70.00 
Overhead and Profit ......... 12.00 
Design, Sales Costs, Real 

Patate Taxes, Cle. 2... 0055 5.40 
WR se .aiw eeieas oneta. ggasi ele cacareen 12.60 
DGlEN: BOO fide ccna vwsininwees 100.00 


The percentages run more or 
less the same for the 1,100 
square foot house except that 
masonry charges are down in 
relation to the total; all car- 
pentry is up—one approxi- 
mately cancels out the influ- 
ence of the other, percentage- 
wise though not dollarwise. 
Painting is somewhat more as 
would be expected with a two- 
floor house, and other varia- 
tions between the two “lab” 
houses are so small as to re- 
quire no further comment. 
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Rosboro — your guide to quality. 


shed items. 





ROSBORO DIMENSION 


@ Grade Marked 

@ Double-End Trimmed 
@ End-Stamped 

@ Eased Edges 


Rosboro dimension is everything that sturdy old- 
growth, close-grained McKenzie River Yellow 


Every piece is end-stamped with the name 


Every piece bears the West Coast Bureau of 
Lumber Grades grade mark — assurance to you 
and your customers of dependable value. 


Order Rosboro dimension in straight cars 
or mixed with your selection of yard and 


ROSBORO LUMBER CO. 


Springfield, Oregon 
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“PLUS FEATURES” THAT SPEED 


SALES OF 


““GREENLEE 22” 


SOLID-CENTER AUGER BITS 


UNIFORM HIGH 
QUALITY for day-in, 
day-out dependability. 
For each ‘‘GRreENLEE 22” 
is produced with un- 
usual care... 
cutting parts are ac- 
curately sized to 
indicated diameters 
... twist is ground 
for sure clearance 

. . Spurs are cor- 
rectly shaped and pro- 
portioned. And cutting 
edges are carefully finished 
for clean, fast action! 








INDUCTION 
HEAT-TREATED for 
absolute uniformity, de- 
pendability and long life. 

Under this most 

modern method of heat 
treatment, ‘‘GREENLEE 
22°’ Solid-Center 
Auger Bits take and hold 6F 
perfect cutting edges. if 
Means fast, clean 
boring for perfect 
woodworking jobs... 
and means you can depend 
on this for a long, 

long time. 




















PLASTIC-SEALED 

FOR PROTECTION 
From factory to 

your customers, this 
heavy protective 
coating shields 
“GREENLEE 22"’ Solid- 
Center Auger Bits 

... protects them 
from shipping and 
handling damage, 
seashore and other 
humid conditions. Elimin- 
ates costly stock main- 
tenance for you... 

keeps your stock in 

perfect shape! 





When you sell Greenzer, you 


can be sure you're selling top 





quality always. Write today for 
complete information on 
Green.ee Auger Bits and these 
other high-quality tools: 

Chisels, Gouges, Expansive Bits, 
Car Bits, Draw Knives, Turning 
Tools, Spiral Screw Drivers, 

| Automatic Push Drills, and 





— many more. Ask for 
new Hand Tool Quick 
Reference File. 





GREENLEE 





STOCKED BY LEADING WHOLESALERS 


GREENLEE TOOL CO., 2267 TWELFTH STREET, ROCKFORD, ILLINOIS 
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What's YOUR Answer? 


Test your product knowledge as 
well as your knowledge of what other 
dealers are doing by taking this quiz. 

Rate yourself 10 points for each 
correct answer. 100-90% — excellent; 
80-70%, good; 70-60%, fair; 60-50%, 
passing. 





All questions are from the edi- 
torial and advertising pages of 
this issue. 

Answers on page 134. 





1—An advertiser in this issue 
tells you how to get an extra 
sale when you sell plaster. What 
product is this company adver- 
tising? 

2—Why are stock windows 
featured on the unit-room 
planned house? 

3 — What company features 
“push-button painting” in its ad 
in this issue? 

4—-A Pennsylvania dealer has 
developed a saw that makes ii 
much easier to cut wallboard’ 
Who is this dealer? 

5 What lumber manufac- 
turer features a picture taken i! 
its tree farm showing young 
seedlings growing up around th« 
stumps of mature trees har 
vested a few years ago? 

6—Approximately what per- 
centage of the price tag on a 
home represents taxes and bene- 
fit programs which we didn’t 
have a decade ago? 

7—What company announce: 
a new, improved rockwool! 
blanket insulation in this issue’ 


8—How much would a house 
(continued on page 132) 
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Members Maple Flooring 
Manufacturers’ Association 


Reed City, Michigan 
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yf hid 


It’s a case of high standards. We re- 
fuse to sacrifice quality, just to keep 
up with increased demand. We’re do- 
ing our best to serve our customers 
... though, naturally, we give pref- 
erence to those who have been regu- 
lar users of Robbins flooring. When- 
ever possible, we will be pleased to 
serve new customers as well... to 
show them the superior strength, 
glowing beauty and easy mainten- 


ance of Robbins flooring. 





ROBBINS FLOORING COMPANY 
Ishpeming, Michigan 
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A PROFIT-MAKING PAIR 


KINNEAR 


RoL-TOP 


GARAGE DOOR 





NNER 
Automatic Electric 


DOOR OPERATOR 


Built and Backed 
by Door Specialists 
Nationally Known 
for a Half Century 


Install today’s biggest value 
—in both quality and user 
convenience! The RoL-TOP 
(overhead-type) Garage 
Door combines maximum 
year around operating con- 
venience with the best you 
can buy in design and long 
lasting materials. Service 
records prove it. But add to 
it the Kinnear sensationally 
simple, foolproof, automatic 
electric operator and you have a pair that’s a real Customer 
winner. A door that works like magic—controlled right 
from a button on the car dashboard. And the low cost of 
this deluxe equipment surprises everyone! Write today for 
complete information—which will also cover RoL-TOP 
Doors for commercial openings. 


x. e 
The KINNEAR Manufacturing Co. 
Factories: 1191-97 Fields Ave., Columbus 16, Ohio 
1742 Yosemite Avenue, San Francisco 24, Calif. 
Offices and Agents in All Principal Cities 


Standard and Special Size 
for one or two car openings 









Operated from a Button on 
the Dash — Works Like Magic 


Saving Ways in Doorways 


INNEAR 
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Millwork Displays Line Driveway 


Lining the driveway into the 
main lumber shed with display 
samples of doors, ladders, window 
sash, molding, wall paneling, etc., 
has proved an effective means of 
increasing sales of these items at 
Hast Lumber Company, Denver, 
Colo., according to Fred Eggers, 
assistant to the president. 

As shown, more than a dozen 
items are located on either side 
of the shed entrance where they 
do not interfere with truck traffic, 
but are readily visible to every 
customer who drives his own ve- 
hicle in, to pick up building mate- 
rials. Extremely handsome parquet 
doors, for example, have proved 
one of the fastest selling items to 
be displayed in this way, and there 
are many “impulse sales” of cedar, 
fir and pine paneling, of ladders, 
molding trim, window sash, storm 
windows, roofing, and siding. 





” A - ie 
Display Rack for Trim Strips 


Sales of aluminum, stainless 
steel, and brass trim strips for 
seaming the edge of sink drain- 
boards, linoleum paneling, etc. are 
increased with this eye-catching 
display, set up in the building ma- 
terials showroom of Janss Lumber 
Company, in Springfield, Mo. 

As shown, the trim-strip display 
unit is elevated above a display of 
lavatories, and sinks, appearing in 
the left-rear corner of the show- 
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room. Raised immediately above 
the items which necessitate their 
use, the trim strips appear on a 
series of dowels, sunk into a row 
of three 2x4’s, spaced five feet 
apart. There are four display tiers, 
arranged so that stripping in 
lengths up to 15 feet can readily 
be accommodated, with the metal 
supported at three points. In ad- 
dition to the usual ornamental trim, 
sink trim, the display can also be 
used to handily show weather 
stripping, according to the man- 
agement. 





FENCE! FENCE! FENCE! 


AAAAAAAA Pickets & 
Materials 

; fora 

Fine Fence 

Around Garden 
or Yard 


SPECIAL OFFER ONLY 


eerese ve $5.25 


SECTION 43 INCHES HIGH . 
Pine Pickets; all the ‘halls a. y y Fy 
EASY BUDGET PLAN Ph. PE. 3744 
We Will Lend You a Post Hole Digger 


__ KELLOGG LUMBER C0. 


161 W. VIRGINIA 
“From Alaska to Virginia” 
TWO BLOCKS WEST OF MONTGOMERY WARD 
























































=x 4"- ‘ 
14 Pieces 1” x 4"-48"; 














THIS AD is run weekly in a Denver 
neighborhood newspaper. 


One Way to Sell Fence 


Fence sales have increased rapid- 
ly for the Kellogg Lumber Co., 
Denver, ever since that firm started 
a special promotion of fence among 
new home owners. 

Difficulty in digging post holes 
had been the great hindrance to 
sales. To meet this sales snag, the 
Kellogg Lumber Co. offered to lend 
the home owner a post hole digger 
free of charge. As the result of 
this promotion, largely newspaper 
display advertising, the company 
set a record volume of fence sales 
in eight-foot sections at $5.25. 

As many as a dozen posthole 
diggers have been charged out at 
one time. The eight-foot sections 
at $5.25 include two pieces of 2x4- 
x8, No. 1 common fir rails; one 
piece 4x4, No. 1 common fir post; 
14 pieces of 1x4, 42 inches long, 
pointed pine pickets, plus all the 
nails required. 

The newspaper ad shown here 
appeared weekly in one of the 
neighborhood newspapers. Sections 
of the fence, painted and un- 
painted, are set up in front of the 
store. 
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PLYWOOD READY FOR CUTTING 
rests on bottom ledge of saw frame 
Top edge of the frame has been scaled 
in inches to the left and right of “O” 


Wallboard Saw Developed 
by Dealer 


Anyone who has tried it will 
agree that cutting a big sheet of 
wallboard is quite a problem. The 
natural tendency of the board is 
to bend and buckle. 

To solve this problem, Whipple 
Bros., Inc. with yards in eight New 
York and Pennsylvania cities, de- 
veloped a saw which makes wall- 
board cutting a one-man job. 





CLOSEUP SHOWS HOW SAW is 
counterbalanced and rides along the 
track composed of two vertical 2x4s. 


The saw will cut plywood, fiber 
board, insulation board, hardboard 
and wide lumber in sheets up to 
1% inches thick and 48 inches 
wide. The rack on which the saw 
is mounted is 5x10. Two vertical 
2x4s are rabbettc1 on the inside to 
provide tracks for the saw to ride 
on. The saw is mounted on a wood 
base that moves along the tracks. 
The saw is counterbalanced by 
weights in the rear. The wooden 
housing seen at the top of the rack 
shelters the saw when it is not in 
use. 

This type of saw is used in each 
of the company’s eight yards. 
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Purpose and Program of the 
Producers’ Council 


90 manufacturers and 23 trade associations 
cooperate to broaden the use of quality building 


products. 


In forming new joint com- 
mittees with the National Asso- 
ciation of Home Builders and 
the Associated General Con- 
tractors, the Producers’ Coun- 
cil has taken two important 
forward steps in accomplish- 
ing its objectives of 28 years 
standing. 

The Council, which is a na- 
tional organization of building 
products manufacturers, in- 
cluding some of the best known 
and most highly respected pro- 
ducers of materials and equip- 
ment, has three main goals: 


1) Broadening the use of 

quality building products. 

2) Giving the public more 

for their building dollar. 

3) Maintaining a strong de- 

mand for construction 
materials and equipment. 

Aiding in this basic program 
are some 90 individual member 
companies and 23 trade asso- 
ciations representing manufac- 
turers of materials and equip- 
ment. 

Prior to the formation of its 
new joint committees with 
builders and contractors, the 
Council had been working close- 
ly with both the American In- 
stitute of Architects and the 
National Retail Lumber Deal- 
ers Association. 

The Council originally was 
formed in 1923 at the sugges- 
tion of the A. I. A., which 
wanted an organization from 
which it could obtain accurate 
and factual information about 
the uses and properties of the 
products which architects spec- 
ee in their professional prac- 
ice. 

Together the two organiza- 
tions have developed a number 
of highly worthwhile projects, 
including the sponsorship of 
modular coordination—a plan 
for reducing the cost of con- 
Struction and improving its 
quality by coordinating the di- 
mensions of the materials which 
are used in combination, so as 
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to minimize waste in materials 
and labor. 

Other jointly developed 
projects include: 


1. A series of slide sets for 
architectural students, 
designed to give future 
architects a sound under- 
standing of the products 
which go into buildings. 


2. A Technical Information 
Bulletin, in which Coun- 
cil members keep archi- 
tects informed about new 
and improved products 
and provide needed spec- 
ification data. 


3. A Building Product Lit- 
erature Competition, in 
which a jury of architects 
judges and comments on 
technical and promotional 
literature which produ- 
cers develop for the guid- 
ance of architects. 


4. Informational meetings, 
held by the Council’s 31 
Chapters, for the purpose 
of displaying and explain- 
ing members’ products to 
architects. 


The two organizations also 
collaborate in other projects 
designed to keep architects 
fully informed of new product 
developments. 

A Joint Dealer-Manufacturer 
Coordinating Committee was 
formed by the Council and 
NRLDA in 1945. The Commit- 
tee’s first major project was 
the Industry Engineered Hous- 
ing Program, in which the 
principles of modular coordina- 
tion were applied to small home 
construction. 


The group also helped de- 
velop the pattern for the 30- 
day courses given for lumber 
dealers’ employes at various 
colleges and universities. In 
addition, Council members pro- 
vide text material and lecturers 
for these courses. 


The group’s most recent 
project has been the Dealer 





‘ 


CHARLES M. MORTENSEN 


Managing Director, Producers’ Council, Inc. 


Product Data Book, now being 
distributed to individual lum- 
ber and buil ding materials 
dealers through their Federated 
Associations. The Data Book is 
intended as a counter sales tool 
and training aid in retail yards. 
Manufacturers furnish data 
sheets, covering their major 
projects, for insertion in the 
Data Book, a loose-leaf binder 
which dealers can adapt to their 
own individual needs. 

Now under consideration is 
another major program in 
which the Coordinating Com- 
mittee will study means where- 
by manufacturers can improve 
the usefulness of sales and pro- 
motional aids which they pre- 
pare for dealers and dealers 
can strengthen their methods 
of merchandising materials at 
retail. 


The Joint Council-NAHB 
Committee was formed right at 
the time when builders faced a 
period of materials shortages 
arising from the defense pro- 
duction program. Just as the 
Committee has assembled a 
mass of valuable data regard- 
ing housing requirements, the 
threat of shortages disap- 
peared, and the Committee now 
is developing a new agenda to 
work on until shortages ap- 
pear on the horizon again. 

There has yet been no meet- 
ing of the Joint Council-AGC 
Committee and the agenda has 
not been developed, but past ex- 
perience has demonstrated that 
the two groups have a number 
of mutual problems to which 
they profitably can turn their 
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watt! 
own it! 
| | 
| We Can Fill | 
YOUR 


| HARDBOARD 
- ORDER NOW! 


with 
Super-Quality 
FINNISH 
LION BOARD 


<ai> 


-_ — 


-_— 
a ean 


A product of renowned Finnish re- 
search and craftsmanship Se 
superior hardboard is here NOW . 

ready for delivery in all parts of the 


United States. 


Lighter in color than domestic hard- 
board . . . highly resistant to mois- 
ture, warping and — . this 
hardboard is strong . lexible . . . 

durable and grainless. 





Sheets '/"' thick in sizes 4' x 6' to 4' 
x 12'. Phone, wire or write us TODAY! 


(We also are exclusive U. S. distribu- 
tors for Kennedy Famous Finnish Flush 
Doors.) ; 


DISTRIBUTORSHIPS 
STILL AVAILABLE 
Phone Seattle — 
SEneca 1880 
Teletype — 
SE 550 
Cable Address— 
FINNDOOR 








J. G. KENNEDY 
LUMBER CO. 


HENRY BLDG., SEATTLE 1, WASH. 
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attention, in line with Council 
objectives. 

The Council’s national office 
is in Washington, staffed by 
Charles M. Mortensen, man- 
aging director; Russell M. 
Jamieson, field director, and 
Richard Canavan, technical di- 
rector. 

A. Naughton Lane, vice-pres- 
ident of the Monarch Metal 
Weatherstrip Corporation, St. 
Louis, currently is president of 
the Council. Other officers are 
Elliott C. Spratt, Hillyard 
Chemical Co., first vice-presi- 
dent; R. S. Hammond, Johns- 
Manville Sales Corp., second 
vice-president; Charles A. Sny- 
der, Richmond Screw Anchor 
Company, secretary; and F. J. 
Close, Aluminum Company of 
America, treasurer. 

Below is a complete list of 
— and Association mem- 

ers: 





COMPANY MEMBERS 





FRANK ADAM ELECTRIC CO. 
P. O. Box 357, St. Louis 3, Mo. 
ALBERENE STONE CORP. OF VIRGINIA 
1700 N. Throop St., Chicago 22, Ill. 
ALUMINUM COMPANY OF AMERICA 
Gulf Building, Pittsburgh 19, Penna. 
AMERICAN LUMBER & TREATING 
COMPANY 
332 So. Michigan Ave., Chicago 4, Ill. 
AMERICAN RADIATOR & STANDARD 
SANITARY CORP.* 
Bessemer Building, Pittsburgh 22, Pa. 
*Subsidiaries follow: 
AMERICAN BLOWER CORPORA- 
TION 
Detroit 32, Mich. 
C. F. CHURCH MANUFACTUR- 
ING CO. 
Holyoke, Mass. 
DETROIT LUBRICATOR CO. 


5900 Trumbull Ave., Detroit 8, 


Mich. 
KEWANEE BOILER CORP. 
ROSS HEATER & MANUFACTUR- 
ING CO. 
Kewanee, Ill. 


Buffalo, N. Y. 
AMERICAN SEATING COMPANY 


901 Broadway N.W., Grand Rapids 2, 


Mich. 
AMERICAN STRUCTURAL PRODUCTS 
co 


Ohio Building, Toledo 1, Ohio 
ANDERSEN CORPORATION 

Bayport, Minnesota 
ARMSTRONG COMPANY, THE 


Clifford Anderson, 4065 So. La Salle St., 


Chicago 9, Ill. 
ARMSTRONG CORK COMPANY 
Lancaster, Pa. 
BASTIAN-MORLEY CO., INC. 
La Porte, Indiana 
BELL & GOSSETT CO. 
Morton Grove, Ill. 
BIDDLE COMPANY, THE 
612-14 South Main St., St. Louis 2, Mo. 





BLUE DIAMOND CORPORATION 
1650 S. Alameda St., Los Angeles 54, 
Calif. 
BRUCE, E. L., CO. 
Memphis |, Tennessee 

CAMBRIDGE TILE MANUFACTURING 
CO., THE 
Cincinnati 15, Ohio 

CECO STEEL PRODUCTS CORPORATION 
5701 W. 26th St., Chicago 50, Ill. 

1141 N. Lith St., Omaha, Neb. 

CELOTEX CORPORATION, THE 
120 South LaSalle St., Chicago 3, Ill. 

CHAMBERLIN COMPANY OF AMERICA 
1254 LaBrosse St., Detroit 26, Mich. 

CURTIS COMPANIES, INC. 

Clinton, lowa 

DETROIT STEEL PRODUCTS CO. 

2250 East Grand Blvd., Detroit 11, Mich 

DEVOE & RAYNOLDS CO. 

787 First Avenue, New York 17, N. Y. 

DYKE BROS. 

309 Center St., Little Rock, Ark. 

FIAT METAL MANUFACTURING CO. 
9301 W. Belmont Ave., Franklin Park, Ill. 
21-45 Borden Ave., Long Island City, 

ee. Y. 

FLETCHER, H. E., CO. 

104 E. 40th St., New York 16, N. Y. 

FLYNN, MICHAEL, MANUFACTURING 
co 


700 E. Godfrey Ave., Philadelphia 24, Pa. 
FULLER, W. P. & COMPANY 
301 Mission St., San Francisco 5, Calif. 
GATE CITY SASH & DOOR COMPANY 
15 S.W. 3rd Ave., Ft. Lauderdale, Fla. 
GLADDING McBEAN & COMPANY 
2901 Los Feliz Blvd., Los Angeles 26, 
Calif. 
GREAT LAKES STEEL CORP., 
STEEL DIVISION 
Ecorse 29, Michigan 
HAMILTON MANUFACTURING CO., 
LABORATORY EQUIPMENT DIVISION 
Two Rivers, Wisconsin 
HANLEY COMPANY 
101 Park Avenue, New York 17, N. Y. 
HARBOR PLYWOOD CORP. OF 
CALIFORNIA 
540 Tenth St., San Francisco 3, Calif. 
HAUSERMAN, THE E. F., CO. 
6800 Grant Ave., Cleveland 5, Ohio 
HILLYARD COMPANY, THE 
St. Joseph |, Missouri 
HYDRAULIC-PRESS BRICK COMPANY 
705 Olive St., St. Louis 1, Missouri 
INTERNATIONAL NICKEL CO., INC., THE 
67 Wall Street, New York 5, N. Y. 
JOHNS-MANVILLE SALES CORP. 
~ 22 East 40th St., New York 16, N. Y. 


JOSAM MANUFACTURING CO. 
1302 Ontario St., Cleveland 13, Ohio 
KAWNEER COMPANY, THE 
Niles, Michigan 
KENTILE, INC. 
58 Second Ave., Brooklyn 15, N. Y. 


KIMBERLY-CLARK CORP. 


Neenah, Wisconsin 
KRAFTILE COMPANY 
C. W. Kraft, Niles, California 
LIBBEY-OWENS-FORD GLASS COMPANY 
Nicholas Bldg., Toledo 1, Ohio 


MARSH WALL PRODUCTS, INC. 
Dover, Ohio 


MASTER BUILDERS COMPANY, THE 
7016 Euclid Ave., Cleveland 3, Ohio 


METAL PRODUCTS CORP. 
807 N.W. 20th St., Miami 37, Florida 


STRAN- 
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M!INNEAPOLIS-HONEYWELL 
REGULATOR CO. 
Minneapolis 8, Minn. 


MIRACLE ADHESIVES CORP. 
214 E. 53d St., New York 22, N. Y. 
MONARCH METAL WEATHERSTRIP 
CORP. 
45333 Etzel Ave., St. Louis 14, Mo. 


MOORE, BENJAMIN, & CO. 
511 Canal St., New York 13, N. Y. 


NATIONAL FIREPROOFING 
CORPORATION 
327 Fifth Avenue, Pittsburgh 22, Pa. 


NATIONAL GYPSUM COMPANY 
325 Delaware Ave., Buffalo 2, N. Y. 


NELSON STUD WELDING DIV., MORTON 
GREGORY CORP. 
Toledo Ave., at 28th St., Lorain, Ohio 


OTIS ELEVATOR COMPANY 
260 IIth Ave., New York I, N. Y. 


OVERLY MANUFACTURING CO. 
574 W. Otterman St., Greensburg, Pa. 


OWENS-CORNING FIBERGLAS 
CORPORATION 
Toledo 1, Ohio 


PEELLE COMPANY, THE 
47 Stewart Ave., Brooklyn 6, N. Y. 
RICHMOND FIREPROOF DOOR 
co. 


Richmond, Indiana 


PITTSBURGH PLATE GLASS CO. 
Grant Bldg., Pittsburgh 19, Pa. 


POMEROY, THE S. H., CO. 
25 Bruckner Blvd., Bronx 54, N. Y. 


PULLMAN MANUFACTURING CORP. 
325 Hollenbeck St., Rochester 5, N. Y. 


RAMSET FASTENERS, INC. 
12117 Berea Road, Cleveland 11, Ohio 


RICHMOND SCREW ANCHOR CO., INC. 
816 Liberty Avenue, Brooklyn 8, N. Y. 


ROBERTSON, H. H., CO. 
301 Fifth Ave., Pittsburgh 22, Pa. 


RODDIS PLYWOOD CORPORATION 
Marshfield, Wisconsin 


ROLSCREEN COMPANY 
Pella, lowa 
R. O. W. SALES COMPANY 
1365 Academy Ave., Ferndale 20, Mich. 


SANYMETAL PRODUCTS CO., INC. 
1705 Urbana Road, Cleveland 12, Ohio 
SECURITY FIRE DOOR CO. 
3044 Lambdin Ave., St. Louis 15, Mo. 


SEDGWICK MACHINE WORKS, INC. 
150 W. 15th St., New York II, N. Y. 
SONNEBORN, L., SONS, INC. 
80 Eighth Ave., New York II, N. Y. 
SPEAKMAN COMPANY 
30th & Spruce Sts., Wilmington 99, Del. 
SPENCER TURBINE CO., THE 
Hartford 6, Conn. 
STANLEY WORKS, THE 
New Britain, Conn. 
TAYLOR, THE HALSEY W., CO. 
137 North St., Warren, Ohio 
TREMCO MANUFACTURING CO., THE 
Cleveland 4, Ohio 
TRUSCON STEEL COMPANY 
Youngstown I, Ohio 
TYLER, THE W. S., CO. 
3615 Superior Ave., N.E., Cleveland 14, 
Ohio 
UNISTRUT PRODUCTS COMPANY 
1013 W. Washington Blvd., Chicago 7, 
Ill. 
U. §. PLYWOOD CORPORATION 
55 West 44th St., New York 18, N. Y. 
U.S. QUARRY TILE COMPANY 
730 Renkert Bldg., Canton 2, Ohio 
UNIVERSAL ATLAS CEMENT CO. 
Chrysler Building, New York 17, N. Y. 
UNIVERSAL CORPORATION 
6710 Denton Drive, P. O. Box 7205, 
Dallas 9, Texas 
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VERMONT MARBLE COMPANY 

Proctor, Vermont 
VOIT, W. J., RUBBER CORP., 

Flooring Div. 

4010 Whiteside St., Los Angeles 33, Calif. 
WAKEFIELD, THE F. W., BRASS CO. 

Vermilion, Ohio 
WESTINGHOUSE ELECTRIC 

CORPORATION 

306 4th Ave., Pittsburgh 30, Penna 
WINCO VENTILATOR CO., INC. 

4725 Goodfellow Blvd., St. Louis 20, Mo. 
ZONOLITE COMPANY 

135 So. LaSalle St., Chicago 3, Ill. 
ZURN, J. A. MFG. CO. 

Erie, Pa. 





ASSOCIATION MEMBERS 





ACOUSTICAL MATERIALS ASSOCIATION 
59 E. 55th St., New York 22, N. Y. 


AMERICAN GAS ASSOCIATION 
320 Lexington Ave., New York 17, N. Y. 


ASPHALT TILE INSTITUTE 
101 Park Ave., New York.17, N. Y. 


CALCIUM CHLORIDE ASSOCIATION 
Ring Bldg., 18th & M Sts., N. W., 
Washington 6, D. C. 


CALIFORNIA REDWOOD ASSOCIATION 
405 Montgomery St., San Francisco 4, 
Calif. 
CONCRETE REINFORCING STEEL 
INSTITUTE 
38 S. Dearborn St., Chicago 3, Ill. 
EDISON ELECTRIC INSTITUTE 
420 Lexington Ave., N. Y. 
ENAMELED CAST IRON PLUMBING 
FIXTURES ASSN. 
1709 M St., N.W., Washington 6, D. C. 


_ GYMNASIUM SEATING COUNCIL 


122 S. Michigan Ave., Chicago, Ill. 
GYPSUM ASSOCIATION 

Civic Opera Bldg., Chicago 6, Ill. 
MFRS. DIV. NATIONAL TERRAZZO & 

MOSAIC ASSN. 

711 14th St., N.W., Washington 5, D. C. 
MARBLE INSTITUTE OF AMERICA, INC. 

108 Forester Ave., Mount Vernon, N. Y. 
NATIONAL CONCRETE MASONRY ASSN. 

38 S. Dearborn St., Chicago 3, Ill. 
NATIONAL ELECTRICAL 

MANUFACTURERS ASSN. 

155 East 44th St., New York 17, N. Y. 
NATIONAL LUMBER MANUFACTURERS 

ASSN. 

1319 18th St., N.W., Washington 6, D. C. 
NATIONAL METALCLAD DOOR ASSN. 

266 Bryant St., Buffalo 22, N. Y. 
NATIONAL MINERAL WOOL 

ASSOCIATION 

1270 6th Ave., New York 20, N. Y. 
NATIONAL OAK FLOORING 

MANUFACTURERS ASSN. 

814 Sterick Bldg., Memphis 3, Tenn. 
NATIONAL PAINT, VARNISH & 

LACQUER ASSN. 

1500 Rhode Island Ave., N. W.., 
Washington 5, D. C. 

NATIONAL WOODWORK 

MANUFACTURERS ASSOC., INC. 

332 S. Michigan Ave., Chicago 4, Ill. 

PORTLAND CEMENT ASSOCIATION 

33 W. Grand Ave., Chicago 10, Ill. 

STRUCTURAL CLAY PRODUCTS 

INSTITUTE 

1032 _— Bldg., Washington 5, 
Dd. S. 

J. J. Cermak, Structural Clay Products 
Institute, 1520 18th St., N.W., Wash- 
ington 6, D. C. 

TILE COUNCIL OF AMERICA 

10 E. 40th St., New York 16, N. Y. 
VERMICULITE INSTITUTE 

208 South La Salle St., Chicago 4, Ill. 
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SAVES DELIVERY COSTS 


The unprecedented demand for 
both the WHIZ & ZIP has made 
it impossible for us to fill our dis- 
tributors’ orders completely. How- 
ever, we are doing our best to 
supply 
write to us for 
WHIZ & ZIP 
literature and 
contact your 
jobber for a- 
vailability in- 
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ARTHUR A. HOOD, editor of American Lumberman, and retiring chairman, 
National Sales Executives (left), looks on as Miss Barbara Ann Buechner is 
presented a check for $1,000 and a certificate for her first-prize essay on “Selling 
as a Career.” Harry M. Bowser, chairman of the essay contest, makes the presen- 
tation while Mrs. Lucille Easton, English teacher at Miss Buechner’s school, 
looks on. 


Selling As A Career 


Over 300,000 high school students in the 
United States and Canada entered this essay contest 
sponsored by the National Sales Executives. Girl’s 
prize-winning essay emphasizes faith in free-enterprise 


system. 


BY BABS BUECHNER 
Age 15, Ninth Grade Student, Herbert 
Hoover Junior High School, San Jose, Calif. 


There comes a time in the 
life of each of us when a deci- 
sion must be made concerning 
the choice of a life’s work— 
the choice ofa career upon 
which to build hopes and 
dreams. It is not an easy 
choice, and it must be a ration- 
al one, for success is not built 
solely on dreams; it must have 
a firm foundation—a founda- 
tion only one person can lay— 
the person whose responsibility 
it is to complete the building. 

This choice is usually made 
upon graduation from high 
school, because whether the 
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graduate is planning to attend 
college or to begin his career 
immediately, the choice must 
be made; it cannot be put off 
indefinitely. It must be ap- 
proached with a keen under- 
standing of the advantages 
which are to be expected from 
one’s life work. 


Choosing a career is predomi- 
nant in my thoughts right now, 
because that career, to a great 
degree, will control my life. 
Therefore, I must analyze 
every potential occupation 
carefully if my choice is to be 
the wisest and most satisfying 
to my needs. 


To find the right occupation, 
I must put it to various tests 
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which it must pass before get- 
ting my approval; however, | 
have to ask definite questions 
or I won’t get definite answers, 
Different questions will be 
asked of various vocations; but 
some of the basic qualifications 
don’t vary—they are sought in 
every work, by every wise per- 
son who looks to the future! 

There are four general attri- 
butes which usually character- 
ize the “right” occupation. 
First, the work must be agree- 
able, and I must be suited for 
it; it must offer personal satis- 
faction and a feeling of accom- 
plishment. Second, the income 
must be ample for my needs 
and pleasures, with something 
left over for savings. Third, the 
vocation must be stable, not 
founded on whims or chance. 
Fourth, the job should offer a 
a for me to serve the pub- 
ic. 

I plan to enter the profes- 
sion of selling upon graduation 
from college, and have sought 
to determine whether the fore- 
going qualifications obtain, 
thereby making it one of the 
most excellent occupations 
available. I used the condi- 
tions already mentioned as cri- 
teria and considered selling in 
all its phases. I convinced my- 
self that selling would fit my 
personal needs. I found that 
selling -passed these rigorous 
tests well, and filled all re- 
quired specifications. 


The first requirement is that 
the work be agreeable to me, 
and that I should be well suited 
to it. Will I be a good sales-. 
man? Am I adaptable to this 
work? Do I fill its qualifica- 
tions? Does it fill mine? If 
one likes joining in discussions, 
is a good conversationalist, 
likes using the power of persua- 
sion, has a pleasing, polite per- 
sonality, has_ self-confidence, 
keeps his customers happy (re- 
membering that keeping a cus- 
tomer’s trust and faith is 
equally as important as mak- 
ing sales), and these traits are 
coupled with a sincere desire to 
sell and a goodly amount of 
practical business sense, he 
should meet the fundamental 
requirements of a _ successful 
salesman. 


However, no one can work 
successfully at a job if he is 
not happy; he must be content 
or he will not succeed. I firm- 
ly believe that selling brings 
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100% SANITARY — 
100% WATERTIGHT 
EASILY INSTALLED 
COMPLETELY SELF-SEALING 


Here is a sink frame that means new profit for you—easy 
to sell, easy to install. 

Easy to sell because your customers will appreciate its 
watertight and sanitary features—and you can confi- 
dently guarantee every installation. 

Easy to install because NO Rabbeting, NO Scribing, 
and NO Special Tools are required with HUDEE. And 
Hudee Frames are available for all standard type flat rim 
sinks including cast iron enameled, pressed steel, stainless 
steel, and vitreous china. They can be used with all top 
covering materials—linoleum, rubber, or plastic. 

You profit "ALL-WAYS" with HUDEE—sell them, in- 
stall them! 


DISTRIBUTORS IN ALL TRADING AREAS 


For complete details see Sweets Architectural File, No. 24a-20 
or write today to 


Wibiea E Sek ankle: 


we. 
MANUFACTURERS AND DISTRIBUTORS 
225 WEST HUBBARD ST. ° CHICAGO 10, ILLINOIS 
IN CANADA — WALTER E. SELCK AND CO. LTD. — TORONTO 
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WESTERN AVE. AT 22ND PLACE 
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more of a feeling of content- 
ment and _ satisfaction than 
most occupations, because it 
provides a chance to meet 
people and it offers the satis- 
faction of working hard and 
seeing your own self-made ac- 
complishments in payment. 
Therefore, selling measures up 
to my first requisite. 

The second requirement spe- 
cifically states that the profes- 
sion be profitable to me, and 
that there be some provision 
for my old age. Will the earn- 
ings of a salesman be sufficient 
to cover my needs? In my de- 
clining years will I have enough 
to live on? In selling, one’s 
earnings depend entirely upon 
one’s capability and hard work. 
There is no limit to the earn- 
ings of a salesman, because, 
since most work is on a com- 
mission basis, his income de- 
pends upon the amount of 
effort, ability and initiative ex- 
pended. Throughout America 
some of the highest paid busi- 
nessmen are salesmen. Experi- 
ence and common sense seem to 
be the two great essentials in 
selling, and since they seem to 


come with age, selling is one 
of the few occupations in which 
one grows more valuable as he 
grows older. However, if re- 
tirement became mandatory, 
the high wages of former years 
would assure security through 
dollar-averaging of prudent in- 
vestments. So, we find that 
salesmanship meets every re- 
quirement of the second condi- 
tion. 

The third essential is stabil- 
ity. Will my income and job 
hinge on another’s whim? Is 
selling a secure employment? 
The selling profession is as 
stable as the public’s demand 
for the necessities and luxuries 
of life, as stable as the amount 
of effort exercised in the busi- 
ness by the salesman. In lean 
times, a man has to work hard- 
er to make the same amount of 
money as in normal years, but 
it is possible to make a good 
living even in a depression. Re- 
quirement three is undoubtedly 
fulfilled! 

We come now to the condi- 
tion that demands whether 
selling benefits the general pub- 
lic. How does selling assist the 





average person? How has sell- 
ing benefitted mankind? People 
are skeptical of inventions; 
they have to be “sold” on any- 
thing “new.” Countless inven- 
tions have proved a boon to 
mankind, but in almost all 
cases intense selling preceded 
their acceptance. The automo- 
bile is an outstanding example. 
The American public was rath- 
er intolerant of the new “horse- 
less carriage” and doubted its 
many fine qualities, but sales- 
men worked long and hard to 
persuade the people to accept 
it. Today, the car is considered 
indispensable. Through the 
promotion of numerous other 
things, and the public’s gradual 
acceptance of them, America 
has achieved the highest stand- 
ard of living in the world. 

My demands of a profession 
have been easily met—selling 
is an agreeable, stable occupa- 
tion with unlimited income pos- 
sibilities, coupled with an op- 
portunity for service to my fel- 
low-man. I am convinced that 
selling as a career offers a long 
list of assets—and no liabili- 
ties! 
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Designed, constructed and 
priced to meet the require- 
ments of the volume mar- 
ket. Contractors and build- 
ers recognize these Quali- 
tybilt doors as the symbol 
of sound engineering, qual- 
ity materials and years of 
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wood-working experience. 
Each door is toxic treated 
(rot-proofed) for long life. 
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ter Seneeer- 
ular because of its sturdy con- 
struction, easy installation, smooth, 
efficient operation. and low cost. 
Doors are 1%” thick, made in 
two sections with tongued and 
grooved center stiles. Supplied 
complete withhardware including 
cylinder lock. Pre-fit for openings 
9-0 7*0; 8-0'x7-0, 8-0x 6-6: Re- 
quire only 1%" headroom and 
2%" sideroom. 


Manufactured By 


FARLEY & LOETSCHER MFG. CO., Dubuque, Ia. 
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. 7 "“Farlo-Rol" 4 section roll- 
up type offer the utmost in value 
and quiet easy-to-lift operation. 
Strongly made with 1%” thick 
stiles and rails; laminated 
panels and oversize dowels. 
Rabbeted, weather-tight joints 
between sections. Heavy duty 
hardware assures years of satis- 
factory service. Available in two 
designs. Pre-fit for 8'0" x 7'0" 
openings. Complete with hard- 
ware including rim cylinder lock. 
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Incense Cedar, as produced by member mills 
of the Western Pine Asssociation, is one of 
the most decay-resistant wood species found 
in America. Its light weight and easy work- 
ability lead to worth-while economies in con- 
struction work. 

The uses of Incense Cedar range from sid- 
ing to pencils. Its pleasant fragrance makes it 
a most popular closet-lining. It may be painted 
and stained in any color or finish desired. It 
is available in a wide range of paneling pat- 
terns to fit any architectural need. 
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THESE ARE THE 


For more information about Incense 
Cedar, send for free illustrated Facts 
Folder. Address 


WESTERN PINE ASSOCIATION 
Yeon Building + Portland 4, Oregon 


Idaho White Pine, 
Ponderosa Pine, Sugar Pine 


Larch, Douglas Fir, White 
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AMONG THE DEALERS 
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HARVEY... 2 
‘LUMBER COMPANY 4 = 


fe 


ART YOUNGQUIST, left, receives award from Robert Russell, managing editor 
of AL&BPM. Others are Ed Prentiss, the announcer, and James Copan, Harvey 
Lumber Company. | | ig 


Chicago Dealer Shares Television Award 


James E. Copan (right), advertising manager, looks on as his com- 
pany, Harvey Lumber of Chicago, participates in the presentation 
of the American Lumber and Building Products Merchandiser 
Award of Merit. The Award is reserved for persons and companies 
who do an outstanding job merchandising building materials. In 
this case, the award honors Harvey Lumber Company, the Dr. 
Fixum television program, Art Youngquist, the show’s star, Ed 





Prentiss, the announcer, and Ed Skotch, the producer. 





From the speeches of Clyde Fulton, NRLDA 


president 


Activities in the 
Educational Field 

Our educational 30-day short 
course program developed under 
the guidance of the National Asso- 
ciation is being tremendously aided 
by manufacturers producing ma- 
terials for all kinds of construction. 

This sifting and compiling of the 
best available lecture material was 
a result of concerted industry effort 
led by the National association 
office in the field of education. You 
are familiar with the scope of this 
program, which is of importance to 
every dealer, but particularly to 
the yard of average size, where it 
would be extremely difficult to or- 
ganize a study course in a small 
working group. 
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You will be interested to know 
that since the fall of 1946 over 
3500 employes have graduated from 
these intense training schools, 
bringing back to your yards new 
ideas, new inspiration and _ in- 
creased ability to better serve the 
building needs of your communi- 
ties. 

Another important field of Na- 
tional activity is that of trade 
promotion in the providing of data 
and facts for various sales promo- 
tion pieces, so that the lumber 
dealer may have the most effective 
aid for merchandising the products 
of our manufacturers. We are now 
working on a program of standard- 
ization of sales helps and product 
data sheets, so that those received 


from all sources may be uniform in 
size and can be made a part of a 
loose leaf binder for counter use. 


How You Can Help 
Save Free Enterprise 


May I point out how you and I, 
the grass roots dealers of America 
may take our part in this campaign 
to preserve free enterprise? Let’s 
make it a point as never before to 
not only read the material that 
comes to you from the office of your 
Secretary but to think it over and 
come up with a considered opinion 
on the legislation that is being 
proposed for our industry. Make 
up your mind as to what is just 
and fair and sensible and then let 
people know about it. 

The average lumber dealer is a 
pretty valuable cog in his commun- 
ity—he is frequently on a bank 
board, a building and loan board, 
the school board. He is one busi- 
ness man whose roots are so inter- 
twined with the welfare of his 
home town that his neighbors in- 
stinctively turn to him when com- 
munity problems are being dis- 
cussed. 

If our industry has a position 
to explain, let’s not be afraid to 
talk about it. You will never know 
how far reaching the effects may 
be. It is said that when you drop 
a pebble in a quiet lake, the tiny 
impulses then set up will travel in 
ever widening circles until on some 
far off unseen shore their surge can 
be recorded. 

If in these days of concern, 
when thinking men are wondering 
whether the economic system that 
made this country great may be on 
the way to extinction, the solid 
sound thinking of business men in 
25,000 communities throughout our 
land would make itself known, may- 
be there wouldn’t be so much pres- 
sure legislation — possibly there 
would be more considered judgmen! 
and less emotional appeal in our po- 
litical life. 


Father-Son Record 


Clarence D. Burkholder set ar 
unusual record when he was re- 
cently elected president of the 
Southwestern Lumberman’s As- 
sociation. His father, E. R. 
Burkholder, preceded the son in 
the same office by just 46 years. 
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MERCHANDISING CLINIC 


How Few Are Trained! 


Have you taken the time to consider 
how few there are in today’s marts of 
trade who have ever had to do a real 
selling job? Think this over. There 
were few indeed who thought it would 
do any good to try to sell anything 
in the Thirties. No money. No noth- 
ing. Then came the Defence Program 
of the late Thirties and the early 
Forties. A lot of people (especially 
in the building material industry) 
started to run to cover in those un- 
certain days. Then came demand 
that exceeded supply and the fight to 
get materials. You certainly remem- 
ber those days! You could sell any- 
thing you could get and then some. 
What’s more, price was no object. 


. History seems to repeat 
itself m shorter and shorter in- 
tervals. 


When the Zoom 
Was on the Boom 


First came the unforgettable period, 
following World War II, when the 
battle for building materials assumed 
unprecedented proportions. Who will 
ever forget those unbelievable days 
when you could ignore completely any 
threat of competition? Wasn’t it won- 
derful! Or was it? Let’s take a 
look. 


. .. Sturdy selling muscles are 
essential to success in our eco- 
nomic system. 


No Chance for Training 


No sooner had supply started to 
catch up with demand (following the 
boom of World War II) than World 
War III loomed large on the horizon. 
That started another Tornado of eco- 
nomic upsets. And that, kind friends 
one and all, seems to be where we are 
today. Which way are we headed? 
Your guess is as good as ours. You 
read the papers and try to decide. The 
more you read the more uncertain you 
are. Some fear that prices are going 
still higher. Others are afraid they 
are headed downward. 


.. . Sagging sales in some lines 
indicate that .supply finally is 
catching up with demand. 
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Creative Selling 
to the Rescue 


It all adds up to this. You set up 
your organization to create sales. Or 
you simply bid on such business as is 
offered and make the sale when you 
come up with the low price. In the 
latter case you are apt to be licked 
before you start. In the former case 
the chances for survival are all in 
your favor. 


. . . Getting set for a decline 
in volume takes thoughtful 
preparation. 


"| Just Keep Selling Along" 


Best quote of the moment is the re- 
mark of the lumber dealer who 
tucked his thumbs under his sus- 
penders (or was it in the arm holes 
of his vest), shrugged his shoulders 
and said (in response to the question 
of “How do you do jt?’”’), “I just keep 
selling along.” Competition raged 
about him. Long lists of lumber items 
were going to the low bidder. But 


- here was a dealer who was doing a 


whale of a good business and re- 
fusing to bid! It simply was a case of 
creative selling at its best... of find- 
ing out what the prospect was trying 
to buy and then showing him how 
best to go about it to attain the de- 
sired results. After all is said and 
done, that is the only reason why any 
prospect ever steps into a lumber 
yard. Nothing but satisfactory serv- 
ice brings customers back. Service is 
the answer to satisfactory profits. 


Where Does "Price" Stand? 


Generally speaking the question of 
price per M, per pound or per gallon 
is over-emphasized greatly in the 
mind of the average salesman. Prob- 
ably no other industry is more price 
minded than the retail lumber indus- 
try in so-called “normal” times, when 
it is the common practice to figure on 
what the prospect thinks he wants, 
rather than what he actually is trying 
to buy. It is at this point that creative 
selling comes into the picture ... the 
kind of salesmanship that focuses the 
attention of the prospect on the fin- 
ished product rather than a list of 
materials which may or may not meet 
his needs. 


. Actually the prospective 
customer is nothing more than 
an individual looking for help. 


Keeping Up with 
the Procession 

The man who-has been thinking for 
years about building a barn will travel 
almost any distance to consult an 
expert on the subject. Same way 
about hog houses or any other farm 
structure. Few farmers are capable 
of deciding what kind of building 
they need for the very good reason 
that so much construction progress 
has been made during the past 15 or 
20 years. 

Under such circumstances, the lum- 
ber dealer who keeps up with the 
procession finds it easiest to make 
profitable sales. He applies authentic 
information to the prospects need. 
Price per thousand becomes of sec- 
ondary importance. A sale is created. 
The dealer profits. So does his cus- 
tomer. Which, of course, is the way 
it should be. 


Prescription for 
Sagging Sales 


The answer to sagging volume is 
to roll up the selling sleeves and 
tackle the job of creating sales. And 
note particularly the emphasis on the 
word “creating” for herein lies the 
answer to the many future problems 
in the lumber yards of the land. 
Creating a sale where none grew be- 
fore always is the answer to satisfac- 
tory profits. Eventually the time will 
come when buyers, not sellers, will 
take command. It is then that creative 
salesmanship again will come into its 
own. If you can create sales, the 
world is yours. A created sale is in- 
variably a profitable transaction 
whereas a self-starting sale in which 
you are merely a bidder usually turns 
out to be a horse of a different color. 


. . . Usually there is little. if 
any, competition involved in a 
created sale. 


Is the Worm Turning? 


For more than a decade the shoe 
has been on one foot. At the risk of 
getting our synonyms twisted 
(“worms, shoes” etcetera), we ven- 
ture the assertion that some of these 
days we may find it necessary to do 
more than assure prospects’ that 
“we’ve got it and can make prompt 
delivery.” It has been a long, long 
time since it has been necessary to 
do anything more. All of which adds 
up to a mighty tough situation, come 
the day when selling supersedes “have 
you got it” in importance. 


. .. Eleven years of easy sell- 


ing is certain to leave an in- 
delible imprint on any industry. 
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WHAT’S NEW 





Products .... Sales Aids... . Literature 


SEND FOR THESE: 


Power tools for cutting, shaping, 
drilling and finishing wood, metal, 
fibre and plastics, are featured in 
Boice-Crane’s new 48-page catalog. 
Illustrated and fully described are 
jointers, planers, band saws, con- 
tour saws, drill presses, band filers, 
grinders, jig saws, lathes, belt sand- 
ers, spindle sanders, shapers, tilting- 
arbor saws and saw jointers. For 
copy of this new catalog write Boice- 
Crane Company, Dept. AL, 1000 Cen- 
tral Ave., Toledo 6, Ohio. 


“Safety-step” Ladders—new cata- 
log describes all-steel mobile ladders 
now available in models with from 
one to eight steps (for average work 
levels up to 11’6” above floor) also 
new 4-step “Stockart” ladder, with 
adjustable push bar hangers, for use 
with stock carts. Safety feature 
consists of spring mounted ball bear- 
ing casters (for mobility) that auto- 
matically retract when a person steps 
on the ladder, putting entire weight 
on rubber tipped legs and thus pre- 
venting rolling. Six pages, 2 colors, 
fully illustrated. Write the Bally- 
more Company, Dept. AL, Wayne, Pa. 


A Plywood Buying Guide Price List 
is offered by the Aetna Plywood and 
Veneer Company, Chicago. These 
Teleply Ticker Price Lists show sizes, 
thicknesses and quantity break-down 
prices on over 30 species of plywood. 
Other building materials described in 
these folders are doors, siding, floor- 
ing, Pine and Philippine Mahogany 
- Molding, Teak and Philippine Ma- 
hogany Lumber, thresholds, plastic 
decorative sheets, tileboards, glues 
and wood sealers. Educational fea- 
tures of the folders are the Fir ply- 
wood grade designation chart, show- 
room displays, installation photos, 
construction details, Pine Molding pat- 
terns (code numbers, names, sizes 
and prices—on one page), and de- 
scriptive information on several new 
products and free services. For copies 
of these Teleply Tickers No. 532 and 
No. 533, write on company stationery 
to Aetna Plywood & Veneer Company, 
_ AL, 1732 N. Elston, Chicago 22, 


Installation, Operation and Main- 
tenance of Chain Drives and Con- 
veyors is a new bulletin of great 
interest to those who design, install, 
maintain or operate chain drives and 
conveyors. The bulletin shows how 
to get the most service from your 
sprocket chains. Text is short and 
most of the illustrations show graph- 
ically the correct and incorrect ways 
of solving chain installation, opera- 
tion and maintenance problems. This 
bulletin is published in the theory 
no matter how exceilent a chain might 
be in design and construction, it will 
not give 100% satisfaction unless it 
is properly installed and operated 
. .. given periodical-inspection, lubri- 
cation and adjustment. It is a treatise 
on how best to accomplish this end 
to assure longer life, smoother opera- 
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tion and lowest overall cost from 
sprocket chains. For copy, write 
Chain Belt Company, Dept. AL, 1600 
W. Bruce St., Milwaukee 4, Wis. 


A hydraulic lift attachment for 
the Moto-Bug is illustrated in the 
manufacturer’s catalog which also in- 
cludes a number of improvements for 
the handy power wheelbarrow. Adding 
the fork lift feature to the Moto-Bug 
greatly increases the unit’s usefulness 
in special handling problems, partic- 
ularly in industrial plants, shops and 
in construction work. The manually 
operated hydraulic pump lifts a ca- 
pacity load of 500 pounds. Forks tilt 
to the rear to assure better load 
balance and are adjustable to a mini- 
mum width of 33” for clearing nar- 
row aisles and doorways. Write Kwik- 
Mix Company, Dept. AL, Port Wash- 
ington, Wis. 


Pointers on Penta is a new fact 
guide on “penta” pressure treated 
wood. The booklet gives technical in- 
formation for the industrial user so 
that he can better adapt the various 
“penta” treatments to meet his re- 
quirements. Filled with information, 
“Pointers on Penta” will guide the 
user in discussing types of treatment 
with wood treating companies. This 
fact guide may be secured by writing 
Dowicide Sales Division, Dept. AL, 
The Dow Chemical Company, Mid- 
land, Mich. 


Low cost visible records housed in 
security cabinet equipment is one 
answer to managements interested in 
improved record service and protection 
will allow budgetary economy. In ad- 
dition to low cost advantages, the 
Kardex utility cabinets, Speedac and 
Security equipment, bring new effi- 
ciency for reference and active posting 
records. Complete information on this 
budget equipment is found in the 
Kardex Utility Cabinet booklet, which 
is available by writing to the Man- 
agement Controls Division, Dept. AL, 
Remington Rand, Inec., 315 Fourth 
Ave.. New York 10, N. Y. 


“National Security Rides on 
Trucks,” is an 8-page booklet designed 
to meet the needs of educators, com- 
mentators, editors, group leaders, etc., 
by giving them a factual and dramatic 
highlight summary of the importance 
of the trucking industry to the coun- 
try’s economy. The booklet includes 
quotations from high military and 
government officials as to the vital 
necessity of trucking, cites the results 
of special surveys into civilian defense 
and defense economy needs, and gives 
valuable examples of the growth of 
the trucking industry. The booklet 
emphasizes a three-point program: 
1) High priority for the needs of our 
essential roads; 2) Abolition of obso- 
lete and conflicting state road restric- 
tions, 3) Full use of highway taxes 
for better highways. For copies write 
Trucking Information Service, Mack 
Trucks, Inc., Dept. AL, 350 Fifth 
Avenue, New York 1, N. Y. 








"Rollezy" garage door 


This sectional-type panel door is 
4 panels wide, 4 deep. Top section 
is glazed. Steel tracks have 15” ra- 
dius curve assuring smooth motion 
of the sections as they round the 
curve. Tracks are set at incline to 
insure weather-tight closing. 
Available in pine or fir stock sizes 
—also in Redwood in two sizes 
8’x7’ and 9’x7’, Redwood doors 
have 1%%” stiles and rails and *%” 
thick solid Redwood panels, mak- 
ing a beautiful door in varnish or 
natural color. Write Wagner Mfg. 
Co., Cedar Falls, Ia. 





National Lockset Series 410 


With the introduction of Na- 
tional Lockset Series “410,” the 
National Lock Company proudly 
announces the newest addition to- 
its line of “Distinctive Hardware 

All From 1 Source.” Many 
smart finishes, on inner and outer 
knobs and escutcheons, offer a vir- 
tually unlimited selection of lockset 
combinations. Lasting finishes are 
accented and protected by baked 
phenolic lacquer. Series “410” is 
made up of four basic units to an- 
swer every household requirement. 
Included are locksets for use on ex- 
terior entrance doors, porch and 
patio doors, bathroom doors, bed- 
room doors and interior passave 
doors. Solid brass entrance door 
handle and dummy trim, consisting 
of knob and escutcheon, are also 
included. The manufacturer points 
out that simplicity and dignity of 
design, fast installation, 5-pin 
tumbler lock construction, selected 
cold rolled steel mechanism, and 
positive security are among the 
many other advantages of the new 
National Lockset. Lockset units are 
attractively packaged in colorful, 
easy-to-identify cartons. Each car- 
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How to turn a Headache into Money... 
with 202 Dav PACKAGED TRIM 


How can you make any money on small trim orders? 


CUT 5 OPERATIONS TO 1 

Packaged John Day door and window trim cuts out any run- 
ning around. It eliminates cutting stools, aprons, stops, and 
mullion, head and side casings for a couple of openings. 





















ory 


Sees tiee 
Season 


Tim “=: 





Every package is complete. You sell a wrapped, ready-to-sell 
unit, instead of pieces. 


That helps contractors, too. There’s no sorting, no hunting for 
parts when an easy-to-handle John Day package is dropped 
at each door and window opening. 


in 


Stays Clean e No Waste e Smooth, Even Grain @ Cuts Deco- 
rating Costs e Kiln Dried, Superior Grade “A” Ponderosa Pine 


Write for the name of your John Day distributor today. 

















“much easier to complete 
the sale...” 


“in comparison to other 
rental equipment, tile 
cutters need the least 
maintenance... ” 


a 


“increased sales volume... ’ 
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“both of these cutters paid 
for themselves... “ 
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Please send me FREE BUL- 
LETIN L on the JMJ Tile 
Cutter Rental Plan and name 
of nearest distributor. 
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MAKERS OF THE FAMOUS PT-91 PLASTIC TILE CUTTER 
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MANUFACTURERS 
ENGINEERS ADDRESS 


BELLEVILLE ILLINOIS 
He CITY ZONE STATE 























BUILDING Propucts MERCHANDISER 





ton contains positioning template, 
illustrated instructions and neces- 
sary screws for installing lock. 
Write National Lock Company, 
Dept. AL, Rockford, III. 





Home Building Service 

The Weyerhaeuser 4-Square 
Home Building Service is being 
offered exclusively to retail lumber 


dealers for the sixth successive 
year. The Service now features 
nearly 100 modern homes, said to 
represent the top designs of out- 
standing architects specializing in 
small home construction. Highlight 
of the program is a jumbo “Home 
of the Month” package planned to 
keep the Service right up to the 
last minute in its presentation of 
new designs, features and ideas. 
This package comes to the dealer 
every month, and contains a fresh, 
crisp, new home design for inclu- 
sion in his 4-Square Home Service 
Book, plus all the merchandising 
materials needed to present the 
new design to builders and pros- 
pective home owners. Included in 
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Bull Nose Expanded Flange 
Also made Short Flange 





Square Nose Expanded Flange 
Also made Short Flange 


t makes the difference 


V-E 


Smoother 
easier painting 
these are only part of the advan- 
tages. Let us send you our illustrated 
folder which tells the whole story 
of this better, low-cost metal casing 
made in bull.nose and square nose, 


short flange or expansion flange. 





DGE CASINGS 


For Windows and Doors 


cleaner work, 
and finishing — 


joints, 


Short Flange and Expanded Flange Casings are made with 2” and 34” Grounds. Short 
Flange Casings are made also with 7/s” Grounds to accommodate Gypsum Board and Lath 
in the new standard thickness now specified by manufacturers. 


PENN Mert 


General Sales Offices 


Boston . New York 
Seattle . Los Angeles 


AL 
05 East 42nd 


District Sales Offices 
Philadelphia 
San Francisco Dallas 


Company, INc. 


Street, New York t7, Ny 


Chicago . Detroit Mare folate) sxelt3 
Parkersburg, W. Va 


Factory. P 
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the package are blueprints, mate- 
rial lists, rapid estimating forms, 
a sales-tested mailing piece, a col- 
orful wall poster and ad mats for 
effective local promotion. The ob- 
jectives of the Service, according 
to Weyerhaeuser officials, are to 
enable the lumber dealer to offer 
his customers homes that not only 
have been architect-designed and 
soundly engineered, but which also 
provide for maximum use of stand- 
ard sizes and stock materials in 
the average lumber yard. Also in- 
cluded in the Service are Modern 
Farm Homes especially designed 
to meet farm needs. Write Weyer- 
haeuser Sales Company, Dept. AL, 
St. Paul 1, Minn. 


BREATHER STRIPS 
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WOOL ADHERES 
TO FOUR SIDES 


Improved Batts and Blankets 


National Gypsum Company has 
introduced an improved line of rock 
wool insulating batts and blankets 


‘described as the first products in 


the fireproof mineral wool field to 
be completely “sealed-in.”’ Avail- 
able in three sizes and thicknesses, 
the new batts and blankets are de- 
signed so that the rock wool ad- 
heres to all four sides of the spe- 
cially treated enclosure making the 
insulation easier to handle on the 
job, thereby requiring less time and 
labor in application. The new de- 
sign has been tested for the past 
year in the company’s Gold Bond 
mat-thick blanket. The specially- 
treated enclosure to which the rock 
wool adheres provides a_ built-in 
vapor barrier with a nailing flange 
on one side and a breather-cover on 
the other three sides. As a result 
of the tough bond between the rock 
wool and the enclosure, the batts 
and blankets can be handled in 
storage and moving, cut and fitted 
on the job, and applied to the stud- 
ding with no danger of slipping 


and sagging. Write National Gyp- . 


sum Company, Dept. AL, Buffalo 2, 
HN. . 


Aluminum Paints 


In addition to Skybryte’s two 
heat-resisting aluminum paints, ex- 
plained in a descriptive folder, the 
manufacturer is proud of Fence- 
Bond, its aluminum paint especi- 
ally developed for painting chain 
link fence. For copy of folder 
write The Skybryte Company, 
Dept. AL, 3125 Perkins Ave., 
Cleveland 14, Ohio. 
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a? ucts to your exact specifications. Ex- 
: in perienced Madera craftsmen not only 


dern know how to expertly mill this superb 
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a uniformly fine product. The majority 
of Madera's craftsmen are Latin-Ameri- 





can, long known for their artis- 
tic talents and painstaking care. 


Write for free 16-page pictorial 


































































booklet showing highlights of 
Madera’s operations in the man- 
500 East 10th St. EI Paso, Texas ufacture of Ponderosa Pine. 
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Warp's New Sample Book 


A new Window Material Sample 
Booklet has been prepared by Warp 
Brothers to help dealers sell more 
of Warp’s Top Quality Window Ma- 


terials. Generous-sized samples of 
every item in this complete line of 
flexible window materials are 
shown, each on a separate page giv- 
ing detailed description of construc- 
tion and recommended uses for the 
specific material. An outline of 
Warp Brothers’ intensive advertis- 
ing campaign shows reproductions 
of actual advertisements, radio con- 
tinuities, etc. This booklet is a val- 
uable sales and merchandising 
guide as well as a ready reference 
for such details as construction, 
recommended uses, packaging and 
pricing. For copies write Warp 
Brothers, Dept. AL, 1100 N. Cicero 
Ave., Chicago 51, IIl. 
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Our timber reserves assure you a reliable, permanent source of 


famous OZAN Arkansas Soft Pine. 


You are also assured of consistent quality with OZAN. Every 
stick of clean, clear, soft textured OZAN Arkansas Soft PINE is kiln 
dried, protected under cover from kiln to car, and made in modern 
mills with the finest of precision equipment. It is graded and stored 
by SPIB Standards, and the stock in each car is secured by steel 
straps to prevent shifting and damage in transit. 


Find out just how good lumber can be, make your next order. . . 


OZA 


OZAN LUMBER CO. PRESCOTTARKANSAS 
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Hako Econ-o-Kit 


Hako Econ-o-Kit, a packaged set 
of tools for installation of asphalt 
tile, rubber tile and linoleum, pro- 
vides homeowners who wish to in- 
stall their own floors, with all of 
the needed tools: spreader, knife, 
scriber, tape measure, chalk and 
chalk line. The spreader, made of 
sturdy steel, has a sawtoothed 
blade which spreads cement swiftly 
and evenly, to the exact thickness 
necessary for a level, waterproof 
installation of tile flooring. The 
knife is a professional trimming 
knife made from hardened, high 
grade carbon steel; blade is se- 
curely fastened to a_ sure-grip, 
hardwood handle. The tape meas- 
ure is precisely graduated with 
large black numerals and markings. 
The scriber is of fine steel for 
strength and durability and speed 
and ease of operation. It makes 
clean, sharp, ruler-straight mark- 
ings. Chalk and line encourage the 
professional approach to installing 
floor tile. They assure highly visi- 
ble guide lines for perfect laying- 
out. For bulletin describing the 
Hako Econ-o-Kit write Hachmeis- 
ter-Inc., Dept. AL, 2332 Forbes St., 
Pittsburgh 20, Pa. 





Replacement Operator 


H. S. Getty & Co., Inc. announces 
the development of a_ replacement 
operator for use on screened or 
non-screened metal casements. It 
was designed to fill a long-standing 
need for an operator which can be 
purchased at the store and in- 
stalled by the home owner. Be- 
cause of the special screw holes, 
the 4706-H operator can be used 
to replace practically every type of 
metal casement operator now in 
service. The operator is packaged 
complete with detailed instructions 
for replacing different types of op- 
erators. A descriptive catalog sheet 
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is available upon request. Write H. 
S. Getty & Co., Inc., Dept. AL, 3348 
N. 10th St., Philadelphia 40, Pa. 






Sprayers and Dusters Catalog 

A new and attractive 32-page 
catalog has just been issued by the 
Lowell Manufacturing Company. 
The new catalog is printed in two 
colors and is profusely illustrated. 
It completely describes the entire 
line of Lowell “Certified Quality” 
sprayers and dusters as well as 
service parts. For copies of the 
catalog write the Lowell Manufac- 
turing Company, Dept. AL, 577 E. 
Illinois St., Chicago 11, Il. 


| 
New Snap-on Stud Shoe 

A new Snap-on Trussteel Stud 
Shoe designed .to simplify and 
speed the erection of USG Trus- 
steel metal studs for metal lath 
or Brace-Tite Rocklath Trussteel 
Partitions has been made available 
to lathers by the United States 
Gypsum Company. This new shoe 
for connecting the studs to the 
runners eliminates crimping, since 
the snap-on feature holds the shoe 
in place while an auxiliary wire 
tie is applied near the floor line. 


It permits up to 4 in. upward ad- 
justment of each stud to take care 
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of varying ceiling heights, and pro- 
vides maximum stiffening along 
with easy installation. No special 
tools are needed. Because it is 
sturdy, durable, easy to erect and 
can accommodate large ducts, con- 
duits and risers within the wall, 
economical Trussteel Studs have 
gained wide popularity. The exclu- 
sive truss construction offers easy 
concealment of pipes and ducts, and 
it is lightweight, fireproof; easy 
to cut, handle and erect. For com- 
plete construction details, descrip- 
tive literature and specifications, 
write the United States Gypsum 
Company, Dept. AL, 300 West 
Adams St., Chicago, Illinois. 





New Assembly Bracket 

President E. E. Thomas of the 
Thomas Products Company went to 
work on one of the oldest devices, 
the sawhorse, and came up with 





LoemRUIK 


STACKS UP MORE PROFIT FOR YOU! 


be spared for other work? 


The heavy-duty Fork LIFTRUK is the 
modern high speed efficient handler of 
lumber. Why? Because it picks up heavier 
loads in neat, unitized bundles and stacks 
them high in .one operation — for fast 
loading onto trucks, trailers or flat cars. 
Greater efficiency to your existing storage 
space is assured and at a huge saving in 


time and money. 


HEAVY-DUTY LIFTRUK 
in 5 - 7% - 10 ton capacities. 


How efficient is your piling yard? Is it 
stacked low over a vast area? Is lumber 
transported by horse drawn vehicle, or 
truck? Are too many hands used that might 









Other Valuable 
LIFTRUK 
Original Features: 


More lifting power and 
carrying power. More 
traction. Motor and 
working parts fully 
accessible. “Lifetime” 
load-carrying axle. Send 


for Bulletin 77. , 











By the makers of KRANE KAR 
SILENT HOIST & CRANE CO. 


Pioneers of Heavy Duty Materials Handling Equipment 





860 63rd STREET, BROOKLYN 20, N. Y. 
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a new assembly bracket that puts 
five pieces of ordinary two-by-four 
together as a staunch sawhorse in 
just a few seconds. Nothing is re- 
quired but a few taps of a hammer. 
The bracket is of sturdy formed 
steel, zinc-coated to prevent rust- 
ing, double cold riveted, and de- 
signed to dissipate stresses evenly. 
On the job it saves time, labor and 
material—and it knocks down as 
easily and quickly as it sets up, 
so only the brackets have to go 
from job to job. Light weight is a 
feature. While the chief uses of the 
brackets naturally are for carpen- 
ters, brick and block layers, paint- 
ers, paperers, etc., many people buy 
them to set up table tennis, toy 
trains, amateur work shops, dark 
rooms and similar things. Resort 
owners use them in dock and pier 
building and for outdoor tables. 
Write Thomas Products Company, 
Dept. AL, 8490 Lyndon Ave., De- 
troit 21, Mich. 






SPACKLING COMPOUND 


FOR REPAIRING 
HAIR-LINE CRACKS, HOLES 
IN PLASTERED SURFACES 


For pre-painting preparation—the 
smooth way to ‘‘crack-proof’’ plaster 
walls, seal open joints and cracks in 
woodwork, fill nail and screw holes, 
smooth rough wallboard, cover checks 
and knots in wood. Can be sand- 
papered to velvet finish. Will not shrink 
or fall out. Available in 1, 5 lb. cans; 
100 Ib. drums; 300 Ib. drums. 





Order from your wholesaler. 


CONSUMERS GLUE CO. 


New Raised Panel Cutter 


A new raised panel cutter, which 
incorporates all the features and 
advantages of the recently de- 


1515S N. HADLEY ST. $T. LOUIS 6, MO. 
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veloped Tru-Form Relief Safety 
Cutters, has now been engineered 
by Boice-Crane Company. Finest 
commercial quality raised panel 
detail on doors is easily pro- 
duced with this new cutter. By the 
Tru-Form principle, the shape is 
machined into the cutter on an arc 
that assures clean cutting and the 
elimination of burning ordinarily 
due to lack of clearance. Cutting 
qualities are so improved by this 
design as to result in smoother 
work, lessened power requirement, 
longer service without resharpen- 
ing and consequent longer cutter 
life. The shaving like cut further- 
more reduces machine wear and 
tear. The cutter shape is perma- 
nently milled in by the Tru-Form 
principle so that the same true 
original shape and dimensions are 
cut right up to the last sharpen- 
ing. Write Boice-Crane Company, 
Dept. AL, 1000 W. Central Ave., 
Toledo 6, Ohio. 





" Airtrol'' Window Fan 


Sparking the growing demand 
for air cooling in the home and 
office is the Rex-Airate “Airtrol,” 
20” window and ventilating fan. 
With modern design and styling 
the keynote, this Rex-Airate model 
offers a Hammerloid green and 
white baked enamel finish. The 
trim, curved lines provide sleek, 
20th century attractiveness for any 
home. The engineering features 
further increase the saleability of 
the Airtrol. The unit bearing mo- 
tor with life-time, sealed-in lubri- 
cation offers the advantage of any 
angle discharge—upright, tilted or 
flat on its back. Features which 
make the Airtrol additionally de- 
sirable include: safety grilles, front 
and back; the combination locking 
and carrying handle; nine feet of 
extension cord with a built-in, two- 
speed operating switch; and side 
expanders, adjustable for windows 
up to 88” wide. Write Air Con- 
trols, Inc., Dept. AL, 2310 Supe- 
rior Ave., Cleveland 14, Ohio. 
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Manufacturers of 


RED CEDAR 
SIDING 


SHINGLES 


The brand to rely on for quality. 


Distributed through the whole- 
sale trade exclusively. 





Thurston-Flavelle Ltd. 


Port Moody, B. C., Canada 


o sammenneame me NRE ee . 


coy 


J (|. You Sell More 


when you sell 


EZ-WAY 


FOLDING STAIRWAYS 











Get your share of the remodeling market! 
Builders and home owners alike find EZ-WAY 
Folding Stairways the practical way to con- 
vert waste space into attractive dens, play- 
rooms, bedrooms and storerooms . . . the 

rfect answer to more room for living! 

Z-WAY Folding Stairways come completely 
assembled, jamb included, panel attached for 
easy installation. 


WRITE FOR NAME OF NEAREST DISTRIBUTOR! 


EZ-WAY SALES, Inc. 


BOX 100, DEPT. L ST. PAUL PARK, MINNESOTA 
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Complete Line of Binders 


All sales and distribution of 
American Forge and Mfg.’s Ratchet 
Type Load-Binder are now han- 
dled on an exclusive basis by Can- 
ton (Ohio) Cast Products Co. The 
popular ratchet binder provides an 
addition to the Canton firm’s line 
of binders with and without “take- 
up” features. Jobbers, distributors 
and dealers are now offered a com- 
plete line from which to choose, 
thus enabling them to supply 
binders best suited to their custo- 
mer’s particular needs or load-bind- 
ing application. Write Canton Cast 
a Co., Dept. AL, Canton, 

io. 





New Metal Fastener 


Burr-Lock is a new metal fasten- 
er designed to join wood and other 
materials. The burr is a steel ring 
having sharp pronged edges. Thus 
Burr-Lock may be pressed or 
driven into materials which are to 
be joined. The Burr-Lock may be 
used with or without nails or glue 
and the manufacturer says that 
according to bend tests Burr-Lock 
will strengthen nailed joints more 
than 50%. The burr is placed be- 
tween two pieces of wood and drive 
or the pieces are pressed together. 
The burr holds them tight because 
the design of the ring (burr) per- 
mits the Burr-Lock to enter both 
pieces of wood equidistance .. . 
even if soft fir is joined with hard 






































are automatic in our house plans” 
says a typical builder 


*,..and when we're on a job we always 
suggest replacing basement sash with a 
panel of Insulux Glass Block® .”’ 


Figure it out for yourself and it’s easy 
to see why! Compare the cost of sash, 
screen, and in cold climates the storm 
window, together with maintenance 
against that of a lifetime panel of main- 
tenance-free Insulux Glass Block. 


A glass block panel can’t rust nor rot; 
never needs to be painted. Insulux Glass 
Block makes a sound, weathertight, insu- 
lating panel that’s extremely hard to break. 


Supplies of Insulux Glass Block and all 
of the installation materials needed are 
non-critical and immediately available in 
quantity. Installation can be made at the 
time the mason puts in the foundation 
(the 8” sizes fit 8” concrete blocks per- 
fectly) or as replacement for oldfashioned 
sash in houses already built. In either case, 
installation is simple and easy . . . requires 
only ordinary mason’s tools. 

Want more information about Insu- 
lux Glass Block? We'll be glad to send 
you all the details. Just write: Day- 
light Engineering Laboratory, Dept. 
AL-7, Box 1035, Toledo 1, Ohio, 
American Structural Products Com- 
pany, Subsidiary of Owens-Illinois 
Glass Company. 


INSULUX 


"WALLS OF 
DAYLIGHT" 


—by the leaders of 
Daylight Engineering 

















oak. If a job requires setting of 
the burr in one piece of wood be- 
fore joining another piece to it, a 
special tool is furnished for the job. 
Burr-Lock is made to join wood to- 
gether tighter, according to the 
manufacturer. When used exclu- 
sively, the fastener is invisible and 
does not mar the outer surface of 
wood nor leave holes as do nail or 
screw heads. The product is made 
in three sizes. Write Metal In- 
dustries, Inc., Burr-Lock Division, 
Dept. AL, Youngstown, Ohio. 





Flexbac Masking Tape 
Flexbac tape by Carborundum is 


said to feature instant adherence, 
excellent balance in strength and 


thickness. High flexibility permits 
ease of application in contour work 
and irregular areas. It is not af- 
fected by water or other solvents. 
Available in widths of 4”, %”, 
34 ad hy", 1”, 114” and 2” in 60- 
ka rolls. Write the Carborun- 
dum Company, Dept. AL, Niagara 
Falls, N. Y. 








Heavy-Duty Industrial Grille 


Titus Manufacturing Corpora- 
tion, Waterloo, Iowa is introducing 
a new, heavy-duty industrial air 
conditioning grille. This outlet 
was first custom-manufactured for 
the Atomic Energy Commission. 
Now it is being installed wherever 





extra, heavy-duty lower wall grilles 
are needed. This grille comes in 
two sections. The volume control 
part features the famous solid- sec- 
tion Airfoil louvers which are 
streamlined to keep noise and tur- 
bulence to a minimum. Each blade 
is individually adjustable. In adidi- 
tion, the concealed louver support 
eliminates mullions and butted con- 
struction. The grille face has 14- 
gauge steel blades, set on *% inch 
centers. In addition, 14-gauge ver- 
tical support bars (steel) are 
placed on 6 inch centers. These 
give added strength. 16-gauge 
steel is used in the extra wide 
border of the grille face. For de- 
scriptive catalog and cost estimates, 
write Titus Manufacturing Cor- 
poration, Dept. AL, Waterloo, 
Iowa. 


Vaporizing-Type Oil Burner 


A completely new Dual-Air 
burner reduces draft requirements 
as much as 20% on natural draft, 
and up to 67% on forced draft. Fuel 
savings often range to 15%, with 
vastly improved pilot operation. 
This new burner is extremely clean 
burning with an almost total ab- 
sence of soot—thus overcoming one 
of the main objections to burners 
of this type. Approved by Under- 
writers’ Laboratories, the Dual-Air 
burner features an entirely differ- 
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DISTRIBUTING YARDS IN 
CHICAGO AND ST. LOUIS 
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SOUTHERN PINE LUMBER CO. 


MIXED CARS 


Yes Sir! Southern Pine Lumber Company has the 
right assortment to ship in a mixed car that will 
fit YOUR needs! We can ship Southern Pine 
yard and shed items mixed with your choice of 
the other items shown at the right. 


Dependable shippers since 1890— 
and for years to come. 


“SUPREME" 
OAK FLOORING 


SOUTHERN PINE 


SOUTHERN 
HARDWOODS 


CYPRESS 


SOUTHERN PINE LUMBER COMPANY | 
Millis: Diboll and Pineland, Texas Sales Office: Texarkana, U.S. A. 
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WAGNER 
GARAGE DOORS 


AND 
OPERATORS 









































‘ROLLEZY" 

AND "GLIDEOVER"—A wide range of over- 
head models and sizes from 8' x 6' 6" to 
24' x 24' to meet all residential and com- 
mercial requirements. 

“AUTOMATIC 

ELECTRIC DOORMAN" —Push-button oper- 
ator for opening and closing ANY make of 
sectional overhead and most one-piece doors. 
WAGNER ALSO MAKES—Saw horse trestles, 
scaffold, roof, and folding ladder brackets 
and hardware specialties. Ask for Bulletins. 


Wagner Manufacturing Co. 


Box AL-51, Cedar Falls, lowa 
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SUPERCEDAR 
nn 


POLWTLA 


RED CEDAR CLOSET LINING 


Gusanonteed 
90% RED HEART 100% OIL CONTENT 


NATIONALLY ADVERTISED 


Brown’s SUPERCEDAR is nation- 
ally advertised in House and 

Garden, House Beautiful 
and Small Homes Guide 
Cedar closets help sell 
homes—help rent 
apartments. 





YALL WIDTHS 
40' TO PKG. 


PACKAGED { 
SEALED 







Brown's sealed pack- 
age protects the aroma 
and makes it easy to stock 

and sell at a good profit. 
Ready for use—dressed, tongue 
and grooved and end matched. 
Write for builders folder and 
consumer booklet. 


Product of 


GEO. C. BROWN & CO., Inc. 











GREENSBORO, N. C. Established 1896 





Largest Manufacturers of 
Aromatic Red Cedar in the world 
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ent method of introducing air to 


the burner, resulting in efficiency 


and clean operation never before 
thought attainable. These new 
burners will be incorporated in all 
Oran oil-fired floor furnaces and 
oil-fired central heating systems, as 
well as a new oil-fired conversion 
unit soon to be placed into produc- 
tion. The unique engineering fea- 
tures of the Dual-Air burner give 
it all the advantages of more ex- 
pensive type oil burners, yet retains 
the simplicity and low cost of the 
vaporizing types. Write Oran Com- 
pany, Dept. AL, 2222 So. Third St., 
Columbus 7, Ohio. 





"Floor Conditioner" 


A twin-brush “floor conditioner” 
announced by Red Devil Tools, is 
said to be powerful enough for 
commercial use, yet priced for 
household use. Featuring a stream- 
lined steel housing and a handle 
that stands by itself, this FP-33 
model is ideal for scrubbing, pol- 
ishing, waxing and buffing. A kit 
of attachments, available at small 
additional cost includes steel wool 
pads and coarse and fine sandpaper 
discs. Driven by a 144 H.P. AC-DC 
motor, the FP-33 features twin 
6-inch brushes, rotating in opposite 
directions, thereby eliminating 
torque and making the machine 
exceptionally easy to guide, for a 
unit that sweeps a full 12-inch 
path. The complete unit weighs 
only 10 pounds and is fully ap- 
proved by the Underwriters’ Lab- 
oratories. The FP-33 is suitable 
for conditioning floors of wood, 
linoleum, rubber tile, composition, 
and cement as well as for sanding 
and refinishing wood floors. Brushes 
for scrubbing and waxing, brushes 
for polishing, and felt buffing pads 
are supplied with the machine. 
Write Red Devil Tools, Dept. AL, 
Irvington, N. J. 














NOW YOU CAN SELL 
GENS(O STENMAN 


BUILDER’S HARDWARE 


Finest Swedish Quality 
Reasonably Priced 
Complete Sizes, Styles, Finishes 


Prompt Delivery from our Ware- 
house Stock 






A complete 
range of butt 
hinges for all 
applications 
in all finishes. 
The finest 
quality produced anywhere. 


Standard 
U. S. specifications and packaging. 





A complete selec- 
tion of builders’ 


T and 
STRAP 


shelf hardware in- 
cluding bolts, 


HINGES 


hasps, brackets, 
back flaps, light 
narrows, etc. Famous Swedish steel and 


A compiete range of 

sizes, types and fin- 

ishes in superior qual- WOOD 
ity Swedish wood SCREWS 
screws. Prompt de- 

livery. 


FULLY GUARANTEED! 
See Your Jobber or Write for Prices 


finishes. 





GENSCO TOOL DIVISION 
GENERAL STEEL WAREHOUSE CO., INC. 


1812 North Kostner Ave. Chicago 39, Ill. 
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Comet Contractors Saw 


Consolidated Machinery & Sup- 
ply Company has recently added 
several new features to its Comet 
Clipper contractors saw. Most im- 
portant change in the design of the 
Comet Clipper is the new control 
for raising and lowering the radial 
arm column. This control is now 
located at the front of the machine 
just below the work table and folds 
compactly out of the way of the 
operator. This one change is said 
to greatly increase the ease with 
which depth of cut adjustments 
can be made. It also increases the 
safety factor in the machine to a 
great extent. Additional changes 
are...a more compact grouping of 
all saw controls so that they are 
located at the front and to the 
right of the saw motor for easier 
and safer operation . .. improved 
heavy oiled felt wipers enclosed 
in each end of the bearing housing 
completely seal and protect the 
retractable arm bearings from 
dust and dirt—wipe the arm clean 
with every stroke ... and a re- 
designing of the blade guard and 
sawdust chute. Write Consolidated 
Machinery & Supply Co., Dept. AL, 
2031 Santa Fe Ave., Los Angeles 
21, Calif. 











Deluxe Electric Range 


A new deluxe electric range with 
an extra-high back that brings the 
push-button controls up to eye level 
has been announced by the General 
Electric Company. Designed for 
use primarily with a new line of 
kitchen wall cabinets as an inte- 
grated part of the company’s ultra- 
modern New World Kitchen, the 
range can also be used as a free- 
standing unit or can be fitted under 
any conventional cabinets now on 
the market. Location of the push- 
button controls which is 16” above 
the cooking surface, not only facili- 
tates operation of the range but 
also provides a larger, smooth, 
hence easier-to-clean back-splash 
and permits complete illumination 
of the cooking surface either by the 
full-length fluorescent lamps in the 
control panel or by lights under- 
neath the cabinets overhead. Called 
the Imperial, the new range has 
two ovens and broilers, two giant 
surface units and two standard sur- 
face units—one of them an extra 
high-speed element for fast cooking 
starts. The pushbutton controls 
are lighted to show which unit is on 
and at what speed. Two storage 
drawers are roller-bearing mounted. 
Write General Electric, Dept. AL, 
Bridgeport 2, Conn. 





Dierks Window, Door Frames 


Dierks easily assembled window 
and door frames are made from spe- 
cially selected, kiln-dried, Arkansas 
short-leaf southern yellow pine. The 
wood is scientifically seasoned and 
accurately milled on modern high 
speed woodworking equipment. The 
frames are treated with Woodlife, 
and are furnished either K. D., or 
unit-assembled. Dierks window and 
door frames are available in most 
standard sizes and designs to fit con- 
struction practices throughout the 
country. Frames are shipped with 
some members partially assembled 
—horizontal parts are in one bun- 
dle, verticals in another. Each 
bundle is steel-strapped and plainly 
marked as to size. Other Dierks 
products include “satin-like” pack- 
aged interior trim, casing, base, 
moldings, end-matched pine floor- 
ing, ‘“Locktite,” side and_ end- 
matched sheathing, “weathered 
pine” paneling, 9/16” linoleum-base 
flooring, “pre-shrunk” boards and 
dimension, oak flooring, pressure- 
creosoted posts, poles, and lumber. 
For folder on window and door 
frames write Dierks Lumber and 
Coal Company, Dept. AL, Dierks 
Building, 1006 Grand Ave., Kansas 
City 6, Mo. 





Attract Customers 





with Extra Value 


MAPLE 


2nd and 3rd Grade 
FLOORING 





(Sn) 





floors. 





Menominee, Mich. 
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Ideal for lower cost war housing and flooring over old 


INDUSTRIAL FLOORING 


For war plants, warehouses, office buildings. 


Write for full information. 


J. W. WELLS LUMBER CO. 





Low freight rate 








FOR REQUIRES SMALL SPACE 





CRAIG WOOD PRODUCTS COMPANY 


Brennan Road, Columbus, Georgia 


The SLIDE-A-FOLD 


Disappearing Attic Stairway 
A handy, practical and LOW COST 


way to reach the valuable storage 
space of the attic. 


COMPLETELY ASSEMBLED 
EASY TO INSTALL 

LOOKS GOOD 

SUPERIOR CONSTRUCTION 


LOW IN COST! 


Shipping weight 65 lbs. 
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Linwood Siding pre- 
sents attractive 
shadow line plus 
combed design. 


Yew! LINWOOD SIDING* 


‘Saves 2/3 installation time! 
PRE-FABRICATED e DECORATIVE * 


TH ieee ate a 


. Pre-fabricated panels—ready to put up. Weather 
proofed to prevent decay, swelling, shrinking and 
termites. 

2. Attractive vertical-line combed design. 

3. Splines lock joint and permit concealed nailing. 
Tongue and groove panel edges. 

4. Large size panels cut installation time to | /3! Sizes: 
32" x 10" and 32" x 14". Cardboard packaged. 


LINWOOD SIDING AVAILABLE NOW. 
Write for folder, prices and installation hints — today. 


AETNA PLYWOOD & VENEER CO. 


1732 N. Elston Ave. Chicago 22, Ill. 
ARmitage 6-7100 Teletype: CG305 
BRANCH WAREHOUSES: Grand Rapids, Rockford, Indianapolis. 
SALES OFFICES: Detroit; Milwaukee and Green Bay, Wis.; Minneapolis; 
Richmond 26, Va.; Springfield, Ill.; Marion and West Lafayette, Ind. 
*U. S. Patent No. 2276170 SEE PHONE BOOK 


PACKAGED 























¢ 
Mount Vernon Brand is unex- 
celled for quality — precision 
manufactured from select South- 


ern Hardwood stock in our own 
modern flooring plant. 


OAK 
© 


BEECH 


Also kiln dried 
hardwoods. Mod- 
ern kiln — and 
planing mill facili- 
ties. 


« 





Mobile River Saw Mill Co., Inc. 


MT. VERNON, ALABAMA 





THE ECONOMICAL 
ANSWER TO BUILDERS’ 


WINDOW PROBLEMS 






Sash balances for double- 
hung windows... Schools, 
hospitals and industrial, 
commercial, residential 
construction. 


With Pullman Sash Balances builders can use 
prefabricated windows made without allowance 
for weight boxes or special type-balances. In- 
stallation is quick. On-the-job carpentry work a 
minimum. Thus labor costs are low. Offer pre- 
fabricated windows with genuine Pullman Bal- 
ances — or install Pullman Balances in stock 
frames in your own shop. 


THE ONLY BALANCE WITH 
A LIFETIME GUARANTEE 


Guaranteed against imperfect workmanship 
or materials for the lifetime of the building in 
which they are installed. 


WRITE FOR LITERATURE 





MANUFACTURING CORPORATION | 
SOURS TER | ae OMEN Us $. A. | 
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H. G. Dowson A. W. Lingaas 


Rogue Lumber Sales Co. 


P.O. Box 707, Medford, Oregon 


Phone: Central Point, Oregon 1091 


Specializing in the Distribution of All 
West Coast Woods . 


Our subsidiary, Southern Oregon Planing Mill Co., 
Inc., has recently completed its new, modern re- 
manufacturing « Hy Complete with 6-foot band 
mill, planing mill, dry kilns and 
storage capacity for 10,000,000 
feet. Producing Ponderosa Pine, 
Sugar Pine, Douglas Fir and White 
Fir. Shipping over 5,000,000 feet 


per month. 





Exclusive Sales Agents for 


Southern Oregon Planing Mill Co., Inc. 
and 
Jackson Creek Lumber Company, Inc. 


Standard Yard Items 


Reputable Sales Representatives Throughout the Nation. 
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Companies Incorporated, proudly ac- 


cepts outstanding Safety Award. 


Curtis Receives Safety Award 


Curtis Companies Incorporated, 
Clinton, Iowa, manufacturers of 
Curtis Woodwork, recently received 
for the second time an Award of 
Honor for distinguished service to 
safety. This was presented by the 
National Safety Council of Chicago. 

The Curtis safety record is an out- 
standing one in American industry. 
Through June 7, it covers 1027 work- 
ing days and over 3,500,000 man hours 
without a lost time accident. M. IJ.. 
Gilbert, Commissioner of the Iowa 
Bureau of Labor, who attended the 
meeting, said that he knew of no 
other Iowa industry, or any industry, 
that could equal the record. 

When the award was presented, all 
Curtis Clinton employes assembled for 
the meeting in the Curtis Club House. 
Walter Nyquist, Chairman of the 
Curtis Safety Committee, received it 
for the company and presented it to 
G. M. Curtis, company president. Mr. 


NAMES IN THE NEWS 





Curtis warmly commended the em- 
ployes on their splendid record and 
urged that all continue to _ strive 
toward safety at work and in all other 
activities. The award, he said, was a 
result of team cooperation of both 
management and workers and that the 
company was very proud of the fine 
record set by its Clinton plant. 











Weyerhaeuser Publication 
Wins International Award 


One of the highest awards in indus- 
trial journalism has been won by the 
Weyerhaeuser News published by the 
Weyerhaeuser Sales Company, St. 
Paul, Minn. Announcement of the 
award was made by the International 
Council of Industrial Editors meeting 
in Chicago. The Weyerhaeuser News 
was selected from a field of 857 en- 
tries from the United States and Can- 
ada as one of the winners of the 
Highest Award Rating in the Exter- 
nal-Internal group. This group in- 
cludes publications which are distrib- 
uted both inside and outside of the 
firms they represent. 

Winning of the International award 
follows closely the gaining of a top 
award in the Northwest competition 





Group with 25 
years of service 
or more. From left 
to right: _ wa 
Greenwood, as- 
sistant mill su- 
perintendent — 
25 years. W. L. 
Sinclair, mill su- 
perintendent, 25 
years. R. M. Wil- 
kinson, sales 
manager, 32 
years. Thomas L. 





Ruffin, president. Miss Bernice L. Crittenden, secretary, executive department, 


26 years. 


Herbert C. Wilkinson, manager shipping department, 28 years. 


W. Albert Williams, Jr., vice-president in charge of production. James C. Seay, 


frame department—mill—26 years. 


Ruffin & Payne Honors 25-Year Employes 


Officials of Ruffin & Payne Inc., 
Richmond, Va., on May 21 honored 
six employes who have been with 
the organization 25 years or longer. 
During the celebration President T. L. 
Ruffin reviewed the history of the 
company. A short talk:in which the 
employes were thanked for their 
faithfulness was given by Vice-pres- 
ident W. A. Williams, Jr., who also 
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made the presentations. 

Each employe honored was pre- 
sented with a sterling silver bowl 
inscribed on the underneath side with 
his initials, his period of employment, 
and the name of the firm. Ralph M. 
Wilkinson, who has been with Ruffin 
& Payne for 30 years, received a 
matching pair of sterling silver can- 
dlesticks. 





for industrial publications. Only othe: 
winner of the external class in that 
area was the Honeywell Flight Lines 
published by the Minneapolis Honey- 
well Regulator Company. 

Published three times a year, the 
Weyerhaeuser News is widely distrib- 
uted to retail lumber dealers and re- 
lated trade factors. Its readers, num- 
bering over 100,000, also include 
selected Weyerhaeuser employes and 
shareholders, as well as individuals 
and institutions that seek more infor- 
mation concerning Weyerhaeuser and 
the forest products industry. 

Under the direction of A. W. Clapp, 
recently succeeding R. E. Saberson as 
editor, the format of the publication 
has been changed to place greater 
emphasis on photo stories and to im- 
prove the readability. The Weyer- 
haeuser News has been published con- 
tinuously for the past 10 years and 
features news of company activities 
in forestry, logging, conservation, re- 
forestation, new developments in man- 
ufacture and utilization of forest 
products, as well as the marketing of 
those products. 


J. E. Berkheimer Firm 
Bought by Les Bishop 


Climaxing 29 years of comprehen- 
sive building supply and executive ex- 
perience, Les Bishop recently as- 
sumed ownership of the J. E. Berk- 
heimer Manufacturing Company of 
California with offices and facilities 
at 2828 Ford St., Oakland. The firm 
will carry the name L. K. Bishop & 
Company. 

Mr. Bishop is well known in the 
field, having served as product sales 
manager of The Paraffine Companies, 
Inc. and, more recentiy, as manager 
for the Berkheimer firm. He says that 
policies placing emphasis on the high- 
est quality materials, efficient service, 
competitive pricing and the rapid ex- 
pediting of customer pick up of mate- 
rials will continue to prevail through- 
out the L. K. Bishop organization. 


New Name for Texas Firm 


The name of the Acme Building 
Supply Company, wholesalers of 
building materials in Waco, Tex., has 
been changed to Frank Stevens Sash 
and Door Company. Frank Stevens 
has been elected an officer and mem- 
ber of the Board of Directors, and is 
actively engaged in the management 
of the business. 


Long-Bell Lumber Buys Five 
Yards and Concrete Plant 


Five retail lumber yards and a con- 
crete plant of the Daniels Lumber 
Company, Kansas City, Mo., were re- 
cently purchascau by Long-Bell Lum- 
ber Company, according to W. L. 
Bone, manager of the Wichita, Kan., 
division of the Long-Bell firm. 

Located in Booneville, Columbia, 
Marshall, Moberly and Richmond, Mo., 
the five lumberyards’ gross sales last 
year amounted to $1,500,000, Leslie 
G. Everitt of Kansas City, vice-presi- 
dent of the Long-Bell concern pointed 
out. The concrete plant is located in 
Moberly, Mo. 

The Long-Bell organization now has 
a total of 116 retail yards and six 
concrete plants, located in five states. 
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SISALKRAFT FARM 





YOU CAN EASILY SELL SISALKRAFT 
TO FARMERS? 


woes on oes i Farmers need SISALKRAFT for many farm uses, 


VAG CAPE ABS DOOR SEALS 


BER covering taucks amo peovece i all year ’round., It’s a PROFITABLE market for 


COGN ANB GEASS SAOS 





TRERCH SOS 






TMERGEMCY CRAIN BINS 


wn pee sain tie you... wins goodwill, too, because you sell high 
OP ge Lae apacpeneliy } quality at low cost wherever you sell SISAL- 


TH6ue smane Suuivéas KRAFT Products. Among the popular farm uses 
“ie bare eeas = are . . . temporary SILOS for corn and grass 
Saas Rap Acs TAM SONOS sae | silage; haystack covers; trench silos; machinery Write now for free Posters 
- 2 covers; grain covers; building liners (and clos- 4 
ing-in); and many other uses. Folders, Ad Mats, Samples 
Four colorful 18 x 24” posters, like and other merchandising aids 


one shown here, available on request. 


THE SISALKRAFT CO. Nor vont. uv. © son Francisco 5, calif. 


MANUFACTURERS OF SISALKRAFT @© SISALATION © COPPER ARMORED SISALKRAFT 











PONDEROSA PINE 


mre —_ High Altitude, Soft Textured Growth 














Manufacturer and Distributor 


PAUL BUNYAN LUMBER CO. 


SUSANVILLE CALIFORNIA 
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SAT Clements Lumber Co. 


MANUFACTURERS & WHOLESALERS + DOUGLAS FIR LUMBER 
EUGENE, OREGON + P.0. BOX 908 + PHONE 5-3317+ TELETYPE EG 049 
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1s HERE'S THE ANSWER — ONE MACHINE — , 
A WILSON for All these operations 
@ Cross Cutting @ Rabbeting @ Shaping 
@ Compound Mitering @ Ploughing @ Fluting { 
} @ Ripping @ Dadoing And Many More } 
2, 3, 5 and 71/2 HP 
} Models Available 
i { 
Manufactured by } 

MEDIA MACHINE WORKS, 

‘ . AD HIGH SPEED \w 

MEDIA, PENNSYLVANIA, U.S.A. LAL Lcy TTING maclt 

Established 1922 } 
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son ie. 2 
APMI president presents $100 check 
to Barbara Smith for winning-name, 
“Sea Swirl.” 


Sea Swirl, A Brushed Plywood 


Leonard Nystrom, president of As- 
sociated Plywood Mills, Inc. presents 
check for $100 to Barbara Smith, 
APMI employe, on her winning name 
“Sea Swirl,” describing the new 
brushed plywood now being manufac- 
tured by the company. In a strictly 
company employe contest, 246 names 
were submitted. The new product was 
unveiled at an APMI party celebrating 
the firm’s 30 years in business in the 
Pacific Northwest; the name contest 
was open for a 30-day period. Stocks 
of Sea Whirl are carried at company 
warehouses in San Francisco, Dallas, 
Houston, St. Louis, Charlotte, N. C. 
and Eugene, Ore. 


Steelcraft Promotes Three 
Key Men 


Several key men in the manage- 
ment of The Steelcraft Manufactur- 
ing Company, Rossmoync, Ohio, were 
promoted recently in line with the 
policy of the company’s expansion pro- 
gram. The advancements were: Mau- 
rice Schulzinger, chief engineer, elect- 
ed vice-president in charge of engi- 
neering; Nat Lehman, sales manager 
of the steel building products division, 
named vice-president in charge of 
sales promotion and advertising; Wil- 
liam Skillman, comptroller, elected 
assistant treasurer. 

Steelcraft manufactures and dis- 
tributes nationally and internationally 
a complete line of steel building prod- 
ucts and standardized steel buildings. 
They are also doing a considerable 
amount of defense work having con- 
tracts with a number of government 
agencies. 


Wilkinson, President, Asbestos- 
Cement Products Association 


William R. Wilkinson, vice-presi- 
dent for sales, Johns-Manville Cor- 
poration, was elected president of the 
Asbestos-Cement Products Associa- 
tion at the latter’s fourteenth annual 
meeting, held June 20 in New York 
City. He succeeded Clifford F. Favrot 
of New Orleans, president of Asbes- 
tone Corporation. 

D. W. Widmayer, vice-president and 
director of sales of Keasbey & Matti- 
son, Ambler, Pa., was chosen vice- 
president of the industry group, 
which is comprised of asbestos-cement 
building materials manufacturers. 

Robert J. Tobin, president of Tilo 
Roofing Company, Stratford, Conn., 
was named treasurer and Chester C. 
Kelsey of New Canaan, Conn., was 
re-elected secretary. Laurence W. 
Clarke, vice-president in charge of 
sales, the Philip Carey Manufacturing 
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Company, Cincinnati, Ohio, was added 
to the board of directors. ‘ 

Mr. Wilkinson has been with Johns- 
Manville since April, 1925, and is a 
member of the company’s Quarter 
Century Club. He was advanced to 
merchandise manager of his com- 
pany’s building products division in 
1947 after holding sales positions in 
seven districts and in 23 states. In 
March of this year he was appointed 
to his present position. He has been 
active in industry affairs and in 1949 
and 1950 served as president of the 
National Mineral Wood Association. 
His home is in Larchmont, N. Y. 


Fourth Generation Serving 
the Keystone Management 


The board of directors of the Key- 
stone Steel & Wire Company have 
elected Walton B. Sommer, vice-presi- 
dent and Paul W. Sommer, treasurer, 
according to an announcement made 
by company officials. Paul W. Sommer 
assumes his new duties with the re- 
tirement of W. O. Fritze, former vice- 
president and treasurer. Mr. Sommer 
has been a vice-president since Octo- 
ber, 1950. 

Walton B. Sommer’s election to 
vice-presidency brings him the re- 
sponsibility of coordinator of manage- 
ment problems between Keystone and 
its subsidiaries. He has been assist- 
ant to the president since March, 
1951. 

Paul W. Sommer and Walton B. 
Sommer represent the fourth genera- 
tion of the Sommer family in the Key- 
stone management. Their great grand- 
father and grandfather were co- 
founders of the firm in 1889. 

Other appointments made by the 
executive committee of Keystone, as 
announced by Reuben E. Sommer, 
president and general manager were 
—Frank A. Little, director of pur- 
chases succeeding W. C. Erkert, re- 
cently retired; Ford P. Schusler, sales 
manager of the Industrial Division; 
William H. Getz, sales manager of the 
Merchant Trade Division. Ford P. 
Schusler and William H. Getz former- 
ly were assistants to Walter H. Gard- 
ner who retired. 


Robert Hess Joins Mengel 


Robert W. Hess, one of America’s 
foremost authorities on woods, has 
joined The Mengel Company, pro- 
ducers and manufacturers of foreign 
and domestic hardwoods. 

Mr. Hess, formerly of the U. S. 
Forest Service, who received his B. S. 
degree in Forestry at Yale Univer- 
sity in 1936, shortly thereafter be- 
came assistant professor at the Uni- 
versity of Arkansas. From 1942 to 
1945, he was in charge of wood and 
plastic development for Curtiss- 
Wright. From Curtiss-Wright, he 
went to Yale as Associate Professor, 
Forest Products. 

During this time he also did con- 
sulting work, co-authored “Timbers 
of the New World” and served as 
Editor of “Tropical Wood Magazine”. 

At The Mengel Company, Mr. Hess 
will be in charge of a development 
program for the use of tropical woods 
in the company’s many hardwood 
products—fine furniture, flush doors, 
veneers, plywood, kitchen cabinets 
and wall closets. 





Palmer, President of Detroit 
Steel; Bunting, Secretary 


Directors of 
Detroit Steel 
Products Com- 
pany have elected 
H. D. Palmer to 
fill the office of 
President of the 
Company, vacated 
by the death June 
8 of W. C. Owen, 
it was announced 
by H. F. Ward- H. D. Palmer 
well, chairman of ii 
the board. Mr. Owen, who died sud- 
denly, had been president since 1949. 

Mr. Palmer was serving as a vice- 
president, secretary and director at 
the time of his election as president. 
He has been with the company since 
1922. He rose to the president’s po- 
sition from a start as a member of 
the company’s treasury department, 
advancing to credit manager, assistant 
treasurer and then vice-president in 
charge of labor relations. 

At the same 
special meeting, 
the directors 
named C. Garritt 
Bunting _ secre- 
tary of the com- 
pany. Mr. Bunt- 
ing, who has been 
with Detroit Steel 
Products Com- 
pany since re- 
lease from the , Garritt Bunting 

. S. Navy in 
1946, was elected assistant treasurer 
in 1948, an office he will continue to 
hold. Previous to his military service, 
he had practiced law for five years. 

Factories of Detroit Steel Products 
Co. are located in Detroit, Mich., Buf- 
falo, N. Y., Philadelphia, Pa., Oak- 
land, Calif., and Erie, Pa. 


Tacoma Lumbermen's 
Golf Tournament—July 27 


President Vincent Besinque an- 
nounces the 28th Annual Golf Tourna- 
ment of the Tacoma Lumbermen’s 
Club will be held at the Tacoma 
Country & Golf Club on Friday, July 
27. All lumbermen and guests are in- 
vited to participate. Play starts at 
8:00 A.M., daylight saving time. 

In addition to the full day of golf, 
including all of the events of past 
years, there will be a dinner at the 
Country Club. 

The District Teams of four men 
each are expected to tee off by 10:30 
A.M., so as not to delay the play- 
off in the afternoon. Address Secre- 
tary, Box 757, Tacoma for _ hotel 
reservations for either Thursday or 
Friday nights. 





WHAT'S YOUR ANSWER? 
(continued from page 106) 





costing $10,000 in 1939 cost to- 
day? A year ago? 

9—What manufacturer of in- 
sulating tile and plank features 
a new shadow-line bevel in its 
ad in this issue? 

10 — What unusual sales 
method is being used by a Salt 
Lake City dealer to sell garages? 
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BEHIND THE MILLS — THE CONNOR TIMBER STANDS 


CONNOR 


“LAYTITE” 


Maple and Birch Flooring 


in Cartons 
(or reqular lengths ia bundles) 


Something new in 
modern flooring 


M. F. M. A. SPECIFICATIONS 
Forest Products Since 1872 
‘ege} i, fe}: 


LUMBER and LAND COMPANY 


Marshfield, Wisconsin 





P. O. BOX 112-M. MARSHFIELD, WIS 
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RAINY LAKE LUMBER CO. Ltd. 


Soles Office: 


2020 Chicago Title & Trust Bldg., CHICAGO 2, ILL. 


BuILDING Propucts MERCHANDISER 


Selling the Products of J. A. Mathiew, Ltd., Rainy Leke, Oat. 
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Sectional 
UPSWEEP 
GARAGE 
DOORS 


Residential & 
Commercial 













‘““HOW-ELL-DOR” 


—the garage door designed with the user 
in mind—gives dealers something to 
talk about: 


Beauty of design. . . finest quality 
materials and workmanship... sturdy, 
weathertight construction . . . ““feather- 
touch” door action . . . minimum head- 
room...in an economical package 
prefabricated for ready installation. 





Send for 
FREE CATALOG Today! 







7200 Hasbrook Ave., Philadelphia 11, Pa. 









FOR MORE g 
BE ABE OF. Us 
peru eR yer 
RECOMMEND. o ¢* % 
oo* 
mn wt to ventilate sidewalls 
i and prevent condensation 
i and moisture blistering. 
The new LD” series Midget 
Louvers are especially 
designed for inside venti- 
lation or on the outside 
where structural charac- 
teristics shield the face of 


the Louver from the 
elements. 


All-aluminum “Midget” 
Louvers come in 5 conveni- 
ent sizes — 1°, 2", 242", 
3” and 4”. 





“MIDGET 


6-8 WALL STREET 


LOUVER CO. 


NORWALK, CONNECTICUT 












COMPANIES ANNOUNCE 


Stuart M. Jones, vice-president in 
charge of sales of the New York Wire 
Cloth Company, announced Howard 
A. Nusbaum will be sales manager 
of the company’s Durall Aluminum 
Tension Screen Division. He has been 
sales director of the company’s mid- 
west sales office for the last four 
years. William F. Sewert will be sales 
manager of the Multi-Strand Insect 
Screening Division. 

Sloane-Blabon Corporation an- 
nounced that Renard Linoleum & Rug 
Company, the country’s largest whole- 
sale distributor of floor coverings, will 
distribute the complete Sloane-Blabon 
line of floor and wall covering prod- 
ucts from branches in 15 U.S. cities. 
Dealers will be notified when stocks 
of Sloane-Blabon merchandise are 
available for shipment from each of 
the Renard branches in the following 
cities: Birmingham, Ala.; Chicago, 
Ill.; Cincinnati, Ohio; Columbus, Ohio; 
Dallas, Tex.; Des Moines, Iowa; 
Denver, Colo.; Houston, Tex.; Indian- 
apolis, Ind.; Kansas City, Mo.; Mem- 
phis, Tenn.; New Orleans, La.; Okla- 
homa City, Okla.; Pittsburgh, Pa.; 
St. Louis, Mo. 


Locke Manufacturing Company has 
announced the moving of its plant and 
offices from West Salem, Ohio, to 
Lodi, Ohio. This company manufac- 
tures standard and custom-built orna- 
mental iron railings, porch columns, 
brackets, gratings and other metal 
building products. 


OBITUARIES 


D. C. HARRIS, lumber buyer for 
the Bradley Lumber Company of 
Arkansas, Warren, Ark. for more 
than a quarter century, died suddenly 
June 26 from a heart attack. Mr. 
Harris had left Warren by automobile 
early that morning on a business trip. 
Shortly before noon he became ill and 
stopped at a tourist court where his 
death occurred an hour later. His 
passing will be mourned by a host of 
friends throughout the south, par- 
ticularly in hardwood circles, among 
whom he has been affectionately 
known as “D. C.” The son of Daniel 
C. and Nancy Adela Harris, he was 
born in March 1898, in Wilmar, Ark., 
= served his country in World War 


JAMES E. JONES, 77, who for a 
period of some 25 years was Chief In- 
spector of the Southern Pine Associa- 
tion, passed away suddenly June 22 
at his home in Jakin, Ga. “Parson” 
Jones, as he was affectionately known 
throughout the industry, began his in- 
spection career with the old Yellow 
Pine Manufacturers Association. In 
1915, when the Southern Pine Asso- 
ciation was formed, he joined the in- 
spection staff of that Association and 
almost immediately was appointed 
Chief Inspector. From that time for- 
ward he rendered outstanding serv- 
ices to the Southern Pine industry in 
supervising the Association inspection 
force and working with grading com- 
mittees in the improvement of South- 
ern Pine grading rules. He remained 





Chief Inspector of the Association 
until 1940 when the grading and in- 
spection activities of the Association 
were assigned to a separate organiza- 
tion, the Southern Pine Inspection 
Bureau. Mr. Jones continued in the 
employ of the Southern Pine Inspec- 
tion Bureau until 1948, when he re- 
tired from active duty. 


Answers to 
“What's YOUR Answer?” 


STOP! Before reading these answers, 

look at the questions on page 106. 

Test your own product and business 

knowledge. 

1—Zonolite plaster aggregate. Ad on 
page 99. 

2—Because the windows originally 
specified are not available during 
the defense emergency. Page 102. 

3—Sheffield Bronze Paint Corp. Ad 
on page 37. 

4-—Whipple Bros., Laceyville, Pa. 
See page 109. 

5—Kinzua Pine Mills Co. Ad on page 
al. 

6—16%. See page 104. 

7—National Gypsum Co. Ad on page 


76. 

8—$25,500; a year ago $22,600. See 
page 9. 

9—Wood Conversion Co. Ad on page 
87. 


10—Television. See page 94. 








Incorporated 


VENEERS 


(5) ESTABLISHED 1883 
Wood-Mosaic Co. 


MANUFACTURERS 


THE MEADOW RIVER 
LUMBER CO. 








African Mahogany — Philippine Mahogany 
Canadian Birch — Canadian Maple — Oak 
Walnut — Poplar — Basswood 


HARDWOOD LUMBER 
Birch — Oak — Walnut — Maple — Mahogany 


FLOORING 
Oak — Maple — Birch 


IMPORTERS 
LUMBER AND PLYWOOD 
Teak — Japanese Oak — Japanese Birch 


| PHILIPPINE MAHOGANY LUMBER AND LOGS 





Immediate shipment from large stocks—4/4 to 16/4— 
on our yards, or direct shipments from the 
| Islands to any U.S.A. or Canadian Port. 





Main Office and Factories 
5000 Crittenden Drive Louisville 9, Ky. 


BRANCH PLANTS 
(5) Huntington, W. Va. Jackson, Tenn. 


Woodstock, Ont., Canada 








Manufacturers of 


West Virginia Hardwoods 


Rainelle, W. Va. 
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_ Specialists in Oak Floor. ~ 
ing. General wholesal- =~ 
ers of all lumber items. = 4 
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Contact us on your 
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| Send us your orders for 


MAPLE FLOORING 


Here in the heart of Northern Michigan’s great 
| maple forests we're in a position to fill your orders 
| more promptly. 


i Here, too, we have GRADES to meet every floor- 
ing need, from attic to recreation room, and from 
office to factory floor. See page 387 in the 
DEALER PRODUCTS FILE for grade suggestions that 
will help you get business. 


Check your flooring stock today. Order 
HORNER Flooring — tops in beauty, durability, 
and economy! 


Are you receiving current stock and price lists? 
Write or wire us! 


HORNER FLOORING COMPANY 


215 Maple Ave. Dollar Bay, Mich. 


OWNER 


Hardwood Flooring 


the oldest 
name in 




















The Job at Hand... 


Lumber To Back Up Our Fighting Men Is 
The First Order Of Business At Our Mills 


Much of our current production is mov- 
ing out on Government requisitions. 


Until our United Nations job is finished 
we will divide the balance of our pro- 
duction among our regular customers 
who are doing essential civilian work. 






THERE IS NO LET DOWN IN 
OUR QUALITY-PRECISION 
MANUFACTURE AND KILN 
DRYING 













¢) The Ralph L. 
“I 


/} 
/), 
“Ly ¥ 
. MA H Ht 


Lumber Company 















Mills: Anderson and Canby, California 
Sales Office: Anderson, California 
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MAKES IT 


PROTECTO COMBINATION 
gees Sash Balance 

and 
Weatherstrip 


The modern sash 
balance for today's 
building and modern- 
izing. Low cost — 
easily installed. 








Protecto Sash Balance 
shown instalied in jamb 
complete with housing, 
Sash Springs and Spring 
cover. 


PROTECTO 
WEATHERSTRIP 
CAN BE USED 


SEPARATELY WITH Protecto Sash Balance parts — showing methods of 
OTHER BALANCES fastening spring at bottom of sash with nail or hook. 


Now—in one unit—the Protecto Sash Balance offers the advantages of an ideal sash 
balance and weatherstrip assembly. Sturdy streamlined construction of Aluminum. 
All material and construction are superior quality. Easy installation. Recommend 
Protecto Combination Sash Balance and Weatherstrip to your customers—and you'll 
sell them every time. 


WRITE TODAY FOR CATALOG AND SAMPLES 








PROTEX WEATHERSTRIP MANUFACTURING CO. 


4508 S$. Western Ave. Chicago, Ill. 














Tell Tri-Vent Customers 
One Important Thing 


Tell them to nail the Tri-Vent flange OUTSIDE the facing 


boards. . . Then the siding can be fitted snugly under the 
drip-edge of the lowest louver, insuring proper drainage out- 
side the wall. 


Roof pitches are not standardized, so the recessed flange 
used in other Donley ventilators, is not feasible on the Tri-Vent. 
Its four slopes must accommodate a variety of intermediate 
pitches. This can be done, efficiently and inconspicuously, only 
with a flange that is nailed outside the facing. 


Rely on the four Donley Tri-Vent models, 5-12, 6-12, 8-12 
and 10-12 to serve every variation of roof pitch. It locates 
ventilation where it is most efficient and pleasing to the eye. 


THE DONLEY BROTHERS CO. 


13928 MILES AVENUE CLEVELAND 5, OHIO 
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GOOD GARAGE PROMOTION 


(continued from page 92) 





vides a complete set of blue 
print plans as well as complete 
verbal and written instructions. 
To further simplify the task 
of the homeowner, the com- 
pany’s drivers load the parts 
on their trucks numbered in 
order with the first parts to be 
used on the bottom, so that 
when they unload the truck 
these parts will be right on top 
in order of erection. 

The Fuller company esti- 
mates that it takes about 20 
man hours to erect the garage 
even with inexperienced labor. 
If the customer doesn’t wish to 
do the assembly work himself, 
the Boston firm arranges for 
a local contractor to put it up 
at a reasonable cost. Thus far 
90% of the homeowners have 
done the work themselves, usu- 
ally with the help of neighbors 
and friends. 

Labor savings make it pos- 
sible for a man to own a sound 
garage (comparable to one 
costing $800 to $1,000) ata 
cost within his means. This 


garage offers him such features 
as colored shingles to match 
his house, an overhead door 
that is easy to operate and does 
not take away inside space, and 
a roomy interior that provides 
three feet of storage space on 
each side of the car. Then too, 
it is a garage that is approved 
by FHA and meets all building 
codes and requirements of the 
towns where it is sold. The 
company has also developed a 
2-car garage which it custom 
builds on request. All garages 
are constructed of seasoned 
lumber cut at Fuller’s own mill 
shop. 

For credit customers the 
Fuller company has offered the 
FHA plan which requires a $50 
down payment and 30 monthly 
payments to complete the pur- 
chase price. About 50% of the 
customers have been taking ad- 
vantage of the time payment 
plan. 

The one-car garage, which is 
displayed at the company’s 
Brighton yard as well as at the 
new display center along the 
roadside in Needham, has been 
sold all over the greater Boston 
area. 





To publicize the garage the 
company scouted local housing 
developments and then distrib- 
uted handbills telling the story 
of the E-Z Bilt garage in those 
areas where there was the 
greatest need for it. In addi- 
tion, direct mail pieces have 
been mailed to a select list of 
people who have inquired about 
the garage and are considered 
potential customers. Weekly 
advertisements in Boston’s Sun- 
day newspapers also carry the 
story of the pre-cut garage to 
local homeowners. 

Although the Fuller com- 
pany has had an active turn- 
over of its garages since intro- 
ducing them last fall, the firm 
has not been at it long enough 
to start taking note of its sales 
figures. 

Granville Fuller, Sr., presi- 
dent, has this to say about the 
program: “The pre-cut garage 
is attractive to people because 
of the easy payment plan and 
the economy of being able to 
put it up themselves. We ex- 
pect to see it reach a sales peak 
with the gradual elimination 
of competition from steel ga- 
rages.” 














WHEN IT'S 








GILLIES BROS. & CO. Ltd. 


BRAESIDE, ONTARIO, CANADA 


gerne, WHITE PINE strctus, 


Genuine 
Also some Norway and Spruce 
AIR-SEASONED — WATER-CURED 
Rough or Dressed 


Special. White Pine Dry Short Shorts. 
C.Sel. & B. 4/4 to 8/4, 3”&wider x 16/71". 
1, 2, 3, 4 Com. 4/4 to 8/4, 3“&wider x 13/71”. 
Sawmills — Braeside and Temagami, Ontario 
1842 Member N-A. W.L.A. 1951 

















AUTOMATIC 
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TANNEWITZ 


for Swing Saws 


S AV iz S $30 to $50 A MONTH 
IN LUMBER AND LABOR 


30 Days Free Trial 


NOW OR SEND FOR 
CIRCULAR 


TANNEWITZ WORKS 


GRAND RAPIOS 
M . 
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WINDY WEA THER YS 
)) 


ARE HOLDING TIGHT 

Roofs are clamped on right with 
SCREWTITE ALUMINUM NAILS! 
Sharp shank grooves keep nail in 
tight. Neoprene washers seal roof 
against moisture seepage! 


CUPPLES COMPANY, st. touts 2 



















YOUR COMPLETE NEEDS 
IN SAWMILL MACHINERY 
Band Mill carriages . . . edgers . . . Portable Mills 
. «- Log stop and Loader . . . Shotgun steam feeds 


. . . Automatic feed table for planing mills. Write 
for catalog and ‘Power House’. 


J 
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Eastern Manufacturer offers steady flow of 


SLIGHTLY IMPERFECT 


Ashestos-Cement Siding Shingles 


wavy or straight edge, in many attractive 
colors. Excellent "leaders" for farming and 
mountain areas. Truck or Rail shipments. 


For attractive prices write Box “N-31" 
c/o American Lumberman, Inc., 
139 North Clark St., Chicago 2, Ill. 








American pvoute swiver Load Binder » 
THE ORIGINAL ALL STEEL 


For bindin (Goodyear Pattern) 


LUMBER, LOGS. 
Holds load firm- 
ly. Strongest... 
forged steel 
throughout . . « 
easiest to use 

« most prace 





sizes. Write for 
circular and full 
information. 


“American” line of Logging Tools and Appliances is the best on 
the market. 


Write for Catalog 


AMERICAN LOGGING TOOL CO. 
Evart, Mich. 











ELIMINATE SPLIT SIDING 
By Using Kokomo Korners 


Corners for bevel wood siding 
made of aluminum—can't rust, rot 
or deteriorate. So constructed as 
to eliminate splitting of siding. 
Two small nails are furnished with 
each corner and holes provided to 
fasten bottom by nailing through 
base of corner into lower edge of 
siding board. Top nails are con- 
cealed by next course of siding. 
Available for 6", 8" and 10" 
siding. 















BUGHER MANUFACTURING CO. 
211 South Main Street, Kokomo, Ind. 


D. M. McCuintock Lumber Co. 


Terminal Sales Building, 
PORTLAND 5, OREGON 
Telephone: Atwater 9355 





Douglas Fir @ Red Cedar 
Sitka Spruce & Hemlock Lumber 
Shingles 


Exclusive Mill Agents 











ATTRACTIVE 

DISPLAY 

MAKES 
SALES 


This handsome, 2-color 
counter display carton 
shows andsells! Quality, 
simplicity and Low Price 
clinch the sale! 





































RETAIL AT $150 
($1.60 West of Rockies) 








Nu-WAY 


SAWHORSE 
BRACKETS 


Anyone can set up or knock down a saw- 
horse in jig time with these strong, light-weight 
steel brackets. Practically every customer 
you have is a prospect—and here's a money- 
maker, too. Display carton at no added cost. 
Order now from your jobber or write for 
name of nearest supplier. 


THOMAS PRODUCTS 
COMPANY 


8490 Lyndon Ave. ¢ Detroit 21, Mich. 

















LURS SS Comyter-© THE LOWEST PRICED 
PLANER 
THAT’S REALLY PRACTICAL 


For the small shop, mill or lumber yard that desires to keep equip- 
ment costs to the lowest practical minimum, the BUSS No. 208 is 
the perfect answer! It will handle everything within its 20" x8" 
capacity with speed and accuracy. It has a heavy cast iron base, 
sectional infeed-roll, sectional 
chipbreaker, 4 driven rolls, built-in 
knife grinding-jointing attachment, 
fully enclosed motors and many 
other desirable features. Available 
in various feed rates, Write for 
details. 


The BUSS line 


contains the ideal 
planer for every pro- 
duction set-up — 
single and double 
cabinet surfacers in 
various capacities and 
the No. 55 Double 
surface Roughing 
Planer. Bulletins on 
request. 


’ PLANER 
SPECIALISTS 


BUSS 


MACHINE WORKS 
238 EIGHTH ST., HOLLAND, 
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Classified 
Advertising 


American Lumberman & Building Products 
Merchandiser is published every other Satur- 
day. It publishes the largest strictly classi- 
fied advertising section in its field. _ 
All ads for classified section must be in Pub- 
lisher’s office 10 days preceding date of pub- 
lication. Advertisements are set in uniform 
6 point style. No cuts or special borders 
allowed. Please indicate classification de- 
sired. Publisher reserves right to classify, 
edit or reject any classified advertisement. 
No agency commission or cash discount 
allowed. 

Terms — Cash With Order 

Minimum Charge $2.00 

Rates: 


1 Time —10c per word for each insertion. 
Minimum charge of 50c per line. 
3 Times —9c per word for each insertion. 
Minimum charge of 45c per line. 
6 Times — 8c per word for each insertion. 
Minimum charge of 40c per line. 
26 Times —7c per word for each insertion. 
Minimum charge of 35c¢ per line. 
For advertisements bearing box number count 
five extra words. There are approximatel 
5 words to a line and when less are specifie 
or used, regular line rate is charged. 
When answering box numbers or mailing 
copy for ads address them to: 


AMERICAN LUMBERMAN & 
BUILDING PRODUCTS MERCHANDISER 
139 N. Clark St., Chicago 2, Ill. 


HELP WANTED 








Wanted — Experienced millwork detailer and 
biller for old established Minnesota Millwork 
Company. Steady work and fine opportunit 
for advancement. State qualifications an 
salary in your application which will be kept 
confidential. Address Box L-52, American Lum- 
berman, Inc. 





Wanted—by Iowa Line Yard Company, Yard 
Auditor, fifty years or under. Experienced in 
all phases of Retail Lumber Business includ- 
ing Credits. Replies held confidential. Ad- 
dress Box M-50, American Lumberman, Inc. 





Wanted—Detailer and Biller for special mill- 
work. One who can make shop drawings 
and material lists from architect’s plans. 
Give complete information regarding ability, 
salary and availability when replying. Loca- 
tion Ohio. Write Box N-44, American Lum- 
berman, Inc. 





STENOGRAPHER WANTED — Experienced in 
1 er business. Many employee benefits. 
Edward Hines Lumber Co. 

77 W. Washington St. 

Chicago, Il. 





Office salesman, experienced, for retail lum- 
ber and millwork. Good salary, bonus, 
steady, profit sharing retirement plan. Siegel 
Lumber Company, 4815 W. Grand Ave., 
Chicago 39, Ill. 





Wanted, competent White Pine inspector. 
Splendid working conditions, union scale, 
over-time. State experience, age. Forster 
Lumber Company, 3846 West Wisconsin Ave., 
Milwaukee, isconsin. 





; WANTED 
Aggressive young man for yard in Milwaukee 
area. Must be experienced, capable, and 
able to wait on trade. Give references and 
sala expected. Address Box N-35, Amer- 
ican Lumberman, Inc. 





Want girl with lumber experience for stenog- 
raphy, writing orders, some invoicing, relieve 
switchboard, five girl office. Good salary 
for alert, eee _ Rollin S. Crow 
_ 20 N. Wacker Dr., Rm. 1566, Chicago 6, 





RETAIL LUMBER SALESMAN 
Large Florida Retail concern wants to em- 
=~ @ man experienced in selling Lumber 
and all kinds of Building Supplies. Would 
like to employ a man who can estimate and 
list quantities from plans. Address Box 
N-34, American Lumberman, Inc. 





WANTED—Two experienced men for Whole- 
sale lumber office Pennsylvania and Ohio. 
Also Bookkeeper and Stenographers with 
lumber office experience and Fieldmen who 
can buy and inspect Railroad material. Ad- 
dress Box N-20, American Lumberman, Inc. 
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SITUATIONS WANTED 


Position wanted as manager of a progressive 
retail building material organization. I ll 
fully organize, reorganize or take complete 
charge of such an establishment. I will bear 
the most rigid investigation as to capabilities 
and character. and can furnish the highest 
type of references, 32 years of age, available 
immediately. Address Box M-28, American 
Lumberman, Inc. 


LUMBERMAN—Alert co-ordinator, young, 26 
years of diversified retail building materials 
experience, active. sales minded, Esprit de 
Corps.” Now omptegs d. Salary $4992 per 
o——, Address Box M-52, American Lumber- 
man, Inc. 











Available shortly—experienced and technically 
trained lumber man for yard and kiln super- 
vision, purchasing, or selling. Preferably in 
Grand Rapids or Western Michigan. Best of 
references. Write 4236 Hunsberger Ave., or 
phone 7-9485 Grand Rapids, Michigan. 





Position wanted as manager of Lumber or 
Millwork Business. Experience as follows: 
Management, sales, millwork stock or detail, 
estimating detailing, billing lumber in all 
lines. rite Box N-43, American Lumber- 
man, Inc. 


MANAGER-AUDITOR. Over twenty years 
experience, successful all phases of lumber 
merchandising, managing to auditing. Age 
42, married, excellent references, available 
soon, prefer West or Southwest. Address 
Box N-40, American Lumberman, Inc. 


MANAGER 

Experienced yard manager, age 33, with 12 
years experience all phases retail yard 
operations, desires permanent position as 
yard manager. Go Health, neat appear- 
ance, married. Available immediately, will 
relocate. Address Box N-39, American Lum- 
berman, Inc. 


SALES REPRESENTATION 
WANTED 


LUMBER MILL CONNECTIONS WANTED ON 
COMMISSION BASIS. Wholesale Building 
Material Jobber of 26 years experience in 
Wisconsin and Upper Michigan to sell West- 
ern stock, also Southern Hardwoods, Yellow 
Pine and Hardwood Flooring. Address Box 
M-55, American Lumberman, Inc. 


Leading Southern Distributor wishes to form 
permanent connections with first class pro- 
ducers of Fir, Redwood and Ponderosa Pine 
Lumber and Fir plywood. See display ad 
on page 92 


SALES REPRESENTATION 
AVAILABLE 


Experienced lumber salesman, of all West 
Coast products, Yellow Pine and Southern 
Hardwoods, would like to make new con- 
nection. At present have more than eighty 
lumber customers in Northern Ohio and West- 
ern Pennsylvania. Prefer to represent com- 
pany operating own mills and would like to 
work on commission basis. If interested in 
securing a good volume of this business write 
Box No. N-23, American Lumberman. Inc. 


BUSINESS WANTED 


WANTED TO BUY 

Retail Lumber Yard and Building Supplies 
Business with good sales volume. Have am- 
ple cash to invest. Can give excellent bank, 
trade and character references. Give full 
particulars which will be held strictly con- 
fidential. Write P. O. Box 1138, ania, 
Florida. 


WANTED TO BUY— 
MISCELLANEOUS 


RAILS WANTED 
Any weight—Any tonnage 
DYER CO 


. H. « INC, 
1859A Railway Exch. Bldg., St. Louis 1, Mo. 


STEEL RAILS WANTED 
Any Quantity — Any Size 
Secure our price before sellin 
MIDWEST STEEL CORPORATION 
Charleston, W. Va. 









































USED MACHINERY WANTED 





Surplus Winches and Dozers for all type 
crawler tractors, any age or model. 
° vans — Mt. Sterling. Ky. 


July 14, 1051, AMERICAN LUMBERMAN ¢” 


BUSINESS OPPORTUNITIES 


SMALL ALBUQUERQUE YARD 
3-year lease——$110 month rent, $1,500 plus 
inventory. Possible buy complete asseis 
around $13,000. Write or Wire 
Independent Lumber Company 
1413 North 4th Street 
Albuquerque, N. M 


For Sale—Complete unit of Saw Mill and 
Box Factory with logging equipment, trucks, 
etc. Ample timber supply. 
Product—Wooden boxes for New 
Commercial Fishing Industry. 
Address Box N-27, American Lumberman, Inc. 








Jersey 





Commission Lumber Buyer 
I am setting up an office as a commission 
lumber buyer in the Eugene, Oregon area 
I have established very good relations wiih 
mills in this region and can furnish excellent 
references if you desire. Please contact me 
at P. O. Box 783, Eugene, Oregon. 


Partner desired in Old Established Company, 
active or not. Conservative but fast growing 
Southern California City of 50,000. Additional 
Capital needed $20,000.00 to $50,000.00. Rea- 
sons for this request will be given in detail 
to responsible party if interested. Good in- 
vestment and beautiful City to live in. 
gaan Box N-38, 
nc. 





American Lumberman, 





For Sale outright or on royalty newly in- 
vented sensational frame and window unit. 
Address Box N-36, American Lumberman, Inc. 


LUMBER & DIMENSION 
WANTED 


WANTED: In carload lots 1x4 12 ft. No. 2 & 
btr. Yellow Pine S4S, on flat cars, strapped 
for lift unloading. Will use 2 to 3 cars per 
month. Give ae f.0.b. Chicago, Iil. - 
dress Box N-42, American Lumberman, Inc. 


TIMBER & TIMBERLAND 
FOR SALE 


For Sale: A section of land in Marquette 
County. Michigan. Well timbered. Frontage 
on three lakes, streams, roads and two camps. 
Address Box L-57, American Lumberman, Inc. 

















For Sale: A section of second growth timber 
in Iron County, Michigan. About 60% mixed 
pine. Address Box N-29, American Lumber- 
man, Inc. 


MISCELLANEOUS—FOR SALE 








Advertising Yardsticks 


Basswood and Hardwood. Reasonable prices, 
prompt delivery. F. M. Mosedale Co., 5t. 
Charles, Ill. 


24+. 304%. and 354 
RECONDITIONED 
RELAYING RAIL 

For Dry Kilns 





or 
All track requirements 


MIDWEST STEEL CORPORATION 
Charleston 21, W. Va. 


STEEL STANCHIONS 
3°’ diameter—plates drilled & welded to 
stanchion. 7 ft. high weight 45 lbs. 
$4.80 each. SMITH-ORR CO., WHOLESALE 
14351 W. WARREN DEARBORN, MICHIGAN 


CARPENTERS APRONS 
Write for prices and information. 


THE MINNESOTA SPECIALTY CO., Inc. 
Minneapolis, Minn. 


LUMBER & DIMENSION 
FOR SALE 














Several cars Ponderosa Pine, K.D., W.P.A. 
Grade marked. —-. No. 2 and 3 commo. 
Also one car of 1x4 dry pine and fir. 
R. J. Spring Lumber Company 
2225 E. Decatur 
Spokane, Washington 





Hardwood Stacking Sticks (Oak) 


1 x 1-11/, x 8’ @ 61/,c ea. 
1x 1-11, x 6’ @ 434c ea. 
1 x 1-11/2 x 4’ c ea. 
Above F.O.B. iamisburg, Ohio, cars oF 
truckload. Bundled with Steel Strapping. 


Storm King Corp. 
Miamisburg. Ohio 
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"LUMBER & DIMENSION 
FOR SALE 


Eastern North Carolina Yellow Pine KD and/ 
or AD Industrial clears. 80% 12’ and longer, 
6” Wider, 80% B 20% C. %, 4 & 5” widths. 
Ahoskie Fabrication Co., Inc. 
Ahoskie, N. C. 








Plywood cut offs 14” Fir 

All 8’ lengths 5” to 10” widths 

Special Price Quantity orders only. 
Address Box N-32, American Lumberman, Inc. 


7 LUMBER FOR SALE 
White Pine 
ed Pine 
Western White Spruce 
Eastern Spruce 
Hemlock 
MILL VALLEY LUMBER COMPANY, LTD. 
PHONE 80 
OSHAWA — ONTARIO 





DF plywood available. C/L quantities. In- 
terior, exterior sheathing, plyform. Rejects 
also available. Also KD Western Red Cedar 
drawer side stock. Immediate response to 
your inquiries. Address CITY PLYWOOD 6& 
LUMBER CO., 4809 S. Main Street, Los An- 
geles 37, California. 








Fir K. D. Industrial Clears, all sizes from our 


plant. 
Millwork Blanks Cut Stock 
Mouldings ~ Ladder Rails & Parts 
Your inquiries answered promptly. 
Al Clements Lumber Co. 
PO Box 908 
Eugene, Oregon 


TWX EG 049 Tele. 5-3317 


BUSINESSES FOR SALE 


Business for Sale 
Operating Arkansas Plant. Now making Sec- 
tional Cottages and Garages. 234 acres of 
land with cyclone fence around part. Main 
building 52° x 208’ with lumber shed 20’ x 50’. 








Concrete floor and railroad siding. Black 
top road leading to building. Beautiful office 
20° x 25’ fully equipped. Manufacturing 


equipment includes: 24°’ Planer, Radial Saws, 
Moulding Machine, Air Compresser, Power 
Rip Saw, Jointer, Band Saw, Shaper, Bench 
Grinder, Incinerator, Scoopmobile and Lum- 
ber Carts. Owner has other interests requir- 
ing additional capital. Please write Box N-28, 
American Lumberman, Inc. 





Wood working factory, buiding supplies and 


fuel. Long established and profitable. Good 
buildings, modern equipment, R.R. siding. 
Located Nor. Wis. City 10,000. Real estate, 
machinery, trucks and equipment. $35,000 
plus inventory. 

Wade Agency 
Antigo, Wisconsin Phone 1118 





Building materials business, in town that 
will double its population in next three 
years, as new industries starting now. Gross 
sales last year $80, 0 can be doubled. 
$12,000.00 inventory, property $10,000.00 or 
will lease. Health reason for selling. Logan 
Lumber and Builders Supply, Red Bluff, Calif. 





FOR SALE: Building supply company located 
in the fastest growing community in Arkan- 
sas, headquarters for the great resort devel- 
opments on Lake Norfork and Bull Shoals 
Lake. Excellent buildings. Best location in 
county. Good stock and exceptionally clean. 
Will sell buildings and stock or will lease 
pty, and sell stock. A. C. HASKING 
REAL ESTATE COMPANY, MOUNTAIN HOME, 
ARKANSAS, 





FOR SALE 


Well located forestry lands of a private con- 
cern, These are fine properties in Marquette 
and Iron counties in the U.P. of Michigan. 
Lands, lakes, streams, saw timber and pulp- 
wood stumpage. Address Box N-4l, Amer- 
ican Lumberman, Inc. 


For Sale or Lease: Large Retail lumber yard 
with sales volume of over $200,000.00 last 
year. Large warehouse and work shop. Two 
large lumber sheds. Large display room 
Will sell buildings and stock or will lease 
ing. Located in Central Texas town of 
10,000 population. The chance of a lifetime 
for the — party. 
arlow Lumber Company 
P.O. Box 428 
Taylor, Texas 





BuILpING Propucts MERCHANDISER 


BUSINESSES FOR SALE 


USED MACHINERY FOR SALE 





Two Retail Lumber yards in the Ft. Worth- 
Dallas area, doing 134 million dollars a year. 
Net over $200, a year. Will be willing to 
sell stock, trucks and machinery, lease real 
estate or will sell all. Ideal for four parties 
to form a corporation. This business is 14 
years old and owner wishes to retire. Ad- 
dress Box N-26, American Lumberman, Inc. 





Two lumber yards and hardware stores for 
sale in the best farm community in Indiana. 
Will sell same together or separately. Reason 
for selling, owners are unable to take care 
of them properly. Address Box N-37, Amer- 
ican Lumberman, Inc. 





Retail Lumber Yard: One-half acre of land. 
Cement and lumber sheds, 2 late model dump 
trucks, one 7 ton stake, and one tractor 
and trailer. 4 inch Dewalt saw. Present 
inventory $40,000.00. Located 8 miles west 
of Pontiac on M-59. Phone Orlando 3-2215. 
Hemberg Builders Supply Co., 7605 Highland 
Road, Route 2, Pontiac, Michigan. 


PROMPT SHIPMENT 








PROMPT SHIPMENT 
Building Paper (36’’-500 sq. ft.) 
King Nail Bags—(larger opening) 
Twine (for tying lumber) 
Siding Corners (aluminum or Gal.) 
Aluminum Nails (in boxes or bulk) 
Iron Hangers (for wood joists) 
Cross Bridging 


HOSKING PAPER & SUPPLY 
P.O. Drawer 43 Wilmette, Ill. 





USED MACHINERY FOR SALE 





DRY KILN TRUCKS. any length, with roller 
bearings. MIGHTY MIDGET CO., 1481 Park- 
way. Alliance, Ohio. 





EXTRA LONG FLAT CARS 


40 AND 50-TON CAPACITY 
70-FOOT AND 74-FOOT LENGTHS 
All Steel Underframe 
Built 1941-1945 
Equipped with AB and K2 Type Brakes 
Ideal for loading logs and piling 
READY FOR IMMEDIATE SERVICE 
Telephonel Writel Telegraphl 


IRON & STEEL PRODUCTS, INC. 
13424 §. Brainard Ave., Chicago 33, Ill. 
Phone: BAyport 1-3456 





ELECTRICAL MACHINERY 
Motors and Generators, A.C. and D.C. for 
sale at attractive prices. Large stock of New 
and Rebuilt motors on hand at all times. Ex- 
ae Repair service. Send us your inquiries. 
. M. NUSSBAUM & CO., Fort Wayne, Ind. 





MOULDER. MATTISON MODEL 221, 6 inch 
electric. Jakobe Lumber Co., Mankato, Minn. 


Crawler Tractors with and without winches 
and dozers, both Diesel and Gas. Power 
Units. Diesel and Gas, thoroughly rebuilt, 
ready to go. Low prices. 

O. C. Evans — Mt. Sterling, Ky. 





For Sale—Skinner Steam Engine 
131, x 1S—good condition. 
R. G. Kobel, 114 North 25th 
Ft. Smith, Arkansas 





2—Ross—Series 90 Straddle Carriers. Her- 
cules JX series engine. 
1—Ross 19 HT Fork Lift. Continental Engine. 
All Reconditioned. Immediate Delivery. 
Lawler Co. 
Metuchen, New Jersey 
Met. 6-0245 





D-17000 Caterpillar Stationary Engine for Sale 
—Contact Navajo Tribal Sawmill, Ft. Defiance, 
Arizona. Engine is in good condition. 


— 





POWER PLANT FOR SALE 
One complete power unit consisting of a 300 
k. v.a.—a.c.—3 phase—60 cycle—220 volt Ball- 
Burk engine generator with W.E. 25 k.w. d.c. 
generator exciter belt driven. Slate panel 
switch board with all necessary switches and 
meters. 


Two 72’ x 18’ Casey & Hedges horizontal 
R.T. boilers with separate steel jacketed set- 
tings. breeching and 48°’ x 80’ steel stack. 
One 24°’ x 24°" x 48°" Cochrane open type 
boiler feed water heater. One 8°’ x 5”’ x 10” 
simplex Marsh pump. One 7” x 41/2"" x 7° 
duplex Fairbanks-Morse pump. 


One auxiliary unit consisting of a heavy 
duty 6-cylinder Waukeshaw gasoline engine 
with a Westinghouse belt driven 37 k.v.a.— 
a.c.—220 volt—3 phase—60 cycle generator 
with shaft mounted d.c. exciter and slate 
panel switch board with switches and 
meters. 


One G.E. 12.5 k.w.—a.c.—220 volt generator 
with G. E. 1/2 h.p.—d.c. motor exciter. 


One Brownell 6’ x 8’ horizontal single ~~ 
—. L. H. steam engine with 40° x 8" fly 
wheel. 


One lot 6’’°—8’’—10’’—16’’—pipe—fittings and 
valves. 


This equipment is all in good operating con- 
dition. 


VICTORIA SASH & DOOR CO.., INC. 
P. O. Box 98 


Shreveport, Louisiana 





EQUIPMENT FOR SALE 
We are authorized by Wickes Brothers to 
offer for sale in the South famous Wickes 
ype a built gangs, manufactured for over 
years. Wickes gangs produce absolutel 
accurate lumber at lower cost per thousan 
than any other known method. Can furnish 
from factory complete equipment for new 
band and circular mill plants. ° 
New 54, 6’, 7° and 8° band mills and car- 
riages. 
Used 6’ band mill plants. 

Can furnish new top wheels for band mills. 
Used complete 9’, 14°’ band mill plant with 
8’ 12’ band resaw. Excellent condition. — 
New Diamond hogs; new filing room machin- 

ery. 

Several used planers, matchers, surfacers, 
moulders, timber sizers and band resaws. 
New Spee-D-Twin engine feeds and boom 

swingers. 
Several good used steam engines. Send for 


list. 
IN DERMOTT WAREHOUSES 


New Moore Dry Kiln trucks in carload lots, 
or any quantity, at factory prices. 

New Montague 16’ multiple saw trimmer. 
Excellent stock new Disston Philbrick planer 
heads. 

New No. H-78 metamal riveted chain. 

New and used pulleys, bearings, couplings 
and belting. 

Many other items of new and used machinery 


and supplies. 
WANTED 
We have several inquiries for 6° band mill 
plants for -dismantling and rebuilding at 
other points. We also have several in- 
quiries for band mill plants with timber and 
other facilities for operation in present loca- 
tion—if ample timber available. 
INDUSTRIAL MACHINERY COMPANY 
DERMOTT. ARKANSAS 
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Any person can be cured of snoring by good advice, 
cooperation, kindness and by stuffing an old sock in 
his mouth. 
x * * 
Tommy came to school loaded down with bubble gum, which 
he passed out to classmates. 
“I just became a brother last night,” 
x * * 
Generally speaking: 
Caesar crossed the Rubicon successfully. 
Washington crossed the Delaware successfully. 
MacArthur crossed Truman — — — hmmmmmmmm. 
x * * 


Not every tree grows up to be a MAUK product. They have 
to be well-behaved little trees and when they’re all grown up 
only the very finest get chosen for MAUK. 

These very best trees are manufactured into lumber by the 
very best mills before they get the final MAUK approval. 

x * * 
And then there was the cannibal who applied for a 
job in personnel work because he liked people. 
x * * 

Now, one of the very best mills is our Fortson Mill, operated 
by Robert Gibson, who was always a very well- behaved little 
boy and so of course he grew up to be one of the very best 
operators in the saw mill business. 

The Fortson Mill manufactures Fir and Hemlock, cutting in 
Old Growth Yellow Fir and Highland soft- textured Hemlock, 
manufacturing dry Hemlock Dimension and dry Hemlock Boards, 
Green Fir Dimension and Timbers. 

So when you get board, get MAUK. 

x * * 

Simple Celia knows a spinster who wanted to change 
the color of her hair but had to do the job herself be- 
cause nobody wanted to dye an old maid. 

x * * 

Believe in signs? This one in an optometrist’s window; “Eyes 

examined while you wait.” What, no mail orders? 
nn © 

“I'm worried. My girl is running around with that 
new doctor in town.” 

“Feed her an apple every day.” 

x * * 


Caught in the act, he felt like a fish because he didn’t have a 
leg to stand on. 
2-2 


Do You Know Why Dept. 
Do you know why you shouldn’t count your chickens before 
they’re hatched? The yolk might be on you. 


Do you know why birds of a feather flock together? Too hard 
to flock alone. 


Do you know why MAUK’s your best bet? 


time. 


he explained. 


You win every 


x 9 


MAUK Seattle Lumber Co. 


Seattle 1, Washington 


The C. A. MAUK Lumber Co. 


Toledo, Ohio 











Abesto — Corp............. 30 
Acme ty Paints, a 4-5 
Aetna Plywood & Veneer Co..129 
Ahonen “i “aren 58 
Aluminum Co. of sages. . 3 


Aluminum Products 
American Logging Tool ares. 
om Stained Shingle Co., : 
American Steel & Wire Co.. nee 33 
ss Structural Products 
i iets Ca thE inc maseee 
American Varnish Co. 
“or Welding & Mig. Co., 


a oo Div., The, 
ed Chemical & Dye Corp. 34 
Bey ise Noquet Co.. 58 


Boehm-Madisen Lbr. Co...... 58 
Bonifas Lbr. Co., Wm......... 58 
Bostwick Steel Lath Co....... 47 
Bradley Lbr. Co. of Ark...... 66 
Brainard Steel Co.............. 44 
Braund Co., MS ee 


Brown & Co., 
Brown-Graves Co. 
Bruce Co., E. L 


TS “SS eee lll 
SS OS eee 137 
Bunyan Lbr. Co., Paul........ 131 
Buss Machine Works.......... 137 
Cadillac-Soo Sguiber ae 58 
Casson Gee. COs. .....0...050% 124 


Carey Mig. Seu .¢ The Philip... 31 

Ceco Steel Products Corp.. 56-57 

Celotex Corp., e 

Certain-teed Products Corp.. ” 26 

Chicopee Mfg. Corp. of 
Georgia, Lumite Div........ 142 


Christiansen Co., C. M........ 58 
Clark uipment Co., 

Industrial Truck Div......... 10 
Clements Lbr. Co., Al......... 131 
Columbia Steel Co..........32-33 
Connor Lumber & Land Co. 

i ad cata ge acai cats cava 58, 133 
Consumers Glue Co.......... 124 


Copeland Lumber Co.......... 58 
Craig Wood Products Co.....128 
Crawford Door Co e 
Creo-Dipt Co., Inc.. 

Cunningham Machinery Corp.. 188 
Cupples Company 


NN a oe as welll 43 
Diamond Pole & Piling Co..... 58 
Dodge Div., 

Chrysler Corp. ............. 
Donley Bros. e.. The........ 135 
EZ-Way Sales, Inc............ 125 


Farley & Loetscher Mfg. Co.. 
Fenestra Building Products, 
(Detroit Steel Tasdests Co.) 46 
Firpine Products Co........... 66 
Foerster Lbr. Co., Inc., 


». laa 121 
Ford Motor Co., 

I olin igs4 alvcaissleloeis cle 17 
Fordyce Lbr. Co............... 6 
Fox Lbr. Co., Abbott.......... 58 
Gabriel Steel Co.............. 40 
General Steel Warehouse Co., 

Inc., Gensco Tool Div....... 127 
Georgia-Pacific. Plywood Co... 77 
Gillies Bros. & Co. Ltd........ ‘136 
Goldblatt Tool Co............. 96 
Goodman Lumber Co.......... 58 
Greenlee Tool Co............. 106 
Hager & Sons Hinge Mfg. Co., 

SORE EE ae pean eae 25 
Haskelite a eee 24 
Hill-Behan Lbr. oS aye 126 
Holt Hardwood Co............. 58 
Horner Flooring Co........... 135 
Howell Mfg. Co., The........ 133 


Industrial Lbr. 


M. J. Products Co.......... 119 
Johns-Manville SES a 91 
Kennedy Lbr. Co., J. G........ 110 
Kinnear Mig. Co., The........ 107 
Kinzua Pine Mills Co.......... 21 


Advertisers’ Index 


Libbey-Owens-Ford Glass Co.. 
Louisville Cement Co.......... 38 


Macklanburg-Duncan Co. 
Madera Co., The 
Co., The C. A.....140 


Mauk Lbr. 

Mauk Seattle Lbr. Co......... 140 
McClintock Lbr. Co., D. M....137 
McKenna, Inc., Jay G......... 52 


Meadow River Lbr. Co., The. .134 
Media meee Works, Inc... .131 
Mengel Co., The, 


Plywood Die “hee rere 42 
Michigan Pole & Tie Co.. 58 
Midget Louver Co............. 133 


— River Saw Mill Co., 
eR A eae 
Morrison Steel Products, Inc., 


Rely-Deor Div. ............. 55 
National Brass Co............. 2 
National Gypsum Co.. eee 
National Lock Co............ 69-72 
National Mfg. Co............. 141 
Guogen Bie. Ce...<....005.6.50% 119 


Owens-Corning Fiberglas 


NE Rese at ga era 
a ee ee rr 
Ozark Oak Flooring Co., The. 12 
Penn Metal Co., Inc........... 120 
Perma Products o.. * Rane haere an 45 
Phenix Mig. Co., Inc.......... 60 


Co. 
— Plate ‘Glass Co., 
(Brush Div.) 
Pittsbur h ‘Plaie Glass Co., 
(Twindow) 
Protex ed RAE Mfg. Co..135 
Pullman Mfg. Corp.. 129 


Rainy Lake Lumber Co. Ltd.. = 


Sa me _ a “ere 

Reilector-Hardware Corp...... 113 
Remington Rand, Inc.......... 73 
Reynolds Metals Co......... 74-75 
Robbins Flooring Co.......... 107 
Roddis Plywood Corp.......... 58 
Rogue Lumber Sales Co....... 129 
a SS. See 105 
aw 2 OD See 93 


Russell & Erwin Div., 
The American Hardware 


a CREE eer re 48 
OT ee 60 
Schneider Bros. Lbr. Co........ 58 
Selck and Co., Walter E...... 113 
Sheffield Bronze Paint Corp... 37 
Silent Hoist & Crane Co...... 123 
Sisalkraft Co., The............ 31 
Smith Lbr. Co., Ralph L....... 135 
Southern Pine Lbr. Co........ 126 
Stained Shingle & Shake 

| RSE eer: 53 
Stanley Werms, The........... 63 


Sterling yay Mfg. Co... .115 
Stewart Lbr. - Inc.. E. A.... 18 
Strand Fae 5 Div.. 

Detroit Steel Products Co. .28-29 


Tannewitz Works ........... 136 
Tennessee Coal, Iron & Rail- 
3 ira Fee -33 


Thomas Products Co.......... . 4 
Thomason Plywood Corp.. 
Thurston-Flavelle Ltd. ........ “135 
Tracy Mfg. Co. 
Div. of Edgewater Steel Co. 68 
Truscon Steel 36 





Uarco Incorporated .......... 10) 
Underwood Veneer Co........ 58 
= ae ees Cams... 6.005: 32-33 

S. Steel Export Co....... 32-35 
| errr 6] 
Van-Packer Corporation ...... 4} 
Wagner Mfg. Co..............127 
Webster Lbr. Co., H. E........ 134 
Wells Lbr. Co., I. we re 128 
Western Pine Assn........... 115 
Weyerhaeuser Sales Co.... .22-23 
White Motor. Co. SS) ae 67 
Wisc Pe... 58 
Wood Conversion Co.......... 87 
Wood-Mosaic Co. ............ 134 


Yale & Towne Mig. Co., The.. 78 


Zonolite Company ............ 99 











